


VOLUME lll NUMBER 26 
AUGUST 28, 1937 


F 


EVERIT B. TERHUNE, President 
Vice-Presidents 
ARTHUR D. ANDERSON 
H. WALTER SCOTT 
BERNARD C. BOWEN 
LAWRENCE F. DUTTON 
HUGH M. BOWEN 
GORDON SCOTT 


EDITORIAL STAFF 


ARTHUR D. ANDERSON, Editor 
RAYMOND L. FITZGERALD, Managing Editor 


JOHN J. REILLY 
Art Director and Promotion Manager 


OWEN A. THOMAS, Associate Editor 
140 Federal Street, Boston, Mass. 


HARRY R. TERHUNE, Field Editor 
201 Oceano Drive, Los Angeles, Calif. 


RUTH HARRINGTON, Fashion Editor 
HERBERT B. GOODRIDGE, Make-Up Editor 
RAYMOND H. GOODRIDGE, News Editor 


L. W. MOFFETT, Washington Editor 
1061 National Press Bldg., Washington, D. C. 


Owned and Published by 


® 


CHILTON COMPANY 
Incorporated 


Chestnut and 56th Streets, Philadelphia, Pa. 
239 West 39th Street, New York, N. Y. 


OFFICERS AND DIRECTORS 


0. A. MUSSELMAN, President 
FRITZ J. FRANK, Executive Vice-President 
FRBDERIO 0. STEVENS, Vice-President 
JOSEPH HILDRETH, ad 
GEORGE H. GRIFFITHS, sg 
EVERIT B. TERHUNE, b 
ERNEST ©. HASTINGS, bo 

WILLIAM A. BARBER, Treasurer 
JOHN BLAIR MOFFETT, Secretary 
JOHN H. VAN DEVENTER 
JULIAN OHASE 
THOMAS L. KANE 
CHARLES 8. BAUR 
G. CARROLL BUZBY 
P. M. FAHRENDORF 


BOOT ann SHOE 
RECORDER 


with which is combined 
THE SHOE RETAILER 


239 WEST 39TH STREET NEW YORK, N. Y. 





IN THIS ISSUE 


MAIN SECTION 
Voice of the Trade 
Finery in Footwear at Paris Exposition 
Shoe Windows Look Forward to Fall 
It Couldn't Happen in Your Store. ... 
To Plan a Style Program for Spring 
The Editor's Outlook 
Leather Prices Far Below Replacement Value 
Shoe Store Calendar for September 


Shoe News 


LEATHER SECTION 
Spring and Summer Leather Colors Indicate Fashion Trends 58 


Fashion Futurity—A 17-page Section of Shoe Style Sug- 
gestions for Spring 


Leathers and Colors for Spring 
Tanners to Show Next Season's Colors 


When Buying Spring Shoes Specify American Leathers... 102 


Copyright 1937 by Chilton Company (Incorporated) 





ADVERTISING STAFF 


E. B. TERHUNE, JR., MAURICE WOOLF, L. DUTTON, LINGHAM, GOR- 
239 West 39th St t., New York, N. Y! DON SCOTT, FREDERICK A. RUS- 
Telephone: Pennsylvania 6-1100. SELL, 140 Federal St., Boston, Mass. 

Telephone: Liberty 4460. 


H. WALTER SCOTT, Chestnut & 56th 
Sts., i 7 gue Pa. Telephone: 
Sherwood 1424. 


HARRY R. TERHUNE, 201 Oceano 
Drive, bee. feques, Calif. Telephone: 
W.L.A. 36270. 


B. = Sa ys ROBERT A. GALLAGHER, 


State St., Chicago, Ill. Tele- 


pl Wabash 6058. 


HUGH M. BOWEN, 1627 Locust St., St. 
Louis, Mo. Telephone: Garfield 3347. 


Member, Audit Bureau of Circulations: Member, Associated Business Papers 


Published every Saturday. Subscription Price: United States and Possessions, Mexico, Cuba, Canada, $3.00; 
Foreign, $10.00 a year. Single copy 25 cents. 











RECORDER, August 


The GLOUCESTER 


A Portrait from the New 
Bootmaker Catalogue 


This catalogue, just off the 
press, is one of the finest pres- 
entations of fine shoes ever 
printed. ‘Write for your copy. 





A full program, from National Advertising 
to Price Tickets, goes with Bootmakers. 


Most Styles 
to Retail at $8.75 


SHOES THAT SHOE MEN APPRECIATE 


Fine leathers, authentic styling, and the subtle touches of skilled crafts- 
men, catch the eye of the fine shoe buyer. He can see these unmistakable 
hallmarks of quality in Bootmakers. 

Good shoes are never made fast. Bootmakers are weeks in the works... 
they’re cured on the last. From cutting board to the last skillful touch 
of the hand finisher . . . through over 225 painstaking operations... 
mates are never separated. Every pair is made like a sample. 

We'd like to “spread” Bootmakers before you .. in your store . . for your 
careful inspection. When will it be convenient for you to see them? 


FREEMAN 


oolmaker 


FOR GENTLEMEN’S WEAR 
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VOICE of the TRADE 


HA. DEWITT SMITH of Boston, 
Mass., says: 

“Remind Mr. Man of his ‘For- 
gotten Feet.’ To do that is certainly 
a responsibility of dealers serving 
men with footwear. But how sel- 
dom is it done scientifically? The 
RECORDER deserves credit for its 


effort to have their readers realize 
the potential profit possibilities in 
a serious undertaking to Remind 
Mr. Man of his ‘Forgotten Feet.’ 
With that objective realized, the 
men’s shoe industry will be better 
off. The manufacturer will see an 
improvement in sales and profits— 
likewise the sole leather tanner, the 
upper leather tanner, the maker of 
counters, heels and other parts. 
And with the Boot anp SHoE ReE- 
CORDER a big factor in the industry, 
that should benefit too.” 


* * * 


THE Tanners’ Council of America 
says: 

“Shoe prices remain low despite 
advancing raw material costs. Dur- 
ing the past year the raw materials 
from which leather and shoes are 
fabricated have advanced substan- 
tially in price. Hides and skins, cur- 
rently, are selling at the highest level 


since 1929. Among the reasons for 
the increased cost of these raw ma- 
terials is the world-wide demand 
for hides and skins, particularly 
from the armanent building nations. 
Another reason is the sharp recov- 
ery in demand for shoes and other 
leather products within the United 
States as a result of the steady gain 
in consumer buying power. Finally, 
stocks of hides and skins have re- 
turned to normal levels with the 
slow disappearance of the huge 
supplies inherited from the 1934 
drought. 

“Despite the climb in hide prices, 
tanners are not receiving com- 
mensurate returns for leather. Nor 





have shoe prices advanced in any 
degree consistent with the increase 
in raw material costs. In fact, no 
other retail commodity affords con- 
sumers the striking values repre- 
sented today by shoe prices. Shoes 


are being sold at little more than’ 


depression prices, although hides 
and skins have returned to a more 
normal level. Whereas the cost of 
living has risen more than 24 per 
cent since early 1933, retail shoe 
prices have been advanced less than 
half as much.” 


Page I! 


ATHLETE’S FOOT—as we all 
know, is a terrible affliction from 
a germ-grown fungus; and the 
name as such came into use because 
the athlete was always subject to 
the contamination of the ailment in 
shower baths, swimming pools and 
locker rooms. As a disease, it is 





evidently on a very rapid increase. 
Whether or no it can be cured by 
liquids and ointments is a matter of 
medical discussion. Some say that 
no acid is strong enough to destroy 
the germ. Others say that the 
patented treatments serve the pur- 
pose of a thorough cleansing of the 
feet, particularly between the toes 
and a prevention of its spreading. 

Now comes a new alarm. A tin- 
smith, working at a chemical plant, 
thought he was immune to most 
anything — particularly _Athlete’s 
Foot. However, he says he caught 
the ailment in a very direct way: 

He had taken his shoes to a shoe 
repair shop to have a pair of taps 
put on. The repair man removed a 
last from a shoe he was working 
on, to complete the hurry-up job. 
The tinsmith noticed that the shoes 
were pretty grimy and commented 
thereon. Well, it wasn’t long be- 



















































fore he had Athlete’s Foot with a 
vengeance. He said: 

“If I were a politician, I would 
see that a law would be passed 
making it an offence to reuse a last 
without first washing it off with 
some strong disinfectant.” 


* * * 


EAN PICCARD, famous strato- 
sphere balloonist, demonstrated his 
faith in American shoemaking ma- 
terials when in his recent flight he 
used ordinary linen shoemakers’ 
thread to suspend his gondola from 
the 80 supporting balloons. 
Visiting the Dewey and Almy 
Chemical Company, who manufac- 
ture the balloons he uses for his 
flights, Professor Piccard explained 
how the entire weight of the alumi- 
num gondola “Pleiades” was sup- 
ported by this thin shoemaking 
cord. A one-inch goblet-shaped 
glass tube is inserted into the neck 
of the balloon and tied securely. 
Hydrogen is then forced into the 
balloon through a rubber tubing 
connected to the bent stem of the 
glass cup. It takes about three 
minutes to give five pounds pres- 
sure to the balloon. Then. the 
opening is plugged with a glass 
stopper and approximately 50 feet 
of shoemakers’ thread made fast to 
connect the tiny glass tube project- 
ing from the balloon neck to the 
load ring supporting the gondola. 
Professor Piccard’s most recent 
flight was made on July 17 from 
Rochester, Minn. On this flight he 


a Vo 


used approximately 80 of the 
Dewey and Almy Darex balloons. 
He went up in an open gondola, 
attained a height of 11,000 feet. 
Next time Professor Piccard plans 
on using 2000 of these balloons, 
hopes to reach at least 17 miles. 
Pointing out that in a balloon 
ascension even the weight of the 
cords is important, Professor Pic- 
card told Dewey and Almy officials 
that next time he believes he can 
use a still lighter weight of shoe- 


















—There are those who think-that all 


wealth should be divided equally 
amongst all men. 

—An unsafe and a crazy philosophy 
—but it has its followers. 

—lIf that system prevailed we would 
find that with a national income 
of approximately 53 billion dol- 
lars each family would receive its 
share of approximately $1,600. 

—Now, if it's fair to share income, 
why isn't it just as fair to share 
debt? 

—In which case, every family's share 
of our total government debt 
would amount to $1,800. 

—And what a squawk would arise 
from those who would share the 
wealth if they were asked to 
share the debts. 

—Poor reasoning, you may say. 

—Maybe so; but I've always been 
brought up in the belief that if 
you cools take the profit you 
must also take the risk. 


Sot 6 Tee 


President 





makers’ thread to support his air- 
craft. He estimates that it will re- 
quire over 300 miles of thread: to 
attach the 2000 balloons to the 
gondola. 
* * * 

LOUIS J. BIEBER of 2502 Grand 
Concourse, Bronx, New York, says: 

“A shoe fitter can determine the 
proper heel height for each indi- 
vidual customer. If there is the 
least doubt in the fitter’s mind, or 
if the customer complains of dis- 
comfort and the feeling of being 
pulled backward in a low heel, the 
following, more exact technique 
should be pursued: 

“Hold the heel of the customer’s 
foot, invert the foot slightly (there- 
by locking the midtarsal joint) with 
the other hand, and then flex the 
foot on the leg. If the foot, in this 
position, forms a right angle (90 
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degs. or near to it), a 12/8 heel 
may be safely worn. If, however, 
while flexing the foot, the customer 
involuntarily jerks her foot back, 
because of the tightening of calf 
muscles, complains of pain—or a 
pronounced protrusion of the 
Achilles tendon is noted, then a 
14/8 heel should be tried. If the 
customer’s reaction is still a pull- 
ing sensation when she stands in 
this height heel, you may feel sure 
that the 16/8 heel height is re- 
quired.” 
* a * 

NOTHING is left to chance by the 
B. F. Goodrich Company of Water- 
town, Mass., in testing the wearing 
quality of the fabric on its rubber 
footwear. 

Girl test walkers cover approxi- 
mately 37 miles a week, wearing 
every grade and type included 
among the 75,000 pairs the plant 
is equipped to turn out daily. The 
girl test walkers are young, athletic 
and unmarried, and those selected 
weigh from 120 pounds to 170 
pounds. They “work” in pairs, a 
120-pound walker paired with a 
170-pound girl, for example, so 
that the wearing quality of the ma- 
terials in different size shoes may 
be compared. 

The test track the girls cover 
was laid out by the engineers and 
includes macadam, concrete, gravel 
and dirt, so that the wear on differ- 
ent types of road surface can be 
checked. When the weather is too 








severe for outdoor walking, the 
girls continue the tests indoors over 
similar road surfaces. 

In addition, the company tests 
play shoes on approximately 60 
children who live near the plant. 
The children are fitted with shoes 
and then report to the factory once 
a week, so that a continuous check 
can be kept on the wear given the 
shoes. 

* * * 
EDGAR D. HEIST, D.O., of Kit- 
chener, Ontario, says: 

“We are getting a little nearer 
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every year to the core of foot prob- 
lems, multitudinous and variegated 
as they are. We are receiving bet- 
ter and more complete cooperation 
from shoe fitters and the shoe trade 
as they grasp our theory and accept 
our philosophies. We are actually 
awakening in our own membership 
a sense of their professional possi- 
bilities in restoring feet to normal- 
ity and comfort so that well-fitted 
shoes are possible. We believe that 
we know that structural integrity 
is essential to functional normality 





and we also know that such in- 
tegrity can be restored, through 
osteopathic methods, where it had 
been lost. 

“I wish at this time to express 
my thanks and the thanks of the 
Foot Section of the American 
‘Osteopathic Association for your 
‘generosity in spreading through 
‘your magazine so much publicity 
‘for our convention. We desire to 
let you know that we appreciate the 
‘same and in any way we may re- 
‘ciprocate, you have but to com- 


mmand us.” 
* *% * 


NATHAN HACK, well-known De- 
troit shoe merchant and authority 
on orthopedic footwear, says: 

“The American Girl is uncon- 
sciously remolding her straight 
and naturally shapely legs into 
‘cowboy legs.’ 

“If this continues, only long 
skirts will be worn to conceal these 
ugly pedal defects; and then, too, 
the present bathing suits that adorn 
minimum portions of milady’s fig- 
ure will be abandoned for the old- 
fashioned three-piece bathing suit 
Grandma wore during the Gay 
Nineties. 

“T want you to know that I am 


not a calamity prophet, but rather. 


a practical shoe man who has de- 
voted a life time in the study of 
the nation’s pedal extremities and 
its effects upon members of the so- 
called weaker but daintier sex. 


1937 


“The cowboy leg is better known 
under the more unromantic :name 
of bowlegs. There are several ‘types 
of bowlegs. One is caused through 
a deficiency in the bony structure, 
which is strictly a medital prob- 
lem. The bowlegs about which we 
are speaking are the bowlegs 
caused through wearing -high heel 
shoes at an immatire age, thus 
causing the peroneal (outside) 
muscles to stretch and the back 
leg muscles to contract. 

“Girls who, at the age of 12, 
enter intermediate schools, are 
usually the ones who consider 
themselves fully grown up, there- 
fore insisting upon high heel shoes. 
After reaching the age of 16 to 18 
they have developed ‘cowboy legs’ 
that are rarely corrected unless 
they can be induced to get off their 
high heel shoes. The term ‘cowboy 
legs’ is derived from cowboys of 
the old school who were accus- 
tomed to wrap their legs around 
horses all day long. Incidentally, 
what walking they did was in high 
heeled boots. 


“Those who question my state- 


ment that the greatest majority of 
American girls are bowlegged and 
wish to be shown need only observe 
the well dressed and lesser dressed 
woman on Park Avenue, Broadway, 
in New York, or State Street in 
Chicago and Main Street in Farmer- 
ville. Watch them closely and you 
will note a decided partition be- 


tween both legs, especially when 
these women are wearing high heel 
shoes. 

“You will also observe that the 
presence of bowlegs is decidedly 
noticeable among the younger set, 
ages 16 to 30. The same condition, 
however, is less prevalent among 
girls who are attending coeduca- 
tional schools and women’s col- 
leges, especially among the ath- 
letically inclined girls because of 
the lower heeled shoes these girls 
are accustomed to wearing. 

“The idea for girls in their early 
’teens to adopt high heel shoes has 
taken root only since the World 
War. Prior to that period only a 
full grown woman would wear high 
heel shoes. At that age high heels 
are less harmful insofar as bow- 
legs are concerned because at a 
mature age the bony leg structures 
are fully developed and hardened, 
therefore less resilient.” 


* * * 


TOM, Tom, How Did You? 
Tom, Tom, the Piper’s son, 
Stole a pig and tried to run, 


But how could Tom hit up a gait 


In shoes that cost one-ninety- 
eight? 
Another question rises too, 
When now I think the matter 
through, 
A puzzling question, strange and 
big— 
How did Tom ever catch the pig? 
J. Eow. Turrr 
































Shoe Manufacturer's Wife: "This is no vacation for George. He's trying to pick 
out the pairs he manufactured." 




































View of the Seine and the 
Exposition at night, as seen 


from the Pavillon de la 


Parure. 


by 
ALICE MAXWELL APPO 
PARIS EDITOR 


Among striking exhibits at 
the Paris Exposition serving 
as background for shoe dis- 
play, is this colorful décor 
at the British Pavilion. 


THE Paris Exposition 1937, slow aborning and now 
scarcely out of its swaddling clothes, grows more sturdy 
and more beautiful every minute. Daily, new modern- 
as-tomorrow buildings open their doors and reveal 
‘their treasures. The newest of these, among the many 
strung like jewels along the necklace of the Seine, is 
the Pavillon de la Parure. 

Translating parure presents difficulties to the non- 
French, but to know that the word concerns “dress” 
and “finery,” is to understand why the shoe exhibition 
finds a congenial home in this Pavilion. 

Shoe exhibitors divide into two classes, one of the 
bottiers, the other of the manufacturers, and Monsieur 
Henri Hellstern, of the Paris house of that name, is 
president of the entire group. He personally has de- 
signed the setting for the exhibits, a garden décor of 
winding paths, with vitrines or display cases appearing 
like miniature grottoes in the surrounding walls, or 
placed on slender standards along the garden paths. 

These vitrines, all in the same size, are glassed on 
three sides and’ invisibly lighted. Their dimensions 








FINERY 
In FOOTWEAR 





Evening models and formal afternoon 
shoes are stressed in displays by bottiers 
at Pavillon de la Parure. 

















permit of only one or two models to be displayed in 
each, and the attractive effect is of jewel boxes, with 
the models set off as jewels within. 

At this writing only the bottiers’ exhibits are on 
display. They hail from the far reaches of the French 
provinces, one even from colonial Marrakesh, as wel! 
as from the French capital itself. The makers of wo- 
men’s footwear have stressed evening models and for- 
mal afternoon shoes in their displays. 


FINE engraving and enamel work, and jeweled treat- 
ments, are pronounced. Repoussé effects or raised 
motifs, where the design is made to stand out from 
the ground, are also played up. Sculptured heels and 
ridged toes come into the picture with new insistence. 
and heels are accorded more and more decorative 
detail. It is an even break between models that go high 

and those that remain at the familiar lower levels. 
A tour through the footwear “garden,” in the com- 
pany of M. Henri Hellstern, proved an apportunity 
[TURN TO PAGE 47, PLEASE | 
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at the PARIS EXPOSITION... 


ILLUSTRATED BELOW, LEFT TO RIGHT: 

Among Hellstern exhibits is this green satin pump ornamented with, repoussé or raised motifs 
in satin and gold kid. Among Julienne’s exhibits at the Paris Exposition is a pump in dark 
red box calf trimmed with silver leather fluting around the top and the heel. The finest kind of 
engraving and enameling is seen in this evening sandal which Aubert exhibits. The engraved 
gold kid is enameled in blue. Ridged toes are in the Exposition style picture along with 
sculptured heels. Thibaudeau adds three ridges to the toe of this red crepe pump, and several 
more to the heel. Among evening novelties in Exposition footwear is this model of Grellini, 
a combination of shirred yellow satin and scalloped gold kid. Durantet displays this square 
toed, high-cut shoe of red antelope trimmed with gold with a sculptured heel in matching red 
kid. Three gold metal chains in braided design fasten across this high-front evening sandal 
shown in the Exposition display of Julienne. Angles and triangles are exploited in the design 

of this Julienne model in currant red antelope trimmed with silver kid. 








Shoe Windows 
Look Forward 
FALL 


To 


Forecast the Trend of Early Autumn 
as Summer Clearance Sales Draw to a 


Close in Shoe Stores 


THE latter days of August constitute a “between sea- 
sons” period, so far as shoe window displays are con- 
cerned. In a good many stores, final clearances are 
still in progress. But more and more shoe stores are 
beginning to feature Fall footwear in windows and ad- 
vertisements, and the displays we illustrate this week 
are among the most interesting that we have seen of 
these early Fall windows. They happen to be New 
York windows, but they give a cue to the sort of 
shoes and the type of displays we may expect to see 
in other cities during the next few weeks. 

Aside from their obvious purpose of displaying the 
new season’s styles, first Fall windows have a definite 
psychological objective, namely to impress the buying 
public with the fact that Summer is over and time for 
buying Fall shoes is here. To get that thought over, 
the display artist very often puts some object, illus- 
tration or suggestion in this first Fall window that 
carries with it a reminder of Fall, something mentally 
associated with the Autumn season. Thus we find in 
two of the windows which we show on these pages a 
sheaf of grain suggestive of the harvest season, and 
the other displays bring out in some effective way 
the thought of a new season. All of which is more or 
less of a stage trick, but one that has behind it a defi- 
nite sales objective, for we must get people into the 
mood and frame of mind of Fall, before we can hope 
or expect to sell them Fall shoes. 

An interesting example of this type of window dis- 
play is the I. Miller window which we illustrate this 
week, designed by James David Buckley, who was 
recently made director of displays for the I. Miller 
stores. One of the first things Mr. Buckley did was to 
reconstruct the windows at the store at 46th and Fifth 
Avenue, putting in a partition between the front (cor- 
ner) window and the side, making them separate win- 
dows—also a small shadow box unit either side of the 


“Prophecy in Black Suede” was the show- 

card caption for this cleverly designed and 

remarkably beautiful display arrangement 
by Lord & Taylor, Fifth Avenue. 


Fifth Avenue entrance—all making for “prestige” dis- 
plays. These changes contributed materially to the 
effectiveness of the windows as a display medium. 

Previous to going with I. Miller, Mr. Buckley was 
at Lord & Taylor’s, creating individual fixtures for case 
displays on the main floor and handling all of the 
case trims on this floor, most of which were changed 
every two weeks. He also did work on the other floors, 
but the main floor showed his greatest originality, par- 
ticularly in the glove, hosiery and jewelry depart- 
ments. Before going to Lord & Taylor’s, he was with 
Macy’s for two years, specializing in the grocery de- 
partment. Work on the side included those “Hounds 
of Spring” at Bonwit-Teller’s several months ago, novel 
displays made of flowers, leaves, etc., which caused 
such a stir and sold so much merchandise. Aside from 
his I. Miller work he is at present also doing the Eliza- 
beth Arden Fifth Avenue windows and Jane Engalls 
Madison Avenue shop. 

“It takes long, patient months to convince some 
merchants of the vaiue of a style of window treatment 
different from that to which they have been accus- 
tomed,” says Mr. Buckley. “It isn’t enough to ‘Fill 
the window’ and make sure every style is represented 
without some expression of individuality. A lot of 
the high-minded stuff that is being done today is a 





bit too unusual for the average shoe store, I admit, 
but it can be modified and used to advantage if it’s 
on the light side and if there’s some element in it with 
which the individual store can identify itself. 


then a scheduled change of displays to meet the change 


of seasons and promotions. 
“Glamour and the feeling of the ‘feminine’ should 
be a constant urge with women’s shoe people—an angle 





Mr. Buckley believes in department planning, case 
layouts and merchandise presentations, in fixtures 


which has been sadly neglected by too many shoe 
merchants,” to quote Mr. Buckley. 


designed to feel at home with their surroundings and [TURN TO PAGE 48, PLEASE] 


Over in Brooklyn, Abraham 
& Straus told the story of 
the new Wingd fashions in 
the very effective window 
display illustrated at the 
upper left, featuring shoes 
with a complete Fall cos- 
: tume. 


“Mid - Summer Harvest of 
Autumn Footwear,” an in- 
teresting August display by 
Bonwit Teller, New York. 
(Upper right.) 


An initial display of new 

Fall shoe fashions in the 

Fifth Avenue store of I. 

Miller, New York, is shown 
at the right. 








it 


@N a sultry, hot afternoon in Summer a lady went in 
to Steckenbridge’s Shoes, Inc. She had a_ package 
under her arm wrapped in newspaper. 

“I'd like to see the manager,” she said sourly. 

“I’m the manager,” said the man at the door looking 
sharply at the package. He had looked at three other 
such home-wrapped packages in the last half hour and 
he was an expert at knowing what was in them. 

“These shoes,” said the lady tugging at the string, 
“aren’t right. They hurt my feet and I'll have to re- 
turn them.” 

“Is that so?” asked the manager, simulating aston- 
ishment. “Where do they bother you?” 

He took the package and ushered the lady to a seat 
near the rear of the store. Then he sat down on a 
stool, untied the string, and looked at the bottoms 
of the shoes. 

“Why, these shoes are almost worn out,” he said in 
surprise. “What are you trying to do? Chisel me out 
of a new pair?” 

The lady gasped and placed her fingertips to her 
throat as she rose to her feet. 

“Why, I—, I—. Never have I—.” 


Couldn’t 
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Happen In 


“Why, these shoes are almost worn 

out,” he said in surprise. “What are 

you trying to do? Chisel me out of a 
new pair?”. 


“Sit down!” said the manager sharply. “Sit down 
and relax.” Then he half pushed the lady back into 
her seat, and cupped the palm of his hand around the 
heel of her right foot. “You're in here under false 
pretenses so why not be frank for a minute.” 

“Put my shoe back on, this minute,” said the lady, 
trembling. “I shall see somebody about this!” _ 

“No doubt you will,” replied the manager shortly. 
“But you're talking to me now, and you're going to 
hear something.” 

The lady set her jaws tight and grasped the arms of 
the chair until her knuckles were a dead white. 

“Look,” said the manager, pointing to her stock- 
inged arch. “You're a flat-foot. Your metatarsus 
group has collapsed so that it’s a wonder you're not 
walking on your chin. You’re a swell specimen to 
come in here complaining about your shoes! You 
should be bringing us orchids for keeping you off 
crutches.” 

The lady quivered. 

“And look at your toes,” continued the manager. 
“You should wear violin cases. Then your toes could 
crawl out from under your arches. They’d quit sending 
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YOUR STORE... 


In which the owner of a well-run store goes on an 
“adjustment spree’? and adroitly points out a few 
homely truths to a typical customer. 


telegrams to your head if you did. A fine case you 
are! Complaining about your shoes!” 

The lady said nothing. 

“You ought to have to wear some shoes for a 
while, madam, that really didn’t fit you. You ought 
to be a peasant woman in Russia for a few months. Or 
a native of Ireland. Or maybe you'd like Dutch shoes, 
or Peruvian. English shoes even, would be a wonderful 
education for you. And you'd learn a great deal from 
French shoes. Or the Chinese! Madam,” he said 
fervently, “the Chinese shoe merchant could really 
give you about the snuggest little fit you ever imagined! 
There wouldn’t be any room at all for your corns. 
And this big, flat callus on your heel, madam. -The 
Chinese would love that callus! They would burn it 
off, slowly. With white hot needles.” 

The lady stirred, slightly, but she did not speak. 

“You and your complaints,” said the manager, bit- 
terly. He picked up the worn shoes, and turned them 
over and over in admiration. “A hand-turned, beau- 
tifully finished, flexible soled, expertly tanned, ex- 
quisitely fashioned, light weight, kidskin in a grad- 
uated size down to a six quadruple A width! How 
many handfuls of gold, madam, do you think Helen 
of Troy would have given for such a shoe! How many 
‘soldiers would Cleopatra have sacrificed to own a 
pair of these shoes! How many hundred weights of 
rubies could have bought a shoe like this for the 
Queen of Sheba! And you think you have a com- 
plaint!” 

“Put on my shoe, at once,” said the lady icily, “or 
I shall call a policeman!” 

“A policeman!” exclaimed the manager. “I should 
be the one to call a policeman! I ought to call out 
the militia! There are enough adjustment chiselers in 
this city to call out the whole army! There isn’t a 
law enforcement agency in the land that wouldn’t rule 
you'd had your money’s worth out of this shoe. A 
Court Martial would rule that you really owed us a 
bonus. In the army and navy, madam, they only have 
three sizes of shoes: Too big; too small; and too bad.” 

The lady reached for her shoe, but the manager 
swung it to one side to read the numbers in the lining. 

“Oh, it’s your size, all right,” he said. “It’s the 
same size as the ones you want to return. It’s the size 
you’ve been telling the salesmen for the last fifteen 


years that you had to have. You wouldn’t feel right 
if your foot wasn’t jammed up into a bundle like an 
unhatched chicken in a shell. You haven’t any com- 
plaint about the size; you just feel like a new pair of 
shoes. But you want them at our expense! On the 
principle that the customer is always right!” 

The lady opened her mouth. 

“Please!” said the manager wearily, holding up his 
hand with the palm outer-most. “Spare me anything 
on that subject! You know from your wide experience 
that the customer is always wrong! Always! Without 
exception! Mr. Wanamaker was not speaking judicially 
when he made his immortal statement; he was merely 
scattering the sunshine of world-wide free publicity. 
You should have heard, madam, what he said off the 
record. ‘Every manager,’ he said, ‘will be expected to 
stand his ground and defend his position to the death 
though the onslaught be bloody and the chiselers 
legion.’ ” 

The lady looked over her shoulder. 

“Attention, please,” said the manager, holding up a 
finger. “Nothing distracts me as much as distraction!” 

“I think you’re crazy!” said the lady, looking at 
him keenly. 

“That’s a hit,” said the manager. “A clean single 
over shortstop. And now at last we have come to an 
understanding. You, on your part, admit you're a 
chiseler; I, on my part, admit I’m crazy.” 

“TI don’t admit any such thing!” said the lady. 

“You don’t think I’m crazy?” 

“Put on my shoe!” 

“But you haven’t had your adjustment yet?” 

“I don’t want any adjustment! All I want to do 
is to get out of here!” 

“Madam,” said the manager deprecatingly, “this 
is a little awkward. These shoes evidently hurt your 
feet, and since they hurt you, of course, they hurt us, 
too. We can’t afford to have our customers walking 
around with their shoes hurting them. We are as much 
interested in the pain as you are because we fear that 
you might mention it to your friends and they would 
be wary of buying any of our footwear. We believe 
it to be our best interest either to talk you out of the 
notion that they do hurt you or else find out the physi- 
cal reason for the trouble and do something about it. 

[TURN TO PAGE 32, PLEASE] 































L. F. TUFFLY 


President, National Shoe Retailers Association 








INUMEROUS inquiries from all branches of the indus- 
try point to a record attendance at the Spring Style 
Conference which will convene at the Waldorf-Astoria 
Hotel, Sept. 9 and 10, under the auspices of the Na- 
tional Shoe Retailers Association. The first showing of 
Spring leathers will be held at the Waldorf by the 
Tanners Council of America on the same dates. 

A program of exceptional interest to all branches 
of the industry will be presented at the opening of the 
Conference, at 10:00 a.m., Thursday, Sept. 9, in the 
Starlight Roof of the Waldorf. 

A change in procedure previously announced will 
permit the convening of the Children’s Style Committee 
at 2:00 p.m., the opening day of the Conference. The 
Women’s Style Committee—“The Court of Shoe Style 
Opinion”—will convene at 10:00 a.m. the second day 
and the Men’s Style Committee will convene at 2:00 
p.m. the second day of the Conference. It is believed 
that this arrangement will afford those in attendance 
the best balanced program of events that has ever been 
presented. 

In planning the program for the coming Conference, 
the committee has very successfully arranged for fea- 
tured speakers on subjects directly bearing on the vari- 
ous activities of the shoe and leather industry. 

L. E. Langston, chairman of the Arrangements Com- 


TO PLAN STYLE PROGRAM 
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W. M. JARMAN 
Speaker on Opening Program Sept. 9th 






mittee, announced the following officials to direct the 
various features of the Style Conference, these having 
been selected early in the year to officiate at the two con- 
ferences to convene during the year 1937: 

L. E. Langston, general chairman. 

Harold S. Hart, De Pinna’s, New York City, chair- 
man, Women’s Style Committee. 

Joseph T. Geuting, Jr., A. H. Geuting Co., Philadel- 
phia, chairman, Men’s Style Committee. 

John H. Downey, Hutzler Brothers, Baltimore, Md., 
chairman, Children’s Style Committee. 

In reply to invitations extended to prominent mer- 
chants throughout the country to serve on the various 
committees, the following acceptances have been re- 
ceived up to the date of this release. 


WOMEN’S STYLE COMMITTEE—Harold S. Hart, 
chairman, De Pinna’s, New York City; I. M. Bauer. 
The Nisley Co., Columbus, Ohio; T. Dun Belfield, 
W. H. Steigerwalt’s, Philadelphia, Pa.; Sol Bendheim, 
Wieboldt Stores, Chicago, Ill.; Max Bodner, Stench- 
ever’s, Paterson, N. J.; S. J. Brouwer, S. J. Brouwer 
Shoe Co., Milwaukee, Wis.; Edward J. Burrell, Ballou 
Shoe Co., Providence, R. I.; B. J. Boynton, Burling- 
ton, Vt.; B. W. Childs, Thomas S. Childs, Inc., Hol- 
yoke, Mass.; Thomas S. Childs, Jr.. W. G. Simmons 
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JOSEPH T. GEUTING, JR. 


Chairman, Men’s Style Committee 


FOR 





PROGRAM 


THURSDAY, SEPTEMBER 9TH, 1937 
STARLIGHT ROOF—1I8TH FLOOR 
WALDORF ASTORIA HOTEL 
—OPENING— 

10:30 a.m. 

L. E. Langston, presiding 


THE GROWING IMPORTANCE OF THE 
STYLE CONFERENCE .............. L. F. Tuffly 
President, National Shoe Retailers Association 
ACHIEVEMENTS IN THE AMERICAN 
SHOE INDUSTRY W. M. Jarman 


President, General Shoe Corp., Nashville, Tennessee 
IMPORTANCE OF WINDOW AND 
INTERIOR DISPLAYS Richard Wallace 
Director of Displays, B. Altman & Co., New York City 
SHOE COLOR SELECTIONS FOR SPRING 
AND SUMMER, 1938 George H. Mealley 


Chairman, Color Committee, Tanners’ Council of America 


MEN'S SHOE FASHIONS AND THEIR 

ECONOMIC ASPECT ... . Joseph T. Geuting, Jr. 
Buyer and Manager, Men's Department, A. H. Geuting Co., Phila. 
THE HANDWRITING ON THE 

WALL Miss Helen Cornelius 


Associate Editor and Director of Fashion Services, Harper's Bazaar 





SPRING AND 


L. E. LANGSTON 
Executive Vice-Pres., N.S.R.A., and General Chairman 


SUMMER 


Corp., Hartford, Conn.; Walter F. Deissler, Bowman 
& Co., Harrisburg, Pa.; Gordon Evans, Lewis & Reilly, 
Inc., Scranton, Pa.; Harry E. Fontius, Fontius Shoe 
Co., Denver, Colo.; Roscoe Griffin, Roscoe Griffin Shoe 
Co., Raleigh, N. C.; Clarence E. Gibbs, Byck Bros. Co., 
Atlanta, Ga.; Burt J. Gosper, Gosper-Kelly, Inc., 
Elmira, N. Y.; Milton G. Harper, Harper Shoe Co., 
Philadelphia, Pa.; M. B. Hamilton, W. B. Hamilton 
Shoe Co., Toronto, Canada; Samuel Intrater, The 
Berland Shoe Store, Inc., St. Louis, Mo.; Alex G. 
Jacome, Jacome’s Dept. Stores, Inc., Tucson, Ariz.; 
Dave Klinesmith, Symons Dry Goods Co., Butte, Mont.; 
A. R. Krohn, Williston, N. D.; John R. Laycock, 
Hanan & Son, New York City; Samuel Levey, Bata 
Shoe Co., Chicago, IIl.; Michel Levy, Michel Levy, 
Inc., Santa Barbara, Calif.; Betty Lambert, Holeproof 
Hosiery Co., New York City; Bertram Lustig, Lustig’s, 
Inc., Youngstown, Ohio; J. O. Miller, Miller Shoe Co., 
Kansas City, Mo.; Larry Myers, Bush & Bull Corp., 
Easton, Pa; Frank D. Meade, William Skinner & Sons, 
New York City; Milton Marnitz, Lane Bryant, New 
York City; Phil M. May, May Shoe Co., Charleston, 
W. Va; John W. Mills, Walk Over Shoe Store, Schenec- 
tady, N. Y.; P. J. Montague, Northampton, Mass.; 
Owen Metzger, Wetherhold & Metzger, Allentown, Pa.; 
W. H. Mack, Wm. H. Mack, Inc., Montreal, Canada; 

































JOHN H. DOWNEY 
Chairman, Children’s Style Committee 


Morton W. Peskin, Peskin’s Shoe Store, Cumberland, 
Md.; W. Lee Pedigo, Quality Boot Shop, Kokomo, Ind. ; 
John M. Pero, Factory Shoe Stores, Inc., South Wey- 
mouth, Mass.; B. W. Petchesky, Guarantee Shoe Co., 
Santa Fe, N. M.; Ben A. Phelps, Phelps Shoe Co., 
Shreveport, La.; B. A. Pollock, Pollock’s, Inc., Ashe- 
ville, N. C.; J. R. Redden, Austin Shoe Stores, Dallas, 
Tex.; F. Paul Riley, Walk Over Shoe Stores, New York 
City; Elmer K. Spangler, Ed. Schuster & Co., Inc., 
Wilwaukee, Wis.; M. Symons, Symons Dry Goods Co., 
Butte, Mont.; R. F. Schmidt, Schmidt’s Shoe Store, 
Hillsdale, Mich.; Ross Smith, Smith Shoe Store, 
Shenandoah, Iowa; Ernest J. Smith, H. M. Voorhees 
& Bros., Trenton, N. J.; Frank H. Sill, The Sill Shoe 
Co., Lima, Ohio; Nathan Schenthal, Hochschild, Kohn 
& Co., Baltimore, Md.; Lawrence A. Schoen, Wise Shoe 
Company, New York City; Samuel G. Staff, Julius 
Grossman Shoes, New York City; C. David Turner, 
Turner Mercantile Co., Marianna, Fla.; Francis Walker, 
Walker’s Boot Shoppe, Chillicothe, Mo.; H. M. Wilson, 
Henry Morgan & Co., Ltd., Montreal, Canada; Henry 
E. Wyman, Wyman, Inc., Baltimore, Md.; Joe Mullen, 
Moberly, Mo.; L. F. Tuffly, Krupp and Tuffly, Houston, 
Tex.; Richard Hofheimer, Hofheimer’s, Norfolk, Va.; 
Harold Volk, Volk Bros., Dallas, Tex. 


MEN’S STYLE COMMITTEE—Joseph T. Geuting, 
Jr., chairman, A. H. Geuting & Co., Philadelphia, Pa.; 
Arthur Adler, Adler Shoes for Men, New York City; 
Jesse Adler, Adler Shoes for Men, New York City; 
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HAROLD S. HART 


Chairman, Women’s Style Committee 







Henry S. Allard, The Hanover Shoe, Inc., Hanover, 
Pa.; D. H. Allister, Armishaws, Ltd., Portland, Ore.; 
Geo. W. Ball, Ball Shoe Store, Bellaire, Ohio; Harold 
F. Ballou, F. E. Ballou Co., Providence, R. I.; Arthur 
Brown, Marott’s, Indianapolis, Ind.; Edwin Burge, 
Edwin Burge, Inc., Asheville, N. C.; Arthur Burt, 
Arthur Burt Co., Washington, D. C.; Robert Cook, 
A. E. Nettleton Co., Syracuse, N. Y.; Nelson E. Clark, 
Saks Thirty-Fourth St., New York City; Frank Casey, 
Thayer-McNeil Co., Boston, Mass.; Al Fellman, Hof- 
heimer’s, Norfolk, Va.; Walter T. Gable, Marshall 
Field Co., Chicago, Ill.; H. B. Green, Green Brothers, 
Presque Isle, Me.; Frank E. Gibbons, Dow S. Barnes 
Co., Ithaca, N. Y.; M. A. Glasser, Norfolk, Va.; Leon 
E. Golden, Cannon Shoe Co., Ithaca, New York; Isaac 
Hamburger, Isaac Hamburger & Sons, Baltimore, Md.; 
George B. Hess, N. Hess’ Sons, Baltimore, Md.; Allen 
J. Holbrook, Jr., Cleveland Stetson Shoe Co., Cleve- 
land, Ohio; Gilbert Hahn, N. Hahn & Co., Washing- 
ton, D. C.; Herbert B. House, C. E. House & Son Co., 
Manchester, Conn.; Steven J. Jay, R. W. Fyfe & Co., 
Detroit, Mich.; Fred B. Kohler, Rhodes-Rapier Co., 
Louisville, Ky.; Ralph P. Levy, M. Pokorny & Son, 
New Orleans, La.; Phil Levenson, Family Shoe Store, 
Salisbury, N. C.; Clyde N. Martin, The Union, Colum- 
bus, Ohio; C. R. Nelson, Nelson’s Shoe Store, Hopkins, 
Minn.; Howard E. Nay, Nay Shoe Co., Wheeling, 
W. Va.; John Robert Norton, Truly Warner Stores, 
[TURN TO PAGE 47, PLEASE] 
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THOROBRE 


ENTRIES IN THE 
FASHION FUTURITY 
from 
STACY #A DAMS 


and 


BION F-: REYNOLDS 
Lines 


True to a quality tradition—the craftsmanship in Stacy- 
Adams shoes gives that distinctive quality of perfection 
found only in a Thorobred. The retailer and depart- 
ment store buyer seeking to grade up their lines this 
coming season may safely specify the Stacy-Adams or 
the Bion F. Reynolds lines where quality remains when 
price is forgotten. 


Hand craftsmanship, style and quality leathers have 
established for Stacy-Adams an enviable reputation— 
that when it comes to footwear Stacy-Adams Company 
retains its tradition of America’s finest custom maker. 


No. 0077 
Wing Tip Pattern of 
Black Paragon Calf 
on the Myopia Last. 


Custom-Crafted Shoes 
by 
STACY*A DAMS 


COMPANY 
BROCKTON, MASS. 





WINGFOLD, Bootee step-in for important 
daytime occasions, with novelty stitching which 
accents the unusually high line. In the new 
elastic leather, made possible by the use of 
“Lastex” yarn. One of four I. Miller shoes 
embodying the “Lastex” idea which are illus- 
trated in a page advertisement in Vogue, 
September 15, 1937, also illustrated in a page 
advettisement in Boot and Shoe Recorder, 
August 21, 1937. All four of these shoes are 
protected by design patents applied for by or 
granted to I. Miller ©& Sons, as follows: 
“Wingfold,” design patent applied for. 
“Zephyrette,”” Design Patent No. 101,712, other 
design patents pending. “Girdle,” Patented 
1,922,051. Macaw,” design patent applied for. 


1, MILLER & SONS, New York City 
Stores and Agencies, Principal Cities 
United States, Canada, Foreign Countries 
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"REG. U. S. PAT. OFF. 


THE MIRACLE YARN THAT MAKES THINGS FIT 


| New beauty and comfort 


Heralded by the introduction last May of the now famous 


’ elastic leather, made possible by “Lastex” yarn, shoe fabrics 


and shoe leathers, made with “Lastex,” hold the center of 
the stage for Spring. 

A preview of coming events will be offered all manufac- 
turers and buyers in an elaborate exhibit at the Opening 
Showing by the Tanners Council of America, at the Waldorf- 
Astoria Hotel, New York City, September 8, 9 and 10, 1937. 
Hundreds of models will be shown, demonstrating not only 
the sensational possibilities of the new, elastic leather, but 
also those of other beautiful materials, all made with “Las- 
tex” and specially designed for Spring. Special attention is 
invited to the latest novelty, “Checkerdine,” a beautiful two- 
tone effect in goring, different from anything previously 
offered and available in all fashionable colors. Models will 
be shown in satin, mesh, and suede gorings and other novelties. 

“Lastex” yarns, whether incorporated in fabrics, gores, 
or in the new elastic leather, have not only made possible 
a degree of fit and comfort before unknown in footwear, 
but also a new beauty through the simplification of line. 

All shoe materials made with “Lastex” are sold through 
Alfred Vamos, 450 Marbridge Building, New York City. 
“Lastex” itself is an elastic yarn manufactured exclusively 
by United States Rubber Products, Inc., 1790 Broadway, 
New York City. For information on the uses and advantages 
of The Miracle Yarn in footwear, write to the last address. 


re Advertised in 
voGuE 


September 15, 1937 
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<o™ [SHOE FASHIONS 


/LASTEX PRODUCTS 











Headquarters for all Genuine Shoe 


Materials made with £0 f 


WE are specialists in the use of “Lastex” yarns for the Shoe Industry 
and the authorized selling agents for all fabrics and materials made with 


“‘Lastex”” yarn and specially designed for footwear. 


We are also Sole Distributors for the U. S. Rubber Company of the new, 
nationally famous Elastic Leather also made possible by “Lastex” and 
invented by Alfred Vamos. Pztent rights in this material have been assigned 
to the U. S. Rubber Company. 


Among the novelty shoe products made with “Lastex” yarn which we are 
now offering to the trade are satins, meshes, gabardine and kid gores, suede 


gores and the new “Checkardine,” an original and beautiful two-tone gore 


which is bound to take the spotlight next Spring. 


An elaborate display of models showing the above materials, as well as 
others we are promoting, will be on display at the Waldorf-Astoria in hun- 
dreds of different applications during the Tanners’ Council Style Conference, 
September 9th and 10th. 


Buyers and manufacturers are cordially invited to visit this exhibit. 


ALFRED VAMOS 


SUITE 450-456 MARBRIDGE BUILDING 
47 WEST 34th STREET, NEW YORK CITY 


WISCONSIN 7-9327-2466 
































THERE is nothing wrong with the shoe business. It 
is a sound, substantial, serviceable industry. At the 
moment it is a trifle jittery—but the same feeling is 
true of all other industries. Fortunately, in shoes, the 
heart and core of the industry is sound and firm. The 
same cannot be said of some industries ranging from 
hats to hosiery—where the whim of the public as to 
fashion and price may make revolutionary changes 
within a season. 

Recently the shoe industry has developed many 
fringe operations that are the result of carelessness 
and misplaced enthusiasm. But, remember always, 
that shoes are a utilitarian article and with the change 
of season redevelops anew a public demand that is as 
constant as the rise and fall of the tide. - 

In the past eighteen months a superabundance of 
shoes of all types was made. Some plants were car- 
ried away with enthusiasms to manufacture tremendous 
quantities of flimsy and fancy footwear to such an ex- 
tent that the inventories on these skimpy foot coverage 
are higher than they should be. 

We had occasion to visit a buyer who had received 
orders from his merchandise manager to buy no shoes 
until he had sweated down his present stock. He 
showed me the actual condition of one section of 
shelves that was inventory-listed at $5,000. There 


were actually less than $500 of real selling sizes in 


that collection of odds and ends. The department had 
a reputation for giving good fitting service and the 
customers would take none other. Yet, the buyer and 
the salesman at the fitting stool were hamstrung by 
a bookkeeping-minded merchandise man who thought 
that all shoes were salable to the last pair, within 
thirty to sixty days. Now, it is obvious that that buyer 
needed new shoes to carry on but what could he do? 

Similar situations are known in other stores. Cer- 
tainly in a period of advancing prosperity there should 
be some margin for play—even though carry-over 
inventory might be heavier than expected. To try to 
operate a business without selling sizes, at the opening 
of a new season, is suicide. Also look out for the 
hysteria of sacrifice sales at the opening of a season; 
for there are indications of some feverish merchan- 
dising policies of sales at cut prices to “get the money.” 
To sacrifice new shoes and suedes by such a mer- 
chandising policy is twice suicide. 

Now, let’s get back to the basic fundamental. The 
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Marketing—The Biggest Problem 


By ARTHUR D. ANDERSON 
EDITOR, BOOT AND SHOE RECORDER 


shoe business is sound at the core. Its great weakness 
is in its marketing. Something has got to be done to 
accelerate the appreciation of shoes by the public—and 
by shoes we mean sound, substantial, utilitarian and 
styleful shoes— suitable for Fall and Winter and 
not the flimsy things that are represented by a cheap 
sole and a few cords tied together. 

Let’s go back to the subject of manufacturing. As 
a science, it is pretty well understood and standardized. 
Good shoes can be made almost anywhere, for the 
methods are universal. Good leather and good labor 
can be had. Fully 90 per cent of the effort of some 
manufacturers is devoted to the science and art of 
assembling footwear from materials that are pre- 
fabricated by the service of supplies. In some cases 
marketing is a mystery—solved only in “bulk order.” 
Granted that there are more details in shoes than in 
practically any other article sold to the public—but, 
after all, true coordination of these details results in a 
very practical, serviceable and styleful pair of shoes. 

At that point, the finished shoe must find its market. 
Its sale, through shoe stores, is a direct and definite 
contact with the public. In some cases, the distribution 
is national and well-spread but in too many cases 
the distribution is strong only where strong salesmen 
and salesmanship have been expended. There may be 
vast areas where not a single pair is sold for lack of 
thoughtful sales effort. So, let us remember. that 
marketing to the merchant, through independents and 
chains, is subject to the peculiarities of contacts. 

Now we come to the point of effective salesmanship 
to the public. There are many organizations within 
the trade that make no effort whatsoever to create 
consumer acceptance—taking it for granted that the 
factory function ceases when the merchant orders the 
shoes. The thought of streamlining an entire industry 
right to the fitting stool must be given some attention. 
The public must be convinced that good shoes are 
worth the price and that better shoes give more satis- 
faction. This process of grading up is a whole in- 
dustry problem as well as an individual shoe man’s 
problem. Take a tip from the greatest dollar-appealing 
industry in the country today—automobiles. Mar- 

[TURN TO PAGE 37, PLEASE! 
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Just One Year Ago... . 


We promised that Wall Streeter’s new line of shoes— 
Styl-EEZ for Men 


Would create new records in sales, repeat business and 
profits. 


TODAY... 


After twelve months of actual selling, dealers from | 
coast to coast are enthusiastically acclaiming the 
Styl-EEZ line as an unprecedented business builder. 


IT’S AMAZING THE WAY Styl-EEZ WINS NEW CUSTOMERS 


They see it—admire it—try it on and are SOLD. Styl-EEz has in- 

stant eye appeal. It stops men at your window and draws them into 

the store. It feels so good on the foot, that once a man wears 

oe Been Styl-EEZ he will buy no other shoe. The exclusive 3-point corrective 
features, scientifically built in, insure day-long comfort and lasting foot 
ease. No other shoe, in the Styl-EEZ price range, gives him so much good 


style and so much real comfort. 


For more Sales . . . Greater Repeat Business .. . 
Better Profits ... Investigate 

the Styl-EEZ Line of Shoes 

for men. tl 


A postcard, tele- 


gram or letter 
will bring you 


full details im- The Savoy 
No. 625 . 


mediately. Brown Orianna Calf 


WALL STREETER SHOE COMPANY 


NORTH ADAMS - - - MASSACHUSETTS 
Styl-EEZ sHogs FOR WOMEN MADE BY SELBY SHOE COMPANY 
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LEATHER PRICES 


WITH the leather market show- 
ing signs for the first time in weeks 
of emerging from its unusually 
long-drawn-out seasonal dullness, 
the time has come to cast up ac- 
counts and appraise those factors 
which over a period of years have 
come to be accepted as the deter- 
minants of price trends. 

The first thing to be noted is that 
the gap between hide prices and 
leather prices is wider than it has 
been for many years—that, while 
the hide market is now rounding 
out a period of fair activity during 
which sharp advances were made 
in prices, there has been neither ac- 
tivity nor price advance in the 
leather market. The price of leath- 
er today, therefore, is far below 
what is known as “replacement 
value,” by which is meant that 
leather in process of being made 
from hides bought recently must 
necessarily command a far higher 
price than that prevailing today if 
the tanner is to make his normal 
profit. 

How fast this price advance has 
been in the hide market can best 
be illustrated by a few concrete 
examples. Steer hides, taken as a 
class (and these are the hides from 
which sole leather is made) sold 
for an average price of 16.3 cents 
per pound on July 1 of this year. 


feet on shoe prices. 


Far Below Replacement Value 


The wide gap between hide and leather prices has 


especial significance when viewed in the light of its ef- 


By the end of the month, the aver- 
age price had advanced nearly 20 
per cent to 19.5 cents. This latter 
price, furthermore, represents a 
gain of about 55 per cent in price 
in the year between August 1, 1936, 
and August 1 of this year. During 
the same month (July of this year) 
light native cowhides, usually sin- 
gled out as an index when upper 
leather prices are under discussion, 
also staged a considerable advance 
in price. The advance, it is true, 
was not so large as that in steer 
hides, being from 151% to 17 cents. 
These hides are now more than 50 
per cent higher than they were at 
this time last year. 

Now there are only two things 
which send prices up in the field 
of commodities—buying for use 
and buying in order to reap a spec- 
ulative profit later. It is a moral 
certainty, of course, and no proof 
is needed, that at least some of the 
price rise in hides can be laid to 
the door of the speculative ele- 
ment. The phase of the situation 
has now topped ‘itself off, profits 
have been taken, and there has been 
a slight recession in hide prices. 

There is one other factor to be 
taken into consideration and that 
is the development of a shortage 
in hides—the raw material from 
which leather is made. And, while 
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even to suggest the possibility of 
any real shortage is almost absurd 
on the face of it, nevertheless it is 
interesting to note that statistics 
compiled by the Commodity Ex- 
change of New York City show 
that there is a diminishing supply 
not only of leather, both finished 
and in process, but of raw hides 
as well. In a survey issued on July 
17 the Exchange pointed out: 
“Whereas, at the close of Decem- 
ber, 1936, total visible stocks 
(finished leather, leather in proc- 
ess and hides) represented nine 
months’ supply on the basis of total 
leather consumption for the previ- 
ous twelve months, May stocks 
represented only seven and one- 
half months’ supply on the basis of 
monthly average consumption for 
the twelve months ending last May. 
Raw stocks (hides) were reduced 
from 3.1 months’ supply at the close 
of December, to 2.2 months’ supply 
on May 31 last, while in-process 
and finished stocks were reduced 
from 5.9 months’ supply at the 
close of December, to 5.3 months’ 
supply at the close of last May.” 
In other words, the consumption 
of hides and leather has increased 
at a faster rate than the supply of 
hides and leather, which accounts 
for the strength in the hide market 
[TURN TO PAGE 39, PLEASE] 





Measuring Stick of Values in Women’s Shoes 


UPPER STOCK 


BOTTOM STOCK 
LABOR 


eee eee eee eee eee ee eee eee eee eee ee ee) 


FACTORY EXPENSES 
TOTAL FACTORY COSTS 


eee eee eee ee eee eee eee eee 


CLOTH LININGS AND DOUBLERS.... 
LEATHER LININGS AND TRIMMINGS.... 








SELLING AND ADMINISTRATIVE COSTS 


INCLUDING SALESMEN’S COMMISSION, 
DEBTS, ETC., BUT 


RESERVE FOR_ BAD 
EXCLUDING ADVERTISING 


eee ener ewenee 


WERE WISE oi oo55s es sn ess 








Typical Cost of a Woman's Goodyear Welt Oxford 





Dec. 1, 1934 Dec. 1, 1935 Dec. 1, 1936 Apr. 1, 1937 Aug. 15, 1937 

5216 5634 66 72 72 

.0782 -0782 -0896 .0986 .0986 

1425 +1520 -1826 -2051 2051 

4900 -5500 -5900 -6725 .6725 

1.0767 1.0767 1.0767 1.1843 1.2392 
.09 .09 -0900 .09 .09 

ane -18 -18 1890 +1990 .1990 
me -10 +10 -10 -10 -10 

.27 -27 27 -2835 2835 

.. $3.0140 $3.1253 $3.3169 $3.6324 $3.6917 

$3.4676 $3.5698 $3.7572 $4.0727 $4.1370 
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SHOE MANUFACTURERS 
JULIUS ALTSCHUL, Ine., 


Pe. ls’, misses’ 
seo we is ofik 


E. R. APT SHOE CO., 
Abe H. 


Goldberg, 
Women’s shoes “Sbleea” a “Compo Welt” con- 
struction. $5.00 and $6.00 


SBARLEY« epqoaies CO., Ine., 
8 "Tura’ Sole’ Big 
Mens 8 Turn Sole lippers, $3.50 to $10.00 
anes Be Sen, SS 
eg, 
cont ete —., line pine nationally | onegtinns 
“Airsteps,”’ ‘Bus’ 


women’s ‘‘Airste Ts 
ll shoes for. children, Boy and Girl Scout 


and children’s shoes, 


CENTRAL ener co., 
Harry a John Thorsen, I. J. Ginsberg. 


Complete General line plus sotiegnly advertised 
men’s and women’s ‘‘Pe' obin 
shoes for children, Boy and th Scout Shoes. 

Componwealyn pig AND LEATHER CoO., 


itch john 
“‘Bostonian,”’ ‘‘Footsaver,”’ and “Mansfield” shoes 


THE t corel Age AND RYDER CO., 
~~ . and Women’s “‘Copeg’’ arch shoes, $9.50 


onnpeoen TERRY Co., 
Mon’ os aia ‘3 and children’s shoes, general line. 
soneiny DODD Bong co., 
an H. 
wouen's high grade shoes, $6.50 to $10.00. 
EMPIRE opeqa.ry FOOTWEAR CO., 
Harry Kline, 
Man's and ‘Boys’ dress shoes, work shoes and Hi- 
cuts. Ladies’ and children’s shoes. ‘‘Standon’’ 
tennis shoes. Rubber footwear 
EPHRATA SHOE CO., 
H. L. 


ng, 
Children’s and _ misses’ quality welt shoes, in 
stock, $2.00 to $4.00. 


FRANZEN SHOE & SLIPPER CO., 
Samuel A. War, 
Slippers, $1.00 to $1.50 
HUNTINGTON SHOE CORP., 
Men's Shoes, $4.00 to $5.00 
IN TERMATIONS. SHOE co., 
Women’s high — shoes, $6.50 to $10.00 
eae es BOOT Co.. 


. J e, 
oe. pty Boys’ and Girls’ Riding Boots, 


sage. ALLEN oe. oo Ine., ‘ 
oward J. Engquist, 
Mens Turn sole slippers, $3.00 to $4.00 
wae sures MFG. CORP., 
Howard J. ‘quist 
Padded sole slippers, toe to $2.50 
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G. MEHRINGER .. oO Inc., 
Howard J. Eng 
Terry cloth Bath a tules, $1.25 to $2.50 


MELROSE SLIPPER CO., 
Samuel A. Wax and Simon Wax, 
Slippers and sandals, $1.00 to $2.00 


THE eg B SHOE CoO., 
t, 
Women’s Health Building Shoes, $7.50 to $10.00 


MONDL MFG. gouennv. 
Howard J. Engq 
Sheepwool  R Soe to $4.50 


MATORAL Bat BRIDGE SHOEMAKERS, 
Henr: 


Natural Brides Women’s Shoes, $5.00 to $6.00 
and Billiken Children’s Shoes, $3.00 to $4.00. 


OWENS SHOE CO., 
Charles Giles, 
Slippers and Tap Dancing shoes, $2.25 up. 


QUEEN QUALITY once co., 
Julian H, Chapm 
Women’s high grade ‘shoes, $6.50 to $10.00 


es WOODEN SOLE SHOE CO., 
oward J. Engquis' 
wenden Sole Youwear, $1.00 to $7.00 


P. REED & CO., 

Edward = 
Women’s ‘ootwear. 
“'Sportview"™ oy Vematrix”” shoes 


nesrrey, ngetwaan co., 
Shirley ‘temple ae ay $1.00 to $2.00, Beach 


Sandals, $1.0 General line < = 
Slippers, fester and soft soles, $1.00 and 


R. J. oAwye® ws 
Howard Engqu 
Camp a "sees _— 


oon eee peeveass co., 
Simon 
Slippers, $2. 50 to $3.50 


SWAN SHOE CO., Law ke 
Howard J. Engq 
Padded and Prewelt” sole slippers, $1.65 to $6.00 


TUPPER SLIPPER Cd., 
Simon Wax, 
Slippers and sandals, $1.95 to $4.95 


varyenes. SHOE MFG. CO., 
A. Marks, 
Compos, $3.00; Women’s Uco and 
$4.00; Women’s Delmacs, $4. 00; Growing 
Welts, $3. . Xo $4.00; Men’s Welts, 
$3.00, $4.00 and $5.0 


WISCONSIN SHOE <A 
Howard J. Engquist, 
Complete Line Athletic Footwear, $3.00 to $12.00 


“‘Collegebred,”” 


$2.50 to $12.00 


RETAIL SHOES 


ANDREW LEE CUSTOM SHOE Co. 
KLING’S THEATRICAL SHOE CO. 
NURSE SHOE CO. 

O'CONNOR & GOLDBERG 

DR. REED CUSHION SHOE CoO. 


OTHERS 


ARNOLD BROS. & CO. (lasts) 
BEE HIVE SHOE REPAIRING CO. 
BOOT & SHOE RECORDER 


sowssanrt co 
Robert H. Goldberg 
Bows and ornaments, "soe to $1.00 


CAMERON & CO. (shoe store seating) 
H, J. COLLIS MFG. CO., 


Howard J. _ Engquist, 
rae and Leather Ankle Supporters, $1.00 to 


DUNDE SHOE RESHAPING DEVICES, Ine. 

FELTMAN & CURME SHOE STORES CO. 
(general offices) 

oregeert PRODUCTS CO., 


‘owal fs gquist, 
Insoles, Heel cushions, etc., 10¢ to 25¢ 








































EMPHASIZE PRICE in 

promoting school shoes 
this month. It will have more 
weight with most parents than 
any other arguments for prices 
in general are advancing and 
most people are beginning to 
feel it. See that all salespeople 
mention your good values in 
school shoes to every customer 
they serve. 





TODAY'S check of stock 

will give you an idea of 
how the trend of September 
buying is going, and will enable 
you to determine whether you 
have sufficient stock in hand or 
on order to meet the demands 
of the month. How's your stock 
of rubbers? The rainy season 
is just ahead. 













1 PROMOTE the sale of 

school shoes vigorously 
this month, in your windows, 
in your ads, and in your in- 
terior displays. Start the month 
off today with a thorough, 
careful stock check to make 
sure you are ready for the big 
Fall business just ahead. Check 
particularly on hosiery sizes 
and colors. 














ADVERTISE for Fall style 

business systematically 
from now until the end of Octo- 
ber. Once a week is hardly 
enough. There should be at 
least one other ad each week, 
in addition to your big Friday 
night ad for Saturday business. 
Have you a regular advertising 
schedule planned in advance? 


1 3 CHANGE your windows 

again today, or at least 
rearrange the displays. It's 
hard work, of course, but it's 
the only way to get the maxi- 
mum of results. And change 
your interior displays frequent- 
ly too. How about a table of 
house slippers with a card say- 
ing, "Be Comfortable These 
Cool Fall Evenings." 


Good Shoes 
Deserve Good Sales Prometion 








YOU should have a very 

smart Fall Styles window 
the balance of the week, with 
display cards reminding pass- 
ersby of the Labor Day holiday 
next Monday. When are you 
going to put your Fall window 
backgrounds in place? It should 
be done soon for Fall buying 
begins in earnest next week. 








LABOR DAY. Last holi- 

day of the Summer season 
—enjoy it! But find a little time 
today to plan a good circular 
on school footwear so that it 
can be printed and ready to 
mail by Wednesday or Thurs- 
day. You'll feel the effects of 
it then in your week-end busi- 
ness. 


10 YOU'LL have a big, at- 

tractive style ad tonight. 
Emphasize "price" in it as well 
as style, and you'll get the maxi- 
mum of attention from readers. 
Advertise school footwear too, 
as a follow-up to your circular 
mailing. Use a separate ad if 
possible and have your two ads 
on different pages of the paper. 


1 WHAT have you done 

to promote the sale of 
men's Fall footwear? How 
about a good, snappy letter 
and an interesting little folder 
emphasizing your popular price 
line? Something of this sort 
mailed out to your customer list 
will help to stir up men's busi- 
ness. Have you had a good 
men's window lately? 
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THE RETAIL 










3 TONIGHT you should ad- 

vertise "New Fall Foot- 
wear Styles for the Labor Day 
Holiday." And there should 
be an ad on school shoes too, 
particulary if schools open 
next week. Liven up your win- 
dow displays today for Satur- 
day selling for it should be a 
BIG day. Arrange several good 
table specials, too. 





7 CHANGE all the display 

cards in your window dis- 
plays today, but maintain your 
displays of Fall Styles and 
school shoes. Get your school 
shoes circular to the printer to- 
day. And get the envelopes 
addressed so you can mail the 
circular promptly as soon as it 
is ready. Are you going to use 
a letter too? 








11 DID YOU rearrange and 

liven up your windows 
for today? They are your best 
advertisement and you should 
make them WORK every min- 
ute. Get your newest styles and 
your best values right up front 
and be sure the price is plainly 
marked on every number. 
Change your display cards of- 
ten and make them interesting. 





1 CHECK your stocks 

again today. Don't say, 
"Oh, | did a good job last 
week. I'll let it go another 
week." That's the first step 
along the road to a slower 
stock turn and an increasing 
investment in turn-killers. And 
it's a sure road to costly "outs’ 
and lost sales. 
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CALENDAR for SEPTEMBER 


Merchants 


A Werking Schedule for Busy 


16 IS YOUR store prepared 

for cold weather? Has 
the heating plant been inspect- 
ed and put in condition? Now 
come the short days that call 
for more lights. Have you re- 
placed all old and burned out 
lamps? Are shades bright and 
clean? How long since you 
have made a thorough inspec- 
tion of the premises? 


9 CHANGE all window 
displays today. Try and 
devise something original in a 
style display. Perhaps you have 
been crowding your displays 
too much. Try putting fewer 
styles in each window and then 
see if the individual styles do 
not stand out and attract more 
attention. 
Give lots of thought to your 
display cards. 


94 IN your big style ad to- 
night, why not have a 
featured hosiery value as a 
Saturday leader? Play up style 
footwear, of course, with heavy 
emphasis on PRICE and 
VALUE. These are the two key 
words that will bring the best 
and quickest response from 
your average customer. 


98 HOW long since you 
have consulted your 
record of last year to see what 
selling events were particularly 

sful that should be re- 
peated again this year. And 
if you do not have such a 
record, why don't you? It is 
an invaluable guide when plan- 
ning your selling from month to 
month 





1 7 ANOTHER big Saturday 

just ahead so prepare 
an ad for tonight's paper that 
will make readers WANT your 
wares. Women's style foot- 
wear must have a big play of 
course, and women's hosiery 
too. And it is probably time 
for an ad on men's Fail shoes 
to follow up your mailing. 


91 ARRANGE a table just 

inside the front door on 
which is displayed one single 
woman's style with a card read- 
ing, "The Style of The Week, 
$6.50." Change this display 
every week. This same idea can 
be used for an effective window 
display too, of a style number 
or for the "Best Buy of The 
Week." 


9 5 TODAY, tell every sales- 

man to show your best 
house slipper value to every 
shoe customer and mention the 
price. If this is carefully done, 
without too much selling pres- 
sure being exerted, customers 
will not object and at the close 
of business you will find you 
have sold a surprising number 
of pairs. 


99 TODAY you will make 
your last stock check of 
the month. You've practically 
completed your first big Fall 
month. You know what your 
sales have been. Today's check 
should show you, when com- 
pared with sales, just how good 
a job of stock keeping and 
merchandising you have done 
in September. 


18 BE SURE to have plenty 

of selling help for those 
busy Saturdays. You cannot 
afford to let any sales get away. 
And plan your own work so that 
you can spend practically every 
minute on the floor SELLING 
on Saturday. It keeps every- 
one on their toes to have the 
"boss" on the job! 


29 IT'S TIME to make your 
weekly check of stocks 
again. And by this time, the 
results should tell you which 
styles are not going to "take" 
and should be quickly disposed 
of, as well as which styles are 
going to be BIG and should be 
reordered. Watch your hosiery 
sizes and colors! 


3 TOMORROW starts off 

another big month— 
October. And there are 5 
Saturdays, which means extra 
opportunity for volume! Com- 
plete your plans today so that 
you will make the most of these 
5 big week-ends. And plan for 
the days in-between too. Plan 
your windows, your advertising, 
your selling—then follow your 
plan! 


9 3 A MAILING card to 

your customer list play- 
ing up your most popular price 
line in style footwear will cost 
comparatively little, and will 
remind many who have not yet 
purchased Fall shoes that you 
have good values. Are you 
keeping up the selling pressure 
on house slippers? It will mean 
a lot of extra business. 


97 REARRANGE all win- 

dow displays again to- 
day. Lines worth considering 
right now for window space, in 
addition to regular footwear 
lines, include house slippers, 
hunting shoes, football shoes, 
hunting socks. If the local foot- 
ball season opens this week, 
why not use this as the theme 
for a display of your latest Fall 
styles? 
















































































Page 32 


IT COULDN’T 


Personally I don’t think the shoes hurt 
you at all; I think you just think they 
hurt you because you hope we'll at 
least give you another pair for half 
price.” 

The lady did not speak. 

“Now when we think our customers 
merely think their shoes hurt them we 
have a psychological test to which 
we submit them. We say, ‘We’ll ease 
them up a trifle on the stretcher. It 
won’t take five minutes.’ Then we take 
the shoes back behind the shelves and 
set them on the floor while we busy 
ourselves with something else. Then 
after awhile, at just the right time, we 
bring them back to the customer and 
slip them on her feet. ‘They feel bet- 
ter, now, don’t they?’ we say with 
assurance.” 

The manager picked up the lady’s 
shoes. “Shall we try it?” he asked. 
“It’s Father Devine’s idea applied to 
the shoe business, It’s wonderful.” 

“This is preposterous!” said the 
lady. “Give me my shoes!” 

“Perhaps, then,” said the manager, 
“you’d rather have the ‘hee) )ift’ treat- 
ment. We paste a little thin cork pad, 
about the size of a little thin hot-cake 
without any sausage, underneath the 
heel lining. This lifts the heel a frac- 
tion of an inch above the sore spot 
which in turn withdraws the toes 
slightly thereby putting the pressure 
of the boxing on a new portion of the 
toe. The pain is instantly removed and 
won’t come back until the skin gets 
tender on the new spot. By the time 
the shoe hurts again the customer is 
too far away to bother about coming 
back again.” 

The manager half rose from the fit- 
ting stool. 

“You would rather we tried a heel 
lift?” he asked. 

“This is ridiculous,” said the lady. 
“If it weren’t for creating a scene 
I’d— Put my shoe on at once, or I'll 
get up and walk out of here in my 
stocking feet.” 

“But the adjustment, Madam!” 

“I don’t want any adjustment! Ali 
I want is for you to give me my other 
shoe! You can give the other pair to 
charity!” 

“I guess I haven’t made myself 
clear,” said the manager. “Perhaps I 
haven’t explained how keenly we feel 
about dissatisfied customers. It’s a 
big point in our store, I can tell you, 
We don’t higgle and haggle about 
who’s right and who’s wrong in these 
things. We aren’t concerned about jus- 
tice one way or the other. We're in- 
terested only in keeping our customers 
happy. We willingly take the worst of 
it on complaints like yours because it’s 
profitable to take the worst of it.” 

“Yes, I can see you do,” said the 
lady sardonically. “I can see how it 
must wrench you.” 









HAPPEN IN 


[CONTINUED FROM PAGE 19] 





“Thank you,” said the manager gen- 
erously, “but we deserve scant credit, 
I have to admit. It’s a selfish policy, 
entirely. A policy which pays big divi- 
dends. By taking the worst of it we 
actually gain thereby. The customer is 
usually so pleased with our fairness 
that she turns right around and buys 
more shoes and our loss is made back 
immediately. The customer actually 
pays for her own adjustment and we 
all sit up in the director’s room and 
laugh like hell, Madam, If we weren’t 
so broadminded we’d lose this new 
business profit and we’d soon be out 
of business.” 

The manager straightened up on the 


stool and beamed. 
“Do you sort of get the hang of it?” 


he asked. 

The lady took her handkerchief out 
of her handbag and stuffed it in her 
mouth. 

“Now take this case of yours, 
Madam, as an example,” continued the 
manager thoughtfully. “You decline 
the psychological) test and you rather 
discourage heel-lifts. Our procedure 
anticipates this impasse and offers a 
third way out, known as the ‘non-slip’ 
method. How’d you like to take a crack 
at the non-slip idea, you old bat, you!” 

“Put on my shoe, put on my shoe, 
put on my shoe,” mumbled the lady 
through the handkerchief. “Put on 
my shoe before I scream like a 
maniac!” 

“Madam!” corrected the manager. 
“You forget! I’m the lunatic; you’re 
the chiseler.” 

“Ty a » 

“T'll explain it to you. Many stores 
use the non-slip method first, but we 
changed over about two years ago come 
November. We like to conduct our 
business a little differently from the 
run-of-the-mill shoe store. We felt that 
making non-slips third has raised our 
prestige. Set us apart, you might say. 
And we changed even in face of the 
fact that the non-slip method is a 
well - named, never - failing, sure - fire 
remedy for a pain in any portion of 
the foot of man, woman or child. It 
assumes that all foot pains are caused 
by friction instead of pressure. (Pres- 
sure you’ll recall belongs to the other 
school—the heel-lifters.) Therefore if 
the friction is removed the pain is re- 
moved.” 

The manager held out his hands, 
palms uppermost. 

“The non-slip,” he said, “removes 
the friction! Just like that!” 

“The non-slip,” he continued, “is a 
thin strip of felt, about the size of a 
slice of cold tongue without any potato 
salad, and it is pasted insecurely along 
the inside wall of the heel counter. By 
reducing the area in which the foot 
throbs it keeps the heel from sliding 
up and down against the side walls, 
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YOUR STORE 


: 


tightens the whole foot up in the vamp 
of the shoe and so benumbs the cus- 
tomer’s pain nerves that she can at 
least get home without calling a taxi. 
Once home the customer takes off her 
shoe, pulls the non-slip off the heel of 
her stocking, and gives the whole thing 
up as an impossible proposition.” 

“Madam,” said the manager expec- 
tantly, “shall we try non-slips?” 

“Tf I ever get out of- here,” said the 
lady in a strained voice, “we'll try the 
best lawyer on damage suits that there 
is in the city!” 

The manager chuckled. 

“Madam,” he said, “we welcome 
lawyers around here at this time of the 
year. In the Summer, in the good old 
Summertime when our customer’s feet 
have gotten the best there is out of 
the heat, we hold a regular open house 
for lawyers who specialize in libel 
suits. In the Summer of every year 
the lawyers of this city almost make 
this store their home. The lawyers of 
this town have actually built up an 
indescribable feeling of sentiment 
about Steckenbridge’s Shoes, Inc.; and 
they idolize me. They know that when 
Summer comes around and they can 
look in the front door and see me 
handling an adjustment that the dol- 
drums are over.” 

“There’s a couple of the old boys out 
there now,” said the manager wist- 
fully. “But they’re waiting. They’re 
gentlemen lawyers and they don’t want 
to break in on me unti] I’m finished. 
They realize that I haven’t gotten 
around to the shoe-lengthener yet. Nor 
the bite-pieces. Madam, when I get 
around to bite-pieces you'll actually 
bark right back at me!” 

The lady stood up. 

“Where is the owner of this store,” 
she demanded. “Where is Mr. Stecken- 
bridge. I’ll see whether he allows his 
employees to talk like this to his cus- 
tomers! Call Mr. Steckenbridge!” 

“I am Mr. Steckenbridge.” 

“You?” 

“Yes. I’m Mr. Steckenbridge. My 
manager is on a vacation. And I’m on 
my vacation, too. When he’s away I 
do what I please with my own store. 
I don’t have to explain anything to 
anybody and I can handle things to 
suit myself. I go on a bender, so to 
speak. I erupt like a volcano and get 
an accumulation of things off my 
chest. I give free vent to my boxed- 
up feelings and emotions. I get myself 
a beautiful, hand-picked, hot-house ad- 
justment and I pour on the resentment 
and spleen of a whole year’s patient 
saving. I concentrate into one luscious 
adjustment all the withheld statements 
and thoughts that my people and | 
have stored up for twelve long 


months.” 
Mr. Steckenbridge, manager for the 
(TURN TO PAGE 39, PLEASE] 
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LIGHTWEIGHT SHOES 
FOR SUMMER COMFORT 


6: ec There is no doubt of the smart 
appeal and hot weather comfort found 
in these summer shoes. They are built 
with Celastic, the ideal box toe for 
both men’s and women’s lightweight 


footwear. 


. . . Celastic ts flexible across the tip 
line and shoes so equipped are free 
from loose or wrinkled linings — points 
of vital importance to every shoe 


merchant because they are essential 
to customer satisfaction. 


THE QUALITY BOX TOE 
UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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Prior to the making of fine shoes — 
the creative work of the last designer. 
His skill is fundamental to the com- 


fort and fashion of modern footwear. 


The United Last Company, through 
its operating units in all important 
shoe centers, is constantly supplying 
this vital service — a service that is 
THE LAST WORD 


always essential in generating pub- | UNITED 


lic acceptance of smart shoes. 


UNITED LAST COMPANY 


140 FEDERAL STREET, BOSTON, MASSACHUSETTS 
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STRENGTH 
SECURITY 
ECONOMY 


UNISHANK . 


BREASTLOCK 
HEEL 


UNISHANK innersoles and BREASTLOCK wood heels are two 
logical and practical features that progressive manufacturers 
are using on women’s high heel shoes. 


The BREASTLOCK heel with its special anchoring device, to- 
gether with UNISHANK innersoles, gives new security against 
“kicking under” or “kicking back.” Smaller and shorter soles 
can be used and flap laying is eliminated. Unishank gives 
rigid arch support that is vitally essential. 


Modem style versions emphasize the importance of these two 
basic improvements in shoemaking technique. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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The Editor’s Outlook 


[CONTINUED FROM PAGE 26] 


keting is considered the first function of the industry 
and all the forces of advertising and promotion are 
exerted. It is true the automobile is a big dollar item. 
In fact, 20 per cent of the national income goes to 
automobiles, gasoline, oil and service. But marketing 
made it so—not wishful thinking. 

Housing, as such, including heat and illumination, 
takes practically one-third of the income. And better 
than one-third of the income is spent for foodstuffs. 
There remains a narrow budget of dollars for every- 
thing from cigarettes to radios, with a battle royal by 
every industry for its part. Perfume, cosmetics and 
beauty shop expenditures are no small part of the 
national expenditure—in the aggregate greater than 
shoes. 

How much more necessary it is therefore to 
battle in the crowd for the shoe dollar! Com- 
petition may be intense—but shoes have a nat- 
ural acceptance. Actually there was no real shoe 
marketing problem during the period of the de- 
pression for the industry maintained its stride 
even though the price was low. 

But coming out of the depression is the time 
for concern. If the American public, left to its 
own devices, continues to buy shoes as it is now 
doing, the average price level of all shoes will 
go lower. That’s the law of economics as applied 
to an inert product. But, if every man in shoes, 
from the maker through to the fitter, appreciates 
his product and puts all of his energy into its 
enthusiastic sale and virtually pours money into 
the promotion and advertising of its product, 
then the results is a better appreciation by the 
public, a better price and, naturally, a better 
profit. 

The next six months are very significant in the 
progress of shoes for a strong, definite policy of telling 
the public the truth about shoe satisfactions is bound 
to win. 


Adjuster to Speak 
At Dayton Club 


Dayton, On10o—Miss Margaret McNary, chief ad- 

juster at the Rike-Kumler Company, will be the prin- 
cipal speaker at the meeting of the Dayton Shoe Retail- 
ers Club, Sept. 8, in the Hotel Gibbons. Miss McNary 
will relate her experiences in handling customer adjust- 
ments and promises to give the shoe men some “tips” 
- on how to curb the return merchandise evil. 
Election of new officers of the club is also to take 
_ place during this meeting: Present officers are: M. H. 
_ Riggs, president; Jack Schaeffer, vice-president; James 
Gabler, secretary; and John Schoenhal, treasurer. 
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Hotel 
Governor Clinton 


7th Ave. at 31st St., New York City 


A Hostelry Where Genuine Hospitality and 
Friendliness Reign Supreme 


1,200 rooms; $3.00 single, $4.00 double, $5.00 
location. 


ice-water, radio (all 4 
quality. And they say our beds will just woo you to 


Four restaurants, from an Old English Sion a 
Coffee Shop, to full 

(dancing and 
otherwise) of one e New York’s finest orchestras. 


No finer viands, nor more appetizingly served, 
bar pode» restaurants AIR-CONDITIONED, and never a cover 
charge 

Pennsylvania Station right across the street (gives 


you 30 minutes extra snooze at both ends of the day, and no 
taxi fares necessary). 


Bus lines (half a block away) direct to 42nd 
Street ferry depot of West Shore, N. Y. 0. & W., and other 
lines. Chicago busses stop regularly at our doors. 

Mai: Terminal, for busses from all over the U. S., is just around 
the corner. Nearest real hosteiry to principal steamship piers, 
and Holland Tunnel motor highway. 


Under Knott Management 
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A Successful Rural Trade 
Development Program 


A RURAL trade development program that pulls in 
business must be keyed very closely to some phase of 
agriculture. So state shoe dealers and other merchants 
of Menominee, Mich., who appear to have struck a fine 
plan for promoting rural trade, after numerous experi- 
ments along this line in recent years. Stores selling 
shoes and active in this campaign are: Posepny’s, Blah- 
nik Dept. Store, Lloyd’s Department Store and Pelle- 
tier’s. 

These merchants tried dollar days, bargain days, Fall 
festival days, city-country picnics and the like, but did 
not get the response they sought. Finally, they realized 
that in each instance they were appealing to farmers to 
come to the city to see what the stores and merchants 
had to offer. 

The merchants reversed the process two years ago 
and staged a huge Dairy Day in which all city people 
in this community of 12,000 turned out to honor farm- 
ers who were outstanding in dairy work and who 
owned fine cattle. 

This was a type of promotion which had wide appeal. 
Farmers and their families from all parts of Menominee 
County came to Menominee on Dairy Day to take part 
in and to witness the events, listen to dairy and agri- 
cultural talks. Each year the Menominee merchants 
hold a Dairy Day, and farmers reciprocate by coming 
regularly to this city to buy. 

Dairy Day is sponsored by the Menominee Chamber 
of Commerce with the cooperation of the Menominee 
County Dairy Herd Improvement Association. The 
event begins each year with a parade of villages. 

In this affair each of the 18 villages in the county 
enters a fancy decorated float and behind each float 
come the farmers and townspeople in automobiles. A 
prize is awarded to the village with the best float. 

The farmers congregate at Beach Park, in Menominee, 
where their prize cattle are on display for all to admire. 
During the day there are talks on dairy and agricul- 
tural problems, broadcast to every section of the large 
park. Boy and Girl Scouts maintain a lost and found 
department, a first-aid section, and police the grounds 
and keep them clean during and after the big affair. 

A country milkmaid milking contest is also held. 
with township winners competing on Dairy Day for the 
grand prize. There are also exhibits and prizes for 
Four H. clubs, that great organization which has at- 
tracted so many farm boys and girls in every state in 
the country. _ 

City residents and business men donate materials for 
some 25,000 sandwiches each year as well as man} 
gallons of milk. Sandwiches and milk are served to 
the large crowd of farm folk at noon and in early eve- 
ning by business men and members of women’s clubs. 
No farmer or his wife is asked to perform any task 
[TURN TO PAGE 43, PLEASE | 
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It Couldn’t Happen in Your Store 
[CONTINUED FROM Page 32] 
moment, smiled gleefully. “I pull the rip cord, and blow 
my topper,” he said. 

“Yes, it’s selfish, in a way,” he continued reminiscently 
as the lady rubbed one stockinged foot on the back of her 
other leg and held on to the arm of her chair. “It’s selfish 
of me to hog all the pleasure of these few minutes but 
after all I’m the owner of this business and I feel I’m en- 
titled to my annual fling. I buy myself liability insurance 
to cover the occasion; I hire a lawyer to clean up the deal; 
I arrange with a bail bonding company for an emergency; 
I engage a bodyguard to take care of husbands! and I 
plan in advance to present the object of my wrath with a 
complete new wardrobe of shoes, handbags, and hosiery at 
the expense of the house.” 

“Madame,” said Mr. Steckenbridge, bowing low, “allow 
me to congratulate you! You are the winner of this year’s 
capital prize.” 

“Why, I—1 wouldn’t—” 

“Think carefully,” said Mr. Steckenbridge. “A com- 
plete shoe wardrobe, for the asking. 

The lady sputtered. 

“You have been perfect,” said Mr. Steckenbridge. “You 
have responded nobly to everything I have said. You have 
been an ideal annual representative of the adjustment- 
minded public! You have been marvelous! 

“But I'll have you know that I’m NOT an old bat,” said 
the lady. 

“Of course, you’re not an old bat,” said Mr. Stecken- 
bridge. “You are, on the contrary, a very charming person. 
When I called you an old bat I was merely using you as a 
symbol for all the people who have come into this store in 
the past year and have asked for a wholly unreasonable al. 
lowance on their purchases. You were merely my collective 
old bat, and not an individual old bat by means whatever.” 

“Well I—” 

“Thank you.” said Mr. Steckenbridge. “Thank you a 
thousand times for affording me such a satisfying and grat- 
ifying vacation. And by so graciously accepting from 
Steckenbridgé’s Shoes, Inc., this year’s magnificent capital 
prize, you show yourself to be a person of rare discern- 
ment! And now I shall turn you over to an expert fitter, 
and I wish you many happy returns of my holiday!” 


Leather Prices 
[CONTINUED FxOM PAGE 28] 
and also for the fact that what little leather business we 
have seen in the last month or six weeks has been done at 
prices which were fairly firm. 

What ought to be the trend of leather prices, therefore, 
is fairly clear; and what ought to be the trend of shoe 
prices is equally clear. But substitutions have been used 
in the past and doubtless will be used again in the future. 
Calf leather sometimes gives way to kid, for instance, in 
grades where price is all important. Glazed kid is not to 
be sneezed at even in high style footwear and glazed kid 
has not advanced in price with suede kid, for instance. 

The only real fact the Boot ann SHoe ReEcorDER can 
give at this time is the price of its Measuring Stick Shoe--— 
a woman’s Goodyear welt oxford—the last detailed costs 
of which were published as of April 1 of this year. There 
has been absolutely no advance in any cost items except 
labor and selling expense. The labor cost on this particu- 
lar shoe has risen in that period from $1.1843 to $1.2392. 
The selling cost (including other miscellaneous expenses) 
has risen one-half cent. The total cost of the shoe has 
risen from $4.0727 to $4.1370—an increase of about six 
and one-half cents. 
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IT’S ALL YOURS! 


The merchant 
who handles 
Wizard Products 
always gets full 
benefit from the 
call trade he 
builds up, Wizard 
call trade does 
not leak into 
other channels, 
It has to come to 
the shoe man. 
We do not sell 
fo others, 


WIZARD 
COMPANY 


ST. LOUIS, MO. 
WALSALL, ENG. 


Canadian Distributors: 
Canadian Specialties, Ltd 
49 Sanford Avenue, So. 
Hamilton, Ont. 
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M55 
Shoes that are feather-light need 
soles that are equally firm 










Fashion demands exposure, and shoes become less 
and less substantial as uppers give way to stocking 


and flesh. But Fashion demands high heels, too, and 







soles have the burden of keeping the shoes in shape. 






England Walton “fibre-sorted” soles keep their shape 






equally well, for the degree of care in sorting means 






each sole in a pair will have identical fibre construc- 






tion— wearing equally long, remaining equally trim 
and flexible. 


ENGLAND WALTON DIVISION A. C. Lawrence Leatuer Co. 
Boston New York Philadelphia Ashland St.Louis Milwaul San F 


















Ten Thousand Times a Day — and More, strains 


and stresses occur in the sole of a shoe. Photo-elastic 






pictures below show why accurate sorting is im- 





_, portant. 











Above, see how the 
stresses vary in two 
soles with differing 


fibre construction. 













On the right, the stresses are identical 
becanse the fibre structures are Ysa 
These two soles are equally firm 
equally flexible. " 


FO ENGLAND WALTON (6 seid sol 


CUT SOLES ann SOLE LEATHER PURE OAK BARK TANNED 
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Shoe Veuss 


THIS WEEK IN THE SHOE TRADE 
SATURDAY, AUGUST 28, 1937 


NATIONAL NEWS 





Views Conflict on Price Maintenance 





Miller-Tydings Resale Bill Signed by President Under 
Protest When Attached to Tax Measure 


WASHINGTON, D. C.—The Miller- 
Tydings resale price maintenance bill, 
attached as a rider to a District of 
Columbia tax measure, was signed on 
Aug. 18 by President Roosevelt. 

Describing the rider as weakening 
the anti-trust laws, the President said 
the occasion marked the first time in 
his Administration that Congress had 
followed the “vicious habit” of attach- 
ing a “wholly unrelated” bill to a tax 
or appropriation measure. 

The President approved the bill de- 
spite his opposition to the Miller-Tyd- 
ings measure voiced last April on the 
grounds it would increase costs to con- 
sumers. 

“The present hazard of undue price 
advances, with the resultant rise in the 
cost of living, makes it most untimely 
to legalize any competitive or market- 
ing practice calculated to facilitate in- 
creases in the cost of numerous and 
important articles which American 
householders and consumers generally 
buy,” the President said in his letter 
to Congress in April. 

The letter followed on the heels of 
objections to the bill made by the Fed- 
eral Trade Commission. For these rea- 
sons the measure was generally con- 
sidered as dead until. Senator Tydings, 
Democrat of Maryland, maneuvered to 
attach the bill as a rider to the D. C. 
tax measure. 

The Miller-Tydings act will relax 
the anti-trust laws to the extent of 
permitting contracts prescribing mini- 
mum prices for the resale of trade- 
marked articles or those bearing the 
name of the manufacturer or distribu- 
tor and has been described by Tydings 
as designed “to strengthen the anti- 
trust laws” by giving the small busi- 
ness man the same privileges which 
large firms have heretofore enjoyed. 

As amended in the Senate, the act 
will allow vertical agreements—manu- 
facturers may contract with retailers 
or with wholesalers or jobbers, etc. 
Such agreements, according to Tydings, 





DATES TO REMEMBER 


Monthly Shoe Buyers’ Days, Chicago 
Shoe Travelers Association, Hotel 
Morrison, Chicago, III. 

August 30, 31, 1937 


Official Leather Opening, Tanners’ 
Council of America, and N.S.R.A. 
Style Conference for Spring, 1938, 
Waldorf-Astoria Hotel, New York 

September 9, 10, 1937 


New York State Shoe Retailers Asso- 
ciation, 19th Annual Convention, 
Hotel Ten Eyck, Albany, N. Y. 

October 3, 4, 5, 1937 


Spring Style Opening Shoe Fashion 
Guild of America, Hotel Biltmore, 
New York November 1, 2, 3, 1937 


National Shoe Fair, Hotel Stevens, 
Chicago, Ill January 3, 4, 5, 6, 1938 


Northwestern Shoe _ Retailers Re- 
gional Association Annual Con- 
vention - Exposition, Hotel Radis- 
son, Minneapolis, Minn. 

January 9, 10, 11, 1938 


Joint Convention and Exhibition South- 
western Shoe Travelers Association 
and Texas Shoe Retailers Associa- 
tion, Fort Worth, Texas. 

January 9, 10, 11, 12, 1938 


Middle Atlantic Shoe Retailers Asso- 
ciation Annual Convention, Ben- 
jamin Franklin Hotel, Philadelphia, 

January, 16, 17, 18, 19, 1938 


Indiana Shoe Travelers’ Ass’n, 15th 
Annual Convention, Claypool Hotel, 
Indianapolis, Ind...Jan. 16, 17, 18, 1938 





will be limited to articles subjected to 
full and open competition in the forty- 
two States which now permit such 
agreements. He forecasts that the 
other States will enact similar laws 
soon. 
Tydings 


insisted that the Admin- 
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‘man in, 


istration’s objection to his bill had been 
overcome when the Senate passed his 
amendment which prohibited horizon- 
tal agreements—combinations between 
manufacturers, between wholesalers, 
or between retailers, etc. 

His view, however, was challenged 
by Representative Celler, Democrat of 
New York, a member of the House 
Judiciary Committee, who said the 
Justice Department had not approved 
the amendment except as to wording. 

In the Senate, Senator King, Demo- 
crat of Utah, was the sole objector to 
the Tyding’s rider. There were no ob- 
jections raised against the bill in the 
House, although Celler, a few days 
after it has passed the House, termed 
the measure an “anti-consumer, price- 
fixing bill.” 


Allied Kid Sales Increase 


Boston, MAss.—Allied Kid Company 
reports a slight increase in dollar sales 
for July, 1937, the figure quoted being 
approximately $935,000. This figure 
prevailed in spite of the fact that sales 
in dozens were below those for July 
of last year. Sales in dozens for the 
first seven months of 1937 were about 
5 per cent over those for the same 
period last year, while dollar sales for 
the same period increased about 19 
per cent. 












































imagination : 


Show a woman a $16 dress on a ten-cent hanger and 
she'll offer you $4.95 and haggle about it at that. But 
put the same dress on an expensive model and she’ll 
pay your price and think she’s getting a buy! 
“SPRING-TO-FIT” Fairy Forms will do as much for 
your shoes as the model does for the dress. 
keep shoes smooth and shapely. They take out box- 
wrinkles and bulges. They show shoes just as your 
customer would like them to look on her own feet. 


“SPRING-TO-FIT” Fairy Forms will help you sell 
Send for leaflet of prices and 


more shoes this Fall. 


types TODAY! 


AYU B28 e, 


omen have no 


SHOE FORM CO., inc. 


N E W 
Por further facts, call the nearest branch office of the United Shoe Machinery Oc. 





J 


They 


YoOorR K 


gland Ma; Paris, ; 
Frankfort, Germany; Mexico City, Mexico. 
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UNITED LAST CO., LTD. 
MONTREAL, CANADA 


Licensed Mfg. Branches: Northampton, En- 
France; 


Melbourne, Austra 














Men’s Shoe Week Acclaimed in Los Angeles 





Leading Retailers Make Plans to Carry Out Promotion 


los ANGELES, CALIF.—The success of 
National Men’s Shoe Week in Los An- 
gies was assured at a meeting attended 
by shoe men representing leading stores 
when definite plans were made and com- 
mittees were appointed to carry out the 
promotion. The complete procedure as 
outlined in Boot AND SHOE RECORDER 
was approved. In explaining the pur- 
pose of the meeting, genera) chairman 
T. R.,Hatch of Harris & Frank, reported 
that a check-up of all downtown stores 
had proved all of them to be heartily 
in favor of the promotion. 

Before organizing, Mr. Hatch called 
on Leonard J. Isear who has charge of 
shoe display advertising for the Los 
Angeles Examiner to tell what may be 
expected of his paper in the way of co- 
operation. The wholehearted support 
of this great newspaper was assured by 
both editorial and advertising depart- 
ments, Mr: Isear stated. He pointed out 
that although “The Examiner” does not 
accept advertising on the first page, the 
peper had promised to contribute a box 
in the lower left hand corner to further 
the interest in National Men’s Shoe 
Week. Boot aNp SHoE RECORDER’s slo- 
gan of “A Man Is As Smart As His 
Shoes” will be used throughout the paper 
in black face readers. 


Editorial stories will appear in the 
regular news and in the sports section, 
using material furnished by Boot aNpD 
SHor Recorper as the basis. Pictures 
of motion picture stars will also be 
published to bring out the fashion angle 
and feature writers will discuss men’s 
shoes from the style point of view to 
their women readers. “The Examiner” 
will give the National Men’s Shoe Week 
time on their various radio broadcasts. 
Many promotional ideas which would 
tend to dramatize the week were given 
by Mr. Isear. Boot AND SHOE RE- 
CORDER’S reasons and plans for this shoe 
week were given by Harry R. Terhune, 
field editor of this publication. 

The choosing of T. R. Hatch as perma- 
nent chairman was a tribute to the 
work which he has put into this cam- 
paign. M. Kalsman of Silverwood’s was 
elected secretary and treasurer. 

The following working committees 
were chosen: 

Promotion and Fashions, including 
contests, Harold Rose, Silverwood’s; M. 
Q. Michelson, Florsheim Hollywood 
store and F. C. Goodwin, Goodwin’s, 
Hollywood. 

Radio and Speakers—David Goode, 
Gude’s; Frank J. Crapo, Desmond’s; 


and W. S. Dick, Innes. 


Window Display Contest—Porter 
Jones, Hamilton’s; Stanley Kazmerick, 
Florsheim; and P. D. Quist, Mullen & 
Bluett. 

Newspaper Advertising—T. W. John- 
son, Nunn-Bush; Abe Bender, The May 


Co.; and R. G. Brownhill, Young’s 


Speedy Shoes. 

Display Material—P. W. Butler, Walk 
Over; G. Forde Johnsen, Edwin Clapp 
and Lee Becker, W. L. Douglas stores. 

Motion picture stars will be drafted 
for radio and personal appearance work. 
Codperation of severa] theatre chains 
in sponsoring the promotion is under 
consideration. 

It was the consensus of opinion that 
the entire promotion should be built 
around the slogan, “A Man Is As 
Smart As His Shoes.” Style will be 
stressed with great emphasis on the 
complete wardrobe theme. All stores 
will carry out this same thought in 
their displays, each developing their 
own conception of how best to dra- 
matize the setting. 

All those present believed this move- 
ment to be the start of a permanent 
codperative plan of men’s shoe activity 
in Los Angeles. It was freely expressed 
that this National Men’s Shoe Week 
presents a wonderful opportunity to 
bring together all the men who are en- 
gaged in the selling of men’s shoes. This 
new group wil] work with the established 
Los Angeles Retail Shoe Association. 
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A Successful Rural Trade 
Development Program 
[CONTINUED FROM PAGE 38] 


or serve on any committee. The city people do all 
the work, and this, according to Chamber of Commerce 
officials, builds considerable good will which later re- 
sults in more business for merchants as a whole. 

Feed for the cattle on display is also furnished free 
by local feed dealers. Every effort is made to make 
farmers realize that city people appreciate the impor- 
tant part the farmer plays in the present day economic 
set-up, and that they want to know more about the 
problems that face the farmers. Such an attitude, backed 
by the right action, convinces farmers that city folk 
in Menominee are sincere and worth patronizing. 

Menominee merchants follow up during the year the 
contacts they have made on Dairy Day. The Chamber 
of Commerce sends a delegation of business men to 
almost every farmers’ meeting in this area. 

These men sit in on such meetings and try to gain 
knowledge which will help them to understand farm- 
ers’ problems. The Chamber of Commerce often pro- 
vides speakers for such meetings free of charge. 


New Shoe Store in Detroit 


Detroit, Micu.—The Arden Shoe Company has 
opened a second store at 3741 Hastings Street, which is 
already becoming one of the leading streets in the city 
for the colored trade, of which Detroit has a huge vol- 
ume. The Arden Shoe Company is owned by the Shif- 
man brothers, Mendel, Joseph, and Simon. The new 
store has been placed in the charge of Irwin Levine, 
who was formerly manager of Solkower’s Shoe Store in 
Delray, a west side suburb of Detroit. 

The store is done in an up-to-date style, with use of 
a light brown, Ohio-type brick for the front and base 
of the windows. There is a strip of four-inch square 
black tile blocks inlaid in the bricks for relief, with 
brown and chromesteel borders around the windows 
proper. 

This is probably the first new corner shoe store 
opened in the city in the last couple of years, and so is 
interesting in its front layout. The side window is 
standard, but the corner window is visible from either 
side, and clear through, giving the effect of three-side 
windows and two front views as well. This enhances 
the appearance of size. 


Carolina Shoe Co. Moves 


CuarLoTte, N. C.—Josh Bresler, who operates the 
Carolina Shoe Company, has moved to Charlotte, N. C., 
where the main office and warehouse of the company 
are located. They use this city as their base to serve 
their stores in North Carolina, South Carolina and 
Tennessee. They operate their stores under the names 
of the “Darling Slipper Shops” and “Bab’s Slipper 
Shop.” 
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BLEND PERFECTLY WITH 
THE STYLE TREND 
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“HIGHEST GRADE ONLY” 
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Paul C. Gentry Opens 
in California 

ARCADIA, CALIF.. — Gillette’s Shoe. 
Store has opened in this city. Paul C. 


Gentry, formerly of Tooele, Utah, is 
the proprietor. 





BOOT AND 


George Miller Returns 
From Abroad 


New York, N. Y.— George Miller, 
president of I. Miller & Sons and of 
the Shoe Fashion Guild of America, re- 
turned from Europe on the Normandie 
August 16, after having attended the 
Paris Openings. He was very en- 
thusiastic about the Paris Exposition 
and believes that it will affect new 
fashion trends very dramatically. One 
of the outstanding contributions of the 
Exposition, Mr. Miller feels, is the re- 
turn to luxurious elegance in evening 
clothes. The use of rich _ brocades, 
metals, lames, velvets, glistening se- 
quins, and brilliantly colored jewels 
will all have their effect on evening 
shoes. 















































GEORGE MILLER 


Mr. Miller believes that there will be 
a heavy demand for high grade shoes 
this Fall. He is of the opinion that 
there will be a greater interest in foot- 
wear and related costume accessories 
than there has been for many years. 
Whereas in the past a woman was 
satisfied to wear one shoe with many of 
her costumes, she will now demand a 
perfectly related shoe, bag, and glove 
with each ensemble. 

Perhaps one of the most gratifying 
experiences that Mr. Miller had was to 
find that the fashion theme behind the 
new I. Miller “Wingd” shoes was being 
endorsed by the Paris millinérs. Schia- 
parelli’s collection in particular showed 
the same forward movement, the same 
sweeping, soaring lines in her hats. 

With the trend for pencil silhouettes, 
with skirts getting shorter and shorter, 
with the fashion for irregular evening 
hemlines, Mr. Miller believes that the 
appearance of a woman’s foot will in- 
crease in importance. Now more than 


SHOE RECORDER, August 28, 









1937 





As the popular trout stream needs 


re-stocking, so the juvenile shoe de- 
partment needs to feed in new cus- 
tomers to keep it producing constant 
profits. To the far-sighted retailer of 
children’s shoes who sells Mrs. Day's 
Hard Soles (2-8) come mothers from 
the baby shops and departments who 
are familiar with Mrs. Day's Ideals— 
representing a ready-made market of 


great potential value. 


MRS. DAY'S 
IDEAL BABY SHOE 
COMPANY 


DANVERS, MASS. 
Manufacturers of Fabric—Cushion—Soft 
Sole—Intermediate and 


FLEXIBLE HARD SOLES 

















ever before will she be conscious of her 
shoes and try always to wear a shoe 
that will make her foot look beautiful. 


Maine Sales Tax Defeated 


PORTLAND, ME. — Maine merchants, 
many of them members of the Maine 
Association Against the Sales Tax, 
assisted by other organized groups, 
were successful on August 16 in de- 
feating the proposed one per cent sales 
tax which had been put to a referendum 
vote. The tax had been urged by Gov- 
ernor Lewis A. Barrows as a. logical 
means of raising money to finance old 
age assistance and provide a higher 
rate of pay for public school teachers 
in some parts of the state. The vote 
against the tax was about two to one, 
heaviest opposition being registered in 
the cities, where the vote against the 
measure was nearly three to one. 


Richard Young Company 
To Show Spring Leathers 


New YorkK—Richard Young Com- 
pany will exhibit the following lines 
at the Official Opening of Spring 
Leathers at the Waldorf-Astoria, Sept. 
9-10: 

Genuine White Buck, Rychrome 
Lambskins,; White Buck Finish Kan- 
garoo, Colored Cow Sides, White and 
Colored Sheepskins. 
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THE SHOE BUYING CENTER 
IN NEW YORK 


the crossroads of the trade . 
the season's newest and most significant 
shoe styles are now on display. 


Shop the Marbridge Building for au- 
thentic shoe styles. The showrooms of 
the shoe industry's leading manufactur- 
. conveniently assembled. under 
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Woolen Footwear 


the 
L-BAND 
MAN 


Watch 47 
BAL 
SALES 


How Many Pairs of Sport 
Shoes Will You Send 


to School ? 


Of course you'll want to see the Ball-Band salesman with 
his snappy new 1938 line of Canvas Sport Shoes. But don't 


forget, too, that school opens soon and lots of boys and 
girls in your community will want to step off the first day 


with fresh new Sport Shoes. Right now—today—is the 
time to check styles and sizes and be sure you have in 
stock what it takes to make quick sales—and profits. School 
days are Sport Shoe days and busy days for you if you 
display and stock the Ball-Band line. If you want to see 
samples for school opening, write or wire us today. 


MISHAWAKA RUBBER & WOOLEN MFG. CO. 


280 Water Street, Mishawaka, Indiana 


BALL-BAND 


Rubber Footwear e Canvas Sport Shoese«Leather Work Shoes 


« Fabric Summerettes 





The above ski boots, which were shown editorially on page 24 of the August 
21st issue of Boot and Shoe Recorder, are manufactured by A. Sandler Co., 
Boston, Mass., and 47 W. 34th St., New York City, who are licensed to manu- 
facture ski boots designed by Birger Ruud, Olympic ski champion. This explana- 
tion was inadvertently omitted from the caption appearing in the August 21st 


issue. 





Open St. Louis Sample Room 


Spalsbury-Steis-Deevers Shoe Com- 
pany, operating a factory at Frederick- 
town, Missouri, reeently opened their 
new office and sample room at 1523 

Washington Avenue, Saint Louis. This 


company makes a line of women’s welts 
under the trade name of “College Hill 
Sport Welts.” Their sales manager, 
Matthew A. Steis, states that their busi- 
ness has grown to such a point that it 
became necessary for them to have a 
St. Louis sample room. 


Beck Returns to $3.98 
On Women’s Shoes 


NEw YorK—On Monday, Aug. 23, 
A. S. Beck Shoe Corporation, operating 
one hundred stores throughout the 
country, announces a reduction in the 
retail price of their women’s shoes to 
$3.98, effective on that date. In ex- 
planation, the company says: “Last 
May, because of greatly increased man- 
ufacturing and leather costs, A. S. 
Beck’s price was raised from $3.98 to 
$4.45 and now, when retail prices of 
shoes, along with other wearing ap- 
parel, are still on the rise, A. S. Beck 
strategically reduces the price of wo- 
men’s shoes to $3.98. Men’s shoes will 
remain at $4.45.” 

In the windows is posted this bulle- 
tin: 

“A MILLION NEW CUSTOMERS 
ARE WORTH A SACRIFICE OF 
PROFIT. 

“For months manufacturing and 
leather costs have been going Up, Up, 
Up. And shoe retailers everywhere 
have been forced to raise their prices. 

“We do not believe the public is ready 
to pay higher prices, even though 
higher prices are justified. 

“No business is bigger than the pub- 
lic it serves. 

“A million new customers we'll get in 
our hundred stores are well worth a 
sacrifice of profit and so A. S. Beck’s 
famous high quality women’s shoes are 
now reduced to $3.98.” 
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BOOT TREES THAT 
PRESERVE LEATHER 


Filling boots with wood or metal 
shuts out all air. National Boot 
Trees hold boots’ wrinkle-free, 
while allowing air to circulate 
freely inside. Lengthen life of 
leather. Prevent stitches rotting. 
to put in. Easy to take out. 
Made of National Hard Vulcanized 
Fibre. Won't crack, split or splin- 
ter. Won't dent or corrode. Guar- 
anteed for five full years of ser- 
vice. Set weighs 18 oz. Retails 
at $4.95. Prices and descrip- 
tive folder on request to 
National Vulcanized 
Fibre Co., Box 311T, 
Wilmington, Del. 
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Women's Shoes 
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HAND TURNED 
FOOTWEAR 





VAUGHAN TOWLE CO, 


division of L. B. Evans’ Sen Ce. 
w MASS. 
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Dancing Shoes and Taps 
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Pat. Tap Slippers 
IN STOCK 





ALso” LOWER GRADES 
SCHWARTZ & HERDER, INC., MFRS. 
70-72 N. 4th St. Philadelphia, P. 








Lester Pincus Business Good 


New York, N. Y.—Lester Pincus 
Shoe Corporation, wholesalers, recently 
entered their third year and report a 
steadily increasing business. They are 
dealers in popular priced women’s nov- 
elty shoes and the Charing Cross Shoes, 
smartly styled correctives. 


Celebrates 50th Anniversary 


Worcester, Mass.—On Sept. 3, 1887, 
B. S. Newell started work with the 
Heywood Boot & Shoe Company and, 
on Sept. 3, he completes fifty years of 
continuous business association with 
this concern. At that time (1887) the 
product was mainly leg boots, but 
Samuel R. Heywood was one of the 
early stockholders of the Goodyear 






B. S. NEWELL 


Company and became much interested 
in the Goodyear Welt Process of mak- 
ing shoes. Because of this connection, 
the company had then begun to make 
Goodyear Welt shoes and Mr. Newell’s 
recollection is that this factory had the 
first machines made by the Goodyear 
Company, or at least, that it was among 
the first factories to make Goodyear 
Welt shoes. As the boot business 
seemed to be on the wane, the factory 
was, within a few years, devoted en- 
tirely to shoemaking. 

Mr. Newell started as office boy, but 
very soon he was working on orders, 
tags, payroll, and assisting, when he 
had time, in the shipping room. In 
1891 he was sent out to cover Ohio, 
Indiana, Illinois and West Virginia; he 
carried mostly boots, but some shoes 
made of calfskin and cordovan were in- 
cluded. After this trip he resumed work 
in the office and began to take care of 
some of the trade; for several years he 
made special trips and sold some of the 
largest Heywood accounts. He acted 
as superintendent of the factory from 
1901 to 1930. He purchased findings 
and sole leather—and a few years ago, 
added the buying of the upper leather. 

Mr. Newell became a stockholder in 
September, 1898, and was elected clerk 
of the company in January, 1899. In 
June, 1913, he was elected treasurer, 
which office he still holds. 





Miami Endorses 
Colored Shoes 


MiamI, FLtA.—A lot of colored foot- 
wear is being shown in the Miami area 
and dealers are certain that the late 
Summer demand for dark and colored 
shoes will have no effect on buying for 
Fall wear. The new Fall costumes de- 
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Bowling Shoes 
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PROFESSIONAL 
BOWLING SHOES 
Women’s 

$2.60 










Men’s Oxfords 
$2.70 5¢ less 



















BROOKS SHOE MFG. CO. 
Swansen & Ritner Sts., Philadelphia 
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Nurses’ Shoes 
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Flexible, Shape Retaining 
NURSES’ OXFORDS 


Made on the 
New OSCO 
Process 


IN-STOCK 
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4-D, 24%? 28 Goodhue St., Salem, Mass. 











mand different shades than those now 
being sold, they say. 

Burdine’s is showing some comfort- 
able new strap models, perforated and 
stitched along new lines so that the toe 
and heel are of plain leather. They 
have an open shank and moderate heels, 
and are offered in white calf, navy blue 
calf and beige linen with calf trim. 
This is a $6.95 number, and has had 
a very good acceptance. 

At Nankin’s the new flare front is 
being highlighted. This pump has a 
saucy little flare-up over the instep. It 
may be had in blue gabardine trimmed 
in red earth or in all white trimmed in 
the new green calf. Another very nice 
shoe this shop is showing has a high 
front, open toe, and broad strap with 
large perforations. It is very high 
style, in all the wanted colors and com- 
binations, at $6.75. 

Cowen’s reports that the side gore 
idea, the ingenious new straps and ties, 
the interlacings of dark or bright 
multicolored suedes and calfskins are 
exciting features of the new shoes. A 
very stylish shoe is a pump of white 
Nubuck with tan trim tongue, and high 
heel which retails for $5. 
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ony Ynciorduals 


Can Actually Restore FAL 


facilitate correction and why so-called “arch 
support” shoes cannot meet these vital needs. 
Take advantage of this rapidly awakening pub- 
lic consciousness to the need of Dr. Scholl’s 
Arch Supports for true correction. The profits are big. 
Write for catalog. The SCHOLL MFG.CO., Inc.,Chicago. 


This scientifically demonstrated fact is em- 
phasized in our big 1937 national advertising 
campaign. In these ads the public is told how 
Dr. Scholl’s Arch Supports are molded to each 
foot’s individual needs {no two feet are exactly 
alike}; how they are progressively adjusted to 


Df! Scholls 


ARCH SUPPORTS 


Hoot Comfoul 


APPLIANCES 


x 


LEN Arches To Normal 


CORRECTION 


Dr. Scholl’s Foot-Eazer 
eases the feet, body 
and nerves. 


REMEDIES 





To Plan Style Program for Spring 
and Summer 


{CONTINUED FROM PAGE 22] 


New York City; J. T. Olinsky, Jax, 
Inc., Bridgeport, Conn.; Madison N. 
Pierce, Wm. Eastwood & Son, Roches- 
ter, N. Y.; Henry E. Russell, Regal 
Shoe Co., New York City; Harry Sil- 
ver, O’Connor & Goldberg, Chicago, IIl.; 
C. M. Selby, Volk Bros., Dallas, Tex.; 
A. E. Taylor, Hassel’s, Inc., Chicago, 
Ill.; Marshall Walker, Geo. Muse 
Clothing Co., Atlanta, Ga.; Chas. T. 
Walls, Shean’s Shoe Shop, Worcester, 
Mass. 


CHILDREN’S STYLE COMMIT- 
TEE—John H. Downey, chairman, 
Hutzler Brothers, Baltimore, Md.; 
H. A. Alexander, Field Shoe Co., Des 
Moines, Iowa; Harold S. Blumenthal, 
Samuel Cohen Shoe Stores, Inc., Hemp- 
stead, N. Y.; Mr. Bradshaw, J. L. Hud- 
son Co., Detroit, Mich.; S. J. Brouwer, 
S. J. Brouwer Shoe Co., Wilwaukee, 
Wis.; Sol Bendheim, Wieboldt Stores, 
Chicago, Ill.; Miss I. Bosch, Best & 
Co., New York, N. Y.; Mrs. Marie F. 


Carroll, Carroll’s Cash Shoe House, 
Cohoes, N. Y.; Rudy Diemel, Gimbel 
Bros., Pittsburgh, Pa.; R. P. Griffith, 
The Hub, Baltimore, Md.; Albert F. 
Golanty, Joseph Horne Co., Pittsburgh, 
Pa.; Mr. R. W. Grover, Juvenile Shoe 
Co., Washington, D. C.; Stanley Hunt, 
Abraham & Strauss, Brooklyn, N. Y.; 
David S. Hirschler, Hofheimer’s, Inc., 
Norfolk, Va.; Paul V. Herron, Her- 
ron’s Shoe Store, Ithaca, N. Y.; Miss 
Florence McIntosh, J. N. Adam & Co., 
Buffalo, N. Y.; Leo A. Prevost, Thos. 
S. Childs Co., Holyoke, Mass.; Herbert 
J. Rich, B. Rich’s Sons, Washington, 
D. C.; Neil Simerson, De Pinna’s, 
New York, N. Y.; Henry A. Schles- 
inger, Fashion Shoe Shop, Flushing, 
L. I.; Miss Carolyn Schwartz, Bloom- 
ingdale’s, Lexington Ave. and 59th St., 
New York City; L. E. Weaver, Hills, 
McLean & Hoskins, Binghamton, N. Y.; 
Herman T. Wood, G. R. Kinney Co., 
Inc., Carlisle, Pa. 





Finery in Footwear 

[CONTINUED FROM PAGE 14] 
garner opinions from an expert. M. 
Hellstern put a special finger of ap- 


proval on certain finely imagined and 
achieved sandals, such as Julienne and 
Aubert displayed. He considered the 
shirred satin slipper of Grellini not 


only a step in a new direction but a 
beautiful accomplishment. 

Two pump styles of Aubert drew his 
attention, one an afternoon model in 
light red kid, the other an evening 
style in purple-navy satin. Both were 
fronted and bordered with a repousse 
or quilted design, the day model all 
in self leather, the evening design in 
self color nacre leather. 

The Joseph Casale models shown, M. 
Hellstern considered extremely mod- 
ern, and in relation to a felt shoe, he 
said it was the first time he had seen 
felt used for vamp as well as the rest 
of the model. He approved a Julienne 
sandal in pink linen piped with gold. 
This had a chunky square heel, with 
two arches cut through from side to 
side, in the shape of church windows, 
lined with gold. He also liked a pump 
of Sauvan, in purple velvet, with pur- 
ple satin heel and silver pipings. 

Many fine examples in men’s shoes 
attracted M. Hellstern’s notice, Nor- 
wegian styles, with heavy extended 
welts, shown by Codreano, by Nielsen 
and Sauvan. 

The Hellstern models were among 
the finest shown, and included several 
shoe and bag sets, one in white kid 
with red kid incrustations, and a red 
heel for the white pump, another in 
the jeweled style sketched, where a 
thousand red and blue stones are 
needed to carry out the pump pattern. 








Do needed capital dollars | 


COMMERCIAL 
FACTORING 


remain idle in your ac- 
counts receivable? Let com- 
mercial factoring release 
them for profitable use. 
COMMERCIAL FACTORS CORPORATION 


SEVENTY-SEVEN FRANKLIN STREET, BOSTON 
TWO PARE AVENUE, NEW YORE 
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The 
Salzburg 









Full chrome brown waterproof. Three 
leather soles, double welt stitch, extra heavy 
tempered steel shank. No. 2000M (Men’s) 
price $3.85. No. 2000W (Women’s) price 
$3.75. No. 2000B (Boys’) price $3.75. 







andler— 


Approved by 
Birger Ruud 






No. 611 Designed and constructed under 
the personal supervision of Birger Ruud, 
Olympic Ski Champion. Natural color water- 
proof uppers (duplicating famous European 
military leather). New imported wicker 
hooks. Price $10, tax included. 



















Hannes 
» Schneider 





Ne. 6000 Designed under supervision of 
the famous ski maestro. Black waterproof 
uppers. White straps and snow excluding 
outside bellows. Duplicate of fine European 
hand made boots. Price $10, tax included. 





Full chrome chocolate waterproof uppers. 
Oak mid sole, composition heel. Steel shank. 
No. 1000M (Men's), 1000W (Women’s), 
1000B (Boys’). Price $2.65. 














’ A, SANDLER CO., 200 Essex St., Boston, Mass. 


47 W. 34 St. 
New York 

























WOMEN ADMIRE IT 
because it's both smart to be 
rough and smart to be thrifty 















is the smartest and most eco- 
nomical sueded leather any- 
where. An ideal leather from 
every angle—and universally 
popular in men’s and 
women’s shoes. To be sure 
you get this superior leather 
specify RUFFIT on your or- 
ders. 
ee in 20 colors and 
t 


SLATTERY 
BROS. 


TANNING CO. 
BOSTON, MASS. SALEM, MASS. 









































Hosiery Co. Installs Own 
Electric Plant 


FRANKLIN, N. H.—One of the impor- 
tant improvements recently made at 
the Sulloway Hosiery Mills at Frank- 
lin is the installation of a new hydro- 
electric plant which generates 565 
volts, three phase, 60 cycle current of 
electricity and which is to supply the 
motor power for operating the ma- 
chinery of the factory on the opposite 
side of the Winnipesaukee River. 

The building, in which a modern 
high efficiency water turbine turns the 
electric generator, is a reinforced con- 
crete brick building of three floors. It 
was constructed by the company’s 
maintenance department under the 
supervision of Edmund J. Garneau, 
master mechanic. The company’s engi- 
neer supplied specifications and plans 
for the hydraulic equipment. The 
building is fireproof. 





Levy’s Adds Shoe Dept. 


MONTGOMERY, ALA.—AlI Levy’s, local 
women’s specialty shop, has installed a 
new shoe department, new floor space 
being acquired for that purpose. I. S. 
Goldberg, for several years with the 
shoe department of Kellers-Zanders in 
New Orleans, has been named man- 
ager of the department. A hosiery de- 
partment has also been opened in con- 
nection with it. 
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Shoe Windows Look Forward 
To Fall 


[CONTINUED FROM PAGE 17] 

“Studies of the shoes en masse should 
make them interesting in compositions. 
After three months I am still as en- 
thusiastic as ever about shoes and feel 
there is much to uncover at the bottom 
of things—Feet First, as it were.” Mr. 
Buckley is greatly interested in the 
theatre, takes a keen interest in lobby 
displays at the movie houses and be- 
lieves the stage holds much of inspira- 
tion for the drama of merchandise— 
window display. 

The other early Fall windows shown 
this week, by Lord & Taylor, Bon- 
wit Teller and Abraham & Straus 
are all excellent example of the mod- 
ern type of display that strives to 
dramatize the shoe and at the same 
time to give careful attention to the 
elements of balance, color harmony 
and simplicity which contribute so 
much to the creation of pleasing and 
attractive window effects. And to at- 
tract the customer, to gain her favor- 
able attention, and thus to interest her 
in the merchandise on display, is the 
first objective of every good shoe 
window. 





ELAM ’S PRE- 
WELTS 





Style 500 Patent Leather 
501 Smoke Elk 
502 Wh = 


504 Brown ‘‘ 
505 Black ‘* 





Cool, brisk, Fall weather makes 
the youngsters play hard. They need 
shoes that “can take it.” That’s 
why their mothers choose Elam’s 
Pre-Welts, neat and sturdy juvenile 
shoes that give proper fit, comfort 
and healthful support. Our cata- 
logue of styles, all in stock, will be 
valuable assistance in merchandis- 
ing your children’s shoe department 
for Fall. Send for it today. 


F.S. ELAM SHOE CO. 


176 No. WATER ST. ROCHESTER, N. % 


OF} 






















Oo :iwee@eeea =” 


woe 


BOOT AND SHOE RECORDER, August 28, 


1937 











time deliveries. 


able operations. 





LYNCHBURG, VA. 


WILLIAM ISELIN & CO., Inc. 
( Sounded 1908 


WORKING CAPITAL 


Take your discounts; buy raw materials at advan- 
tageous prices; accept additional orders; make on 
Free—for these and other pur- 
poses—your money invested in receivables. 


The successful manufacturer makes more on capital 
invested in manufacturing and selling than in funds 
tied up in receivables, credits and collections, 


Factoring enables a manufacturer to sell for cash— 
to place all his invested capital into his most profit- 


New York Office .- 357 Fourth Avenue 


Branch Offices 
GRAND RAPIDS, MICH. 


Selling Agents of Shoes, 
Leather and Allied Products. 


LOS ANGELES, CAL. 


~ 


for Manufacturers and 





























Europe Anxious for American-Made Shoes 





A. B. Cohen Attributes popularity to Fit and Style; Reports 
Amazing Amount of Custom Business Done Abroad 


CINCINNATI, OHI0O—“There has been 
an invasion of American-made wo- 
men’s shoes in England in the past 
few years, due to their superior fitting 
qualities,” says A. B. Cohen, vice- 
president and general manager of 
The United States Shoe Corporation, 
who has just returned from abroad. 
Mr. Cohen arrived in New York on 
the Normandie Aug. 16. 

“English shoe manufacturers have 
come to realize the need of more widths 
and better fitting footwear,” said Mr. 
Cohen, “and many of them have 
adopted American policies as to lasts, 
and styles, and even went so far as to 
adopt American brands, working di- 
rectly with the manufacturers of such 
brands in America. Our English 
cousins are doing a splendid job in 
duplicating our lasts, patterns and fit- 
ting qualities, and as time goes on 
hould be able to show still further 
rogress in the merchandising of 

merican brands. ; 

“Quite a few manufacturers are now 
aying plans for bigger advertising 

mpaigns, fully realizing that in- 
reased profits do not come from de- 


creased costs, but come through in- 
creased sales and as the old saying 
goes, ‘The more you tell the more you 
sell.’ Advertising universally has 
proven to be the one selling force that 
has no limitations. 

“In France and Italy the better shoe 
business is done by small shoe manu- 
facturers who make shoes to order, and 
according to specifications of materials, 
etc. I have spoken to several shop 
keepers in these countries and was 
told that everything in the higher 
price field is custom made. Dresses, 
hats and other wearing apparel, and 
that they could not sell any quantity 
of higher priced merchandise that is 
already made up. 

“One dealer remarked that the pub- 
lic is yet not educated to buy these 
higher priced goods in retail stores. I 
personally believe it is the other way 
round; it is not up to the public to 
educate the store keepers. 

“It is evident that more buyers and 
merchandise men were represented in 
the European markets this season than 
ever before. 

“American designers 


and stylists 


have done a splendid job in adapting 
foreign ideas to American shoes, 
dresses and hats. The Exposition in 
Paris is responsible for many new de- 
velopments in the ready-to-wear indus- 
tries, and our American manufacturers 
have the opportunity to cash in on its 
influence for many months to come. 

“TI believe that in playing the style 
game, which keeps changing rapidly, 
the American shoe manufacturers can 
obtain far better results by working 
with American designers and stylists 
who are well able to interpret these 
foreign ideas into selling ideas. 

“Some of the biggest selling shoes in 
the world have been developed by our 
own able and intelligent stylists. It 
was my pleasure to visit a small fac- 
tory in Italy, and I was amazed at 
the number of American women being 
measured for shoes to be made up for 
them. It is the glamor, the romance 
of these foreign lands that seem to get 
them. There are no finer shoes made 
anywhere than those being produced 
in America, and the American design- 
ers are most capable in the art of style 
and in the development of proper 
measurements in lasts which enable 
us to fit shoes more perfectly. 

“Our little bench turn shoe makers 
in and around New York are in a great 
measure responsible for the develop- 
ment of some of the most outstanding 
styles in the shoe industry.” 
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Lassigted andl Want Ae 





SALESMEN WANTED 


POSITION WANTED 


HELP WANTED 








SALESMAN WANTED 


For West Virginia, East Kentucky, 
East Tennessee, and Southeast Ohio, 
on commission basis, for fastest sell- 
ing line of ladies’ popular priced nov- 


elties, 
GROVES SHOE CO. 
311 W. MONROE ST. CHICAGO, ILL. 








THOROUGHLY experienced shoeman, depart- 

ment and store executive, 35, now available. 
Fifteen years of retail shoe experience. Thor- 
oughly familiar with shoe construction, stock 
control, sales promotion and corrective fitting 
of popular-priced or high-grade shoes. At lib- 
erty to locate anywhere. Address F-472, care 
Boot & Shoe + aaa 239 W. 39th Street, 
New York, N. 





STORE| MANAGER. Profit and promotion 
experienced store manager. Expe- 





BEACH SANDALS—Manufacturer ap! strong 


rienced in buying, advertising, promotion, dis- 
play, personnel and office procedure. Balanced 
clean stocks. Markdowns, ie ead expenses to 





line of Cork Beach Sandals 
representation for the Pacific Coast aad “Middle 
West. Address F479, care Boot & ge bs 3 
corder, 239 West 39th Street, New York, 





SALESMEN WANTED to sell a line of grow- 
ing girls’ shoes made by Middle West manu- 
facturer, in the following states: Washi on. 
Oregon, Colorado, Montana, North and 

Dakota, Florida, Georgia, Alabama. Straight 
commission. Give references and lines carried. 
F478, Boot and Shoe Récorder, 1627 Locust St., 


St. Louis, Mo. 





SALESMAN---Middle West. High grade 
children’s line available. Prefer man carry- 
ing non-conflicting line and contacting better 
stores. Unique feature offers excellent oppor- 
tunity. Give full details in reply. Address 
F485, care Boot & Shoe Recorder, 239 West 
39th Street, New York, N. Y. 





GALESMAN calling on women’s novelty re- 
tail trade to handle fast selling shoe acces- 
sories, as side line. Address F-471, care Boot 

Shoe Recorder, 239 West 39th Street, New 


York, N. Y 





LINE WANTED 





YOUNG man with large tollowing desires a 

good line of children’s or women’s shoes for 
Metropolitan Area. Address F-473, care Boot 
‘ =. Seer. 239 West 39th Street, New 
or’ 





XPERIENCED young man wishes to repre- 
sent factory or jobber, covering New York, 
Kegtechy, Vi Mary d, Ohio, Illinois, Indiana, 
Kentuc inia. Address F486, care Boot 
& Shoe er, 239 West 39th Street, New 


York, x y. 





HORT line wanted for Cleveland and north- 
eastern Ohio—House slipper_line preferred. 
Straight commission. Address F484, care Boot 
Shoe Recorder, 239 West 39th Street, New 


York, N. Y. 


Seville of an experienced Shoe Salesman 
as at once. Prefer Men’s and Boy’s 

or General Slipper Line. Large acquaint- 
a in Pennsylvania, Ohio and West Virginia. 
Address Box ¥480, care Boot and Shoe Re- 
corder, 239 West 39th Street, New York City. 











Willing to be on results. 
Address F483, care Boot & Shoe g olin, 239 
West 39th Street, New York, N. Y. 


MANAGER, buyer for family, ladies’, men’s, 
department or chain store. Address F487, 





care Boot & 
Street, New York, N. Y 


FOR SALE 


FoR SALE—Long established family Py 
store. Northwestern hio city of 

Very best location. $4,200 needed. Splendid” oP 
portunity for unit of small chain. Only well 
rated apply. Address Box F481, care & 
Shoe Teoasder, 239 West 39th Street, New 


York City. 








Shoe Recorder, 239 West 39th, 


NEED thoroughly experienced semi-orthopedic 
shoe fitter capable of trimming windows and 
help manage store. Wonderful opportunity. Ad- 
dress: Adrian’s Arch Tred Shoes, 84 Main 
Street, Paterson, N. J. 





Marios SHOE MAN, YOUNG, SIN- 
OR MARRIED, 

LADIES ao STORE. GIVE EXPE- 

RIENCE. HOUSA DOLLARS CASH 
BOND REQ UIRED,. PERCENTAGE OF 
STORE EA NINGS, six per cent interest on 
bond. Address F477, care Boot & Shoe Re- 
corder, 239 West 39th Street, New York, N. Y 





BUSINESS OPPORTUNITY 











YOU CAN HAVE A BUSINESS PRO- 
FESSION OF YOUR OWN and earn big 
income in service fees. A new system of 
foot correction; readily learned by any 
one at home in a few weeks. Easy terms 
for training; openings everywhere with 
all the trade you can attend to. No capi- 
tal required or goods to buy; no agency 
or soliciting. Established 1894. Address 
Stephenson Laboratory, 21 Back Bay, 
Boston, Mass. 





BUSINESS OPPORTUNITY 


WELL established Shoe Manufacturer needs 

$20,000.00 for expansion. Preferred stock 
and executive position to right man. No other 
preferred stock issued. pany has no liabil- 
ities. State all qualifications in first reply. 
Address F482, care Boot and ae Recorder, 
239 W. 39th Street, New York, N. 








9,000 people summer, 15,000 winter, 
and no shoe store. Excellent location 
in new building, room 15 by 78. 
GEORGE B. CASTER, Ponce De 
Leon Boulevard, Coral Gables, Flor- 
ida, 











EXCELLENT location for Family Shoe Store 
near largest City Markets, 1202 Third St., 
Harrisburg, Pa. Samuel Friedman, owner. 





Ray Allen Has New Store 


San BERNARDINO, CALIF. — Ray’s 
Bootery has moved into a new store 
which is complete and modern in every 
detail. This business is owned and 
operated by Ray Allen. 














George E. Thompson 


Wo.Lresoro, N. H. — This town 
mourns the loss of one of its leading 
citizens in the death of George E. 
Thompson, 63, who had operated a 
clothing and shoe store here since 1909. 

Mr. Thompson died in Peter Bent 
Brigham Hospital, Boston, following a 
major surgical operation. 

He was born in Prentiss, Me., and 
was prominent in banking, civic and 
fraternal activities, as well as being a 
former member of the New Hampshire 
Legislature. 

Survivors are the widow, Charlotte 
Pierce Thompson; a brother, A. Ray 
Thompson of Prentiss, Me.; an aunt, 
Mrs. Lillian Bradstreet of Hartford, 
Conn., and an uncle, Forrest M. Doug- 
lass of Norwood, Mass. 

Masonic rites were performed at 
funeral services in the First Congrega- 
tional Church here. 








mum charge, 75 cents. 


address should be counted. 





When a box number is desired twelve words shoul 


CLASSIFIED ADVERTISING RATES 


The rate for “Position and Lines Wanted” advertisements is 4 cents per word for all undisplayed advertisements. 4 
For all other classified ad advertisements the rate is 7 cents per word. Minimum charge, 


be added for the address. 


The rate for all display classified advertisements is $5.00 an inch with a maximum of 45 words. 


ified advertising is payable in advance. 
z= Advertisements for this page must be in our New York office on Friday of the week preceding publication. ba | 
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MERCHANTS’ NEEDS 


HOTELS 








For Spats and 
Shoe Ornaments 


Also our newest patent 
zipper spat. 


Manufacturing Company, 

as N. Crawferd Ave., 
jeage, ill. Side Line 

Salesmen Wanted. 








THE PROFIT FLASHER 
Figures Markup Instantly 


Aayone who figures markup cannot 
afford to be without one. 


MURRAY C. FRENCH CO. 
540-16th - - - + DENVER, COLO. 




















Resumes Tanning of 


Patent Colt 


New York — Sterling Division of 
Allied Kid Company, which is finding 
an outstanding reception for its newly 
perfected, top grade gold and silver kid 
this season, is now tanning patent 
leather colt for the late fall and spring 
runs. 

Patent Colt has always been associat- 
ed with fine shoes because of its supple- 
ness, which makes it easy to manipulate 
in the factory and more comfortable in 
the wearing. Great adhesiveness and 
a minimum of cracking have made it a 
highly satisfactory leather from a re- 
tailer’s point of view. 

Allied Kid Company’s Patent Colt, 
according to Edgar Loewe of Sterling 
Division, is being developed in anticipa- 
tion of a cycle of smooth leathers. It 
also makes an excellent combination 
material to use with Suede or Kid. It is 
now in production in four to six-foot 
skins, and will be on display at the 
Official Opening of American Leathers, 
September 9 and 10 in New York. 


“Club Room”’ Facilities 
At Waldorf 
The growing interest of all trades 


in the semi-annual leather shows and 
style conferences has been welcomed 
by the two associations sponsoring 
them, but the increasing attendance 
has raised a serious problem at the 
Waldorf-Astoria. This problem relates 


—-- 


at hotel 


in St. Louis 


Tune in your favorite temperature and enjoy cool, restful comfort in a 
Lennox air-conditioned room. Each room with private bath, radio, and 
other refinements. Two air-conditioned restaurants. 

50% of all rooms, $3.50 or less, single; $5.00 or less, double. 


HOTEL MAYFAIR 


e ONE BLOCK OVER « 


SAME MANAGEMENT 
et 





to congestion in the hotel lobby and 
other public rooms. 

The Tanners’ Council announces 
that, in order to avoid inconvenience to 
resident guests and regular patrons of 
the hotel, the Waldorf management has 
set aside for use by members of the 
shoe and leather trades the Astor 
Gallery, a large ball-room on the third 
floor, adjoining the exhibit rooms of 
the Tanners’ Council. This room will 
be set up as a “club room” where all 
members of the trade may meet and 
confer with their friends and custom- 
ers. Beverage and light refreshment 
service will be available. A _ cordial 
invitation is extended to all members 
of the allied shoe, leather and supply 
trades to make use of this room during 
the two days of the leather show and 
style conference. 


Cement Patent Merger 


New York—A new company, “Sbic- 
ca-Del Mac, Inc.,” has been formed 
for the purpose of licensing the re- 
issued patents of Frank Sbicca and 
Fred Maccarone, recently reissued by 
the United States Patent Office, to- 
gether with the Kelly patents, and 
other patents heretofore owned by the 
Del-Mac Shoe Process Corporation, 
and Sbicca-Method, Inc. 

The directors of the new company, 
Sbicca-Del Mac, are: H. B. Delman 
of Delman, Inc., George Miller of I. 
Miller & Co., Max L. Friedman of 
A. S. Beck Co., Fred Maccarone, Frank 
Sbicca, Arthur Sbicca, Harry Sutcliffe, 
Paul E. Kelly, John Garaguso and 
Max L. Schallek. 

The arrangements for the organiza- 
tion of the new company include the 
provision for the dismissal of the sev- 
eral suits for patent infringement 
brought by and against the Del-Mac 
Shoe Process Corporation, and licenses 
on uniformed terms will be offered 
to the old licensees of both Sbicca- 
Method, Inc., and the Del-Mac Shoe 
Process Corporation. 

The patents which the new company 
will license include patents formerly 





WANTED TO PURCHASE 








Buyers of Surplus Stocks 


We will buy surplus or entire stocks ef shoes 
from manufacturers, jobbers or retailers. 


QUANTITY NO OBJECT 
KIRSCH-BLACHER CO., Inc. i 
106 Duane St. New York 


Phone WOrth 2-5377 and 5378 








SHOE STOCKS BOUGHT 


Complete or Part 
Wholesale or Retail 
BARIS SHOE COMPANY, Inc. 


79-81 READE STREET, NEW YORK, N. Y. 
Telephone WORTH 2-5180, 5181 








WE BUY 
lus Wholesale and Retail 
Stocks. Also randed Shoes such as 
Walk-Over, Florsheim, Enna-Jettick, Vital- 
ity, Arch Preserver, Queen Quality, Bos- 
tonians, Stetson, Red Cross, Nunn Bush, Ete. 
IRVIN RUBIN 
“The House of Jobs’’ 
88 Reade St., Cor. Church 
Phone Barclay 7-7887 New York City 


Entire or Su 

















licensed by Sbicca-Method, Inc., The 
Del-Mac Shoe Process Corporation and 


Flexole Shoe Process, Inc. 


Hengerer’s Purchase 
Jampol-Pollack 


BUFFALO, N. Y.—The Wm. Hengerer 
Co., has purchased the merchandise 
stock of Jampol-Pollack, Inc., operating 
the Golden Rule Children’s Shop, retail 
infants’ and children’s shoes, 473 Main 
Street, it was announced by J. Edward 
Davidson, president of the Hengerer 
unit of the Associated Dry Goods 
Corp., of New York. The store will be 
continued by the Hengerer Co., until 
the stock is liquidated at a retail sale 
which will open later. The purchase 
price of the merchandise stock, store 
fixtures and 9-year lease on the 
property held by Jampol-Pollack, Inc., 
was reported to be about $150,000. 
The Golden Rule unit of the company 
will discontinue its store in Buffalo 
which was opened about a year ago. ° 
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Senate Votes for Shoe 
Cost Probe 


Boston, Mass.—The New England 
Shoe and Leather Association is in re- 
ceipt of a telegram from United States 
Senator David I. Walsh announcing 
that the Senate has voted favorably on 
the resolution to have the United States 
Tariff Commission undertake a com- 
plete investigation of the differences in 
production costs between foreign (par- 
ticularly the Bata Company) and Amer- 
ican manufacturers of women’s and 
misses’ cemented shoes. “Everything 
is all right now,” wired Senator Walsh, 
“unless a motion to reconsider is made 
within twenty-four hours.” 

In commenting on this Senate vote, 
James H. Stone, secretary of the New 
England Shoe and Leather Association, 
says: 

“It is highly gratifying for us to 
note that the favorable action taken 
by the Senate crowns with success our 
efforts of the past three months. We 
are proud of the fight our association 
has made in view of the administra- 
tion’s opposition, particularly that of 
Secretary of State Cordell Hull, to the 
passage of this resolution. The New 
England Shoe and Leather Association 
has again acted successfully in protect- 
ing the interests of its members, and 
the New England Shoe Industry. 

“We wish to take this opportunity of 
expressing our appreciation to Sena- 
tors Walsh and Lodge of Massachusetts 
for their loyal and courageous support 
in securing the passage of this resolu- 
tion, as well as to the other members 
in Congress from New England who 
gave us much valuable assistance. Our 
appreciation is also extended to our 
members and others who assisted our 
association in this tariff fight and made 
our success possible.” 





Becker Shoe Co. Opens 


EVANSVLLE, IND.—The Ben Beckei 
Shoe Company, 325 Main Street, offer- 
ing a complete line of quality shoes for 
men and women, was formally opened 
on Saturday, August 21. Among the 
out-of-town visitors who came here for 
the opening were FE. L. Boneau, vice- 
president of the Brown Shoe Company, 
and A. B. Fletcher, director of the In- 
ternational Shoe Company. : 

The Winthrop line will be an exclu- 
sive feature in men’s shoes, while Queen 
Quality, Foot Saver, and I. Miller shoes 
will be handled for the ladies. All 
fashionable styles will be offered for 
men and women, as well as conserva- 
tive patterns, it was announced by Her- 
man D. Becker, supervisor of the new 
store. The local store is one of a state- 
wide organization operated by Ben 
Becker. L. C. Galbreath, who has had 
many years of experience in quality 
shoes as a member of the George J. 
Marott Shoe Company’s staff at In- 
dianapolis, Ind., will be the manager of 
the local store. The firm will maintain 
a staff of expert-localshoe fitters. 
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Monarch Leathers on Display e Booth 56 . Waldorf-Astoria 
September 9&10 e Official Opening American Leathers e New York 


Monarch Leather Company 


CHICAGO = BOSTON &® CINCINNATI =" NEW YORK 
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Coordination Guide 


Women’s Shoe and Leather ‘Colors for 
Spring 1938 


THE following comprise the ten (10) colors for 
women’s shoes chosen for Spring 1938 by the joint 
committee of tanners, shoe manufacturers and retailers 
in collaboration with the Textile Color Card Asso- 
ciation. 

Margaret Hayden Rorke, managing director of the 
color organization, has compiled the following fashion 
und merchandising analysis, indicating the correct 
coordination of the shoe shades with the smartest color 
trends in costumes and accessories for the coming 
Spring: 

Parisian Blue (new color)—New lighter blue of 
purplish cast highlighted as an important shoe color 
‘ for Spring, because it harmonizes closely with the 
violet or purplish blue in costumes, including corn- 
flower and sapphire types, so chic here and in Paris. 
Also smart as a complement to purplish or bluish rose 
and red tones, as cerise, fuchsia and ruby. A new con- 
trast to neutrals, as beige and grey, as well as to 
white, natural and pastel sports clothes for cruise and 
Summer wear. Used alone or combined with bisquette 
or chateau wine. Also swank in combination with 
white for sports shoes. 


Redbark (new color)—Very new interpretation of 
a high fashion leather shade in the reddish clay family. 
This smart Summer glow tone is effectively worn with 
tailored town and country clothes in navy and other 
blues, copper and rust tones, green, grey, beige or 
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SPRING and SUMMER 
Leather Colors 


Leather Makes the Finest Shoes 


black. Used alone or in combination with white, 
Parisian blue, marine blue, bisquette or tuxedo green. 


Marine Blue (repeated color)—Continued emphasis 
for volume sales is placed upon this classic navy tone 
of purplish cast, because of the strong popularity of 
the entire blue family in costumes and accessories. 
Used alone or in combination with redbark, cubana, 
chaudron, bisquette or chateau wine. 


Bisquette (new color)—New light biscuit tone used 
especially for ombré effects with brownspice, India 
brown, cubana, chaudron or redbark. Combines also 
with highland blue, marine blue, chateau wine or 
tuxedo green. 


Brownspice (new color)—The marked style favor 
for warm spicy hues in textiles and leathers gives 
special emphasis to this piquant ginger type of brown. 
Blends harmoniously with costumes in spicy tans or 
browns and also complements rusts, greens, gold and 
amber tones and lively shades, including the fashion- 
able greenish blue range of peacock or “canard,” 
meaning duck in French. Used alone or combined 
with bisquette or tuxedo green. 


India Brown (new color)—The growing preference 
for lighter and livelier browns is smartly expressed in 
this important new leather shade of reddish undertone. 
Worn with Spring costumes in beiges, light browns, 
greens or brilliant hues. Used alone or combined in 
ombré treatments with bisquette, redbark, brownspice, 
cubana or chaudron. 


Cubana (repeated color)—Remains a widely ac- 
cepted russet tan for town or country wear. Appro- 
priately worn with sports or tailored clothes in nav) 
and other blues, beiges, greys, rusts, greens and gay 
sports shades, Used alone or combined with India 
brown, tuxedo green or marine blue. Also important 
in combination with white for sports shoes. 


Chateau Wine (new color)—Smart new rendition of 
Bordeaux and other vintage shades in leathers. Har- 
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Indieate 


FASHION TRENDS 


Tanners Prove Themselves on Their Toes with the Newest Shades 
which Promise an Exceptional Selling Season 


monizes with costumes in bluish rose or red tones and 
also complements navy and lighter blues, including 
violet and slate versions, purplish shades, black, greys, 
beiges and individual tones, such as blues and greens 
of the duck or peacock gamme. Also high style with 
white and pastels for sportswear. Used alone or in 
combination with Parision blue, marine blue or bis- 
quette. 


Tuxedo Green (new color)—The continued favor 
for green accessories as an accent to tailored costumes 
lends interest to this new Spring rendition. Comple- 
ments town and country clothes in coppery or rust tones, 
warm tans and browns, including spicy hues, golden 
or amber shades and greens. Used alone or in com- 
bination with redbark, brownspice, cubana, chaudron 
or bisquette. 


Chaudron (repeated color)—This swagger earth or 
russet shade again steps into prominence, because of 
the sustained fashion interest in vibrant clay or cop- 
pery hues in accessories. Smart for casual town and 
sports wear with costumes in greens, rusts, navy and 
other blues, greys, beiges or black. Used alone or 
combined with India brown, bisquette, Parisian blue, 
marine blue, tuxedo green or black, also with white 
for sports shoes. 


Merchandising Analysis 
Men’s Shoe Colors for Spring 19338 
THE twelve (12) colors listed below comprise the 
selection of men’s shoe shades chosen for Spring 1938 
by the joint committee of tanners, shoe manufacturers 
and retailers in cooperation with the Textile Color 
Card Association. 

The following coordination notes have been issued 
by Margaret Hayden Rorke, managing director of the 
color organization to guide the men’s shoe industry 
in the merchandising of the Spring colors. 


Town Colors 

Bond Tan (new color)—New version of the saddle 
tones used for half and quarter brogues of the modified 
sports type, worn in town with snap brim hats, soft 
finish striped suitings and other types of more casual 
spring attire. This color, like other light shades used 
in custom pattern shoes, acquires a rich, mellowed tone 
from careful polishing. 


Town Tan (repeated color)—Successfully  intro- 
duced this past season as an innovation for both smooth 
and boarded leathers, this rich, ruddy tone shows 
promise of increased acceptance. It effectively repeats 
the rust brown tonings of both clothing and _ haber- 


dashery. 


Custom Brown (repeated color)—This popular ren- 
dition, launched last season to replace the former 
Bourbon shade, represents the most important choice 
for volume sales. Perfectly adapted to smooth, boarded, 
grained or reversed finishes. 


Norfolk Brown (new color)—Slightly darker than 
custom brown, this new shoe color with warm under- 
tone is a Spring version of a light cordovan color. 
Like the latter, it gains in richness if properly polished 
with reddish cordovan dressing. 


Country Colors 


Pheasant Tan (repeated color)—Heavier grained, 
pebbled shoe leathers in shades like pheasant tan and 
partridge brown, that repeat the finish and color of 
pigskin sports trappings, are detailed in plain toe and 
Norwegian front sports shoes. Also seen in reversed 
leathers. 


Hunting Tan (repeated color)—New vertical grain 
leathers for sports shoes emphasize the style impor- 
tance of hunting tan for full brogue models and for 
plain toe and Norwegian front golf shoes. This light, 
ruddy tone may be used in combination with smooth 
finish or reversed hunting leathers in pheasant tan or 
partridge brown. 


Mallard Brown (repeated color)—Typical of the 
shade seen in reversed leather sports shoes at Irish and 
English hunt meets, this lighter tone is a good color 
foil for sports tweeds in greys, tans and greens. Mal- 
lard brown is supplanting the darker brown tones 
found in town shoes, for popular types of sports 
leathers in both reversed and grain finishes. 


Partridge Brown (repeated color)—This shade, 
taken like pheasant tan from pigskin sports trappings, 
was introduced last season in novelty grain only. It 
is now accepted in vertical willow grains, alligator and 
reversed finish, as well as the popular smooth and 

[TURN TO PAGE 116, PLEASE] 
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ia M H NV presents 


four of his new shoes in COLONIAL Patent Leather 


Ric color in day clothes and shoes, rich as the color pages of VOGUE, as technicolor movies, 
is the most insistent fall fashion news. So DELMAN selects the deep vibrant-hued patent leather 
of COLONIAL for four of his best new models: the wine pump finely piped with gold; the 
flag-blue pump with metal disks on the bow; the brown shoe— its patent leather combined 


DELMAN presents to his fashionable clientele the colored patent leather street shoes demanded 
by the new color passion in clothes. 


ON THE PLAZA+NEW YORK CoLONIAL TANNING COMPANY, BOSTON, MASSACHUSETTS 


BERGDORt 
GCODMAN 


5TH AVENUE AT 58TH STREET 
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e current orders being placed for White Thruout 


Genuine Buck for the white season of 1938 indicate a 


more insistent demand than ever for this fine Richard 
Young product. And the fact that larger numbers of 
manufacturers are definitely specifying Richard Young 
White Thruout Genuine Buck shows a profit minded 
shoe makers are thinking these days. These producers 
of quality shoes are relying on the thruout whiteness, 
luxurious softness and longer wear of White Thruout 
Genuine Buck to bring record figures for 1938. And they 
are now planning shilh eriaies for that year! We suggest 


that you contact the nearest Richard Young Company 


representative to learn more of this inimitable White buck 
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Like the Ranger, America Cup Winner, Barnet Suede leathers 
are always out front. Stylewise buyers and smart retailers look 
first to the Barnet Line. Proven quality, dependability and uni- 


formity have long been demonstrated by Barnet Suede leathers. 


J. S. BARNET & SONS, Inc. 





BOOTH 30 
WALDORF -ASTORIA 
SEPT. 9-10 
NEW YORK 
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Richard Young Company offers a suggestion. 
c hrome_ Lambskin for your shoe linings. Many manufac- 
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oon everyone will be back in town. Back and raring to start 


planning their fall and winter wardrobes along the lines of the cur- 
rent Paris openings: All Paris is talking about the new simplicity and 
softness of line. Selby Tru-Poise shoes are in the market at the start 
by making full use of soft, smoothgrained Evans Kid. The rich soft 
simplicity of Evans Kid is in accord with the newer fashions. Its work- 
ability in the factory is unsurpassed. Scientific tanning has given it a 
softness and pliability that makes Evans Kid a proper and easy medi- 


um to express the newest trends. John R. Evans & Co., Camden, N. J. 
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ON DISPLAY : BOOTH 45 


Opening American Leathers + Waldorf-Astoria + New York, Sept. 9 &10 


Cosattinns we Con 


A COMPLETE SERVICE IN FINE CALF LEATHERS BY. @ HI @O 
THE OHIO LEATHER COMPANY GIRARD, OHIO 





BOOT AND SHOE RECORDER, August 28, 





poo 


T AND SHOE RECORDER, August 28, 1937 


Glazed Kid 


Blues 


Color 137— Marine Blue 
Color 134— Cornflower Blue 
Color 241 — Delphinium Blue 
Color 59— Horizon Blue 


Beiges, Rusts, Brown 


Color 51 — Bisquette 

Color 58—Cornstalk Beige 
Color 222 —London Mist 
Color 223 — Miami Beige 
Color 95—India Brown 
Color 121 — Cubana 


Grays 
Color 177— Morning Mist 
Color 176 —Lichen Gray 
Color 8— Flagstone Gray 
Color 9—Granite 
Pinks to Wines 


Color 455— Dahlia Red 
Color 45— Geranium Red 


Yellows and Greens 


Color 160 — Evergreen 
Color 65— Shamrock Green 


Classic White and Black 


Color 90! — White Doeskin 
Black Doeskin 


Vode. Doeskin 


Color 984 — Petunia Blue 

Color 981 — Forget-me-not Blue 
Color 998 — Larkspur Blue 
Color 938 — Cornflower Blue 
Color 969 — Purple Astor 
Color 936 — Marine Blue 


Color 915 — Scone Beige 
Color 916 — Bisquette 

Color 921 — Toast Beige 
Color 922 — London Mist 
Color 903 — Zinnia Orange 
Color 911 — Pine Rust 

Color 913 — Redbark 

Color 914— Philip Morris Tan 
Color 927 — Brown Spice 


Color 967 — Morning Mist 
Color 973 — Lichen Gray 
Color 976 —Flagstone Gray 
Color 978 — Granite 


Color 996 — Arbutus Pink 

Color 964— Peony Pink 

Color 945 — Geranium 

Color 954— Carnation Red 

Color 956— Dahlia (Chateau Wine) 


Color 987 — Daffodil 

Color 910 — Honeysuckle (Chamois) 
Color 983 — Endive Green 

Color 962 — Budgreen 

Color 965 — Shamrock Green 

Color 968 — Fern Green (Tuxedo Green) 


PtP AKD KID DIVISION 
ALLIED KID COMPANY 


SS) 209 South Street, 


a. 


Wass 
WV, 
fr. 


Massachusetts 


Official Opening of American Leathers for Spring 
and Summer, 1938, Hotel Waldorf Astoria, 
September 9 and 10, 1937. 


Boston, 
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Shadow Kid and Glazed Kid 


Blues 
Color 1330—Marine Blue 
Color 1360—Parisian Blue 


Color 1370—Petunia Blue 
Color 1380—Horizon Blue 


Color 1390—Ardoise 


Color 86—Dark Beige 


Color 87—Mushroom Beige 
Color 915—Bisquette 


Color 920—Longchamps Beige 


Browns 
Color 3N—India Brown 
Color 152—Brownspice 
Color 172—Indies Brown 
Color 301—Cubana 


Pink to Wines 
Color 1420—Redbark 


Color 1475—Carnelian 


\) 
Color 1425—Chateau Wine (} if} 
Color 1600—Arbutus Pink As 


Greens 


Color 1141—Evergreen 
Color 1143—Fern Green 


Grays 
Color 71—Morning Mist 
Color 75—Flagstone Gray 
Color 76—Lichen Gray 


Men’s Kid 
Color 300—Norfolk Brown 


Bu Cuile issn Allied Kidd Compony 


100 Gill “heed Vee Quik Ce f 
/ 


Official Opening of American Leathers for Spring 
AGE 


and Summer, 1938} Hotel Waldorf Astoria, / 
CI ) 


September 9 and 10, 1937. 
: Vane an : ) ’ 
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Bterling iwision 


Gold Kid Black Patent Colt 
Silver Kid Brown Patent Colt 
Black Delta Kid 


Specialty Miwision 


Kid Linings 
Color 54—Parchment Color 138—Capri Blue 
Color 109—Dahlia Pink Color 142—Wisteria 
Color 111—Watercress Color 147—Talisman 
Color 126—Apricot Beige Color 151—Waterlily 
Color 127—Antique Rose Color 164—Biscuit 
Color 128—Sorrento Beige Color 180—Pearl Grey 
Color 133—Hyacinth Blue Color 197—Mist Grey 


Official Opening of American 

Leathers for Spring and Summer, 

1938, Hotel Waldorf Astoria, 
September 9 and 10, 1937. 


> STERLI 
\ ALLIED KID COMPANY 


ae 
yy 209 South Street, Boston, Massachusetts 
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Quaker Cily Miwision 


Women’s Colors 





Color 24—India Brown 
Color —Black Glazed Kid 
Color —Black Silkid 










Men’s Colors 










Color 10—Bond Tan 
Color 20—Norfolk Brown 
Color  —-Black Glazed Kid 


WE Neely 9ivibion { 


Women’s Colors 





SJ) 






Color 88—Marine Bive 
Color 25—India Brown 
Color 74—Indies Brown 








Men’s Colors 


Color 19—Bond Tan 
Color 28—Norfolk Brown rns 





Official Opening of American 


Leathers for Spring and Summer, 
1938, Hotel Waldorf Astoria, 
September 9 and 10, 1937. 











QUAKER CITY and McNEELY DIVISIONS 
ALLIED KID COMPANY 


Huntington and Fairhill Streets, Philadelphia, Pa. 
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With a 70-year-old reputation for 
producing only leathers of finest 
quality to protect, you may be sure 
that at the huge Eagle-Ottawa 
Tanneries no stone is left unturned 
to make certain that each E-O 
product offered the trade is the 
very finest that science, long 
experience, and almost unlimited 
facilities can produce... supreme 
in comfort-giving mellowness, 
beauty of finish and colors that 
arrest the eye and prompt the sale, 
shape-holding wearability that 
brings them back for more. Look 
for Eagle-Ottawa in the specifica- 
tions of the shoes you buy. It’s 
leather that helps you sell; not 
once, but over and over again. 
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Style Conference — Waldorf- 
Astoria, New York, September 
9 and 10. Booth No. 53. Sample 


swatches on request. 


1937 
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) EAGLE CALF 


A fine grain, mellow leather of excellent color tone and 
exceptional wearability. Furnished in smooth and 
boarded grain. 


yy) ALARIC 


An Eagle calf leather having a fine handboarded 
grain that lends style and saleability to both men’s 
and women’s shoes. 


) BOULEVARD 


A men’s weight leather of Eagle Calf quality having a 
handsome boarded custom finish. 


For women’s wear. Its dainty handboarded grain, 
lustre finish and mellowness provide instant appeal 
and lasting satisfaction. 


S INDIAN HEAD PATENT 
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Uy A truly sparkling patent with innate quality that 
matches its exceptional appearance. 


OTTAWA ELK 


A superb tannage tor semi-sportswear and meeting 
the demand for pliability and ruggedness in children’s 
footwear. 


 GUAMETAL 


Provides quality appearance and durability in popu- 
larly priced footwear for men and boys. 


Also FLEXIBLE INNERSOLES 


“AGLE-OTTAWA LEATHER COMPANY 
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the English type 


ae -weather shoe in 


NORWEGIAN CALF 


This Fall, the lines of leading manufacturers give 


a prominent place to these trim, pliable shoes 
of Gallun’s vegetable tannage, in stout-looking 
styles for rain and snow. Glove-soft at the first 
wearing, they are still soft after repeated wetting 
and drying. In your display windows, punching 
and foxing appear at their best in this handsome, 


easily-worked leather. 


A. F. GALLUN & SONS CORPORATION 


MILWAUKEE WISCONSIN 
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: FROM the great début race for two-year- 
; old horses we take our cue for this pres- 
‘entation of shoe styles in the making, in 
“which American leathers for the coming 
season are featured. Just as the horses 
are nominated for a Futurity before they 
are foaled, and even as their owners look 
forward to coming triumphs for their en- 
tries, so the tanners exhibiting at the Wal- 
dorf-Astoria, September 9th and 10th, have 
high hopes for the leathers, colors, and 
finishes they are showing now in Septem- 
ber for next Spring’s and Summer’s shoes. 


WE illustrate these pages with pullovers submitted by 
some of America’s leading tanners as the best bets from their 
leathers. Some of the pages feature several pullovers, some 
only a few. In no sense is the number of pullovers shown 
to be regarded as an indication of the importance of any 
given leather. As to the winning leathers only next Summer 
will tell, but the following pages will act as a form sheet 
and Fashion Pedigree. For practical purposes the men’s 
‘shoes and the children’s pages are illustrated with photo- 


graphs of actual shoes. 


ForRrm sHEE SZ, 


FURIE E WY 


(pd and WMmMmner, 


SITYELES 
IW EHE MAKING 


ASMEQON PEDIGREE ant 








A Ng I NOE a tg OIE of 





Eg AE ig Re Pam RENN ae 





THE fashion trainers have a hot tip—and they are urging fashion 
buyers to play a new horse for resort business and Summer .. . 
white with color is running neck and neck with all-white. 

All white shoes have run so easily for so many seasons, that buyers 
have played little else. Colored shoes, white shoes trimmed with 
eolor, were extra shoes . . . show-window pieces and little else. Why 
bother with the complicated merchandising of color combinations 
when al) white was so simple to buy and so easy to sell? 

This last Summer, however, retailers sensed a real demand for 
colorful shoes and they began to wonder whether these combinations 
might not offer an additional opportunity, along with all-whites, for 
increased volume. 

The trend towards colorful) trims is developing so fast for next 
year that even tanners who make white leathers are promoting 
the idea. They are wise enough to go with the trend instead of 
trying to buck it. They see that more white leathers will be sold 
if more white shoes are sold . , . and more white shoes will be sold 
if part of the white shoe stock wears colors in trims. All-white 
shoes and color-trimmed white shoes will be stable-mates in 1938, 
Many white spectator types and dress types with touches of color 


will parade from the paddock when the 1938 Futurity is run, 
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Saddle Spectator out of Ohiv 

Leather Co. In white suede witi: 

Ganges Lizard Print. Practical 

point; the trim leather will not 
bleed on the white. 
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TWO of the shoes illustrated here—the tongue model 
on the opposite page and the ribbon trim shoe below—show 
a far-sighted merchandising angle on this white with color 
situation . ..a way of handling color in the store that can’t 
afford a widely diversified stock. 

Both these shoes wear their colors in detachable converti- 
ble trims. So with one size run, a store can sell several 
possible color schemes. And with one pair of shoes, a 
woman can be equipped for a number of different costumes. 

This idea has special value ‘for cruise promotions. Where 
luggage space is limited, a double or triple duty shoe is 
particularly saleable, even to the woman with whom econ- 
omy is no object. Here is an idea that can be played up 
both from the angle of fashion and the approach of 


economy. 

Last season, retailers who promoted white with color 
as their extra fashion shoes, often ran up against another 
practical problem. Shoes with color trims on white some- 
times came back because the color bled on the white area. 

Selecting leathers that will not bleed, is an important 
point to consider in manufacturing and buying shoes of 


this type. The tanners who detailed the saddle-strap pull- 
over on the opposite page offer a lizard-grained calf 
as one good solution to the problem. 


THESE new color trims for the white shoe make for dra- 
matic pattern treatments. The classic tip and fox shoe shows 
that it has infinite possibilities of variation. Asymmetric 
patterns. so important in the line-up for Spring, are effect- 
ively brought out by the contrast of color against white, 
as shown in the left-hand photograph on this page. 

Who’s up when it comes to colors to use for these 
trimmed white shoes? 

Brown with white has some good competition in this race. 
Naturally this classic combination will continue important 


with the Cubana brown trim the staple. the bright browns 
of the Chaudron and Redbark range the fashion leaders 
and with a few darker brown trims in the running. 

Last year’s high fashion performance holds out 1938 
possibilities for both black and blue trims as also impor- 
tant in the spectator group. The new Parisian Blue is 
expected to place as a trimming touch. And black touches 
on sports clothes will undoubtedly repeat this next season, 
calling for the black and white shoe. Here is another 
fashion that has been out of the running so long that it 
is due for a real come-back. 

For dressy types of white shoes with color, the field is 
unlimited. Every novelty color will be smart. It’s just 
a question of how many a store is justified in handling. 


NECK and neck with the white shoe trimmed in color 
is the colored shoe trimmed with white. This reverse treat- 
ment has great possibilities for the late Spring and Summer 
town shoes. 

Retailers are realizing that it is good business to promote 
a special type of shoe for warm weather town wear... 
and the colored shoe with a crisp, fresh touch of white is 
jockeying for this new position in the merchandising 


eWighsia 


Shoe in the small illustration and at the extreme right 


below out of Levor Washable Kid, with detachable 


color trims. Below on left, Asymmetric step-in in 
white and Marine Blue out of Hunt-Rankin’s Bucko. 
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Bow knot motif pump (above) out 
of JOHN R. EVANS & €0O. white 


kid. (Right) Tongue pump in black 
kid with Cellophane mesh insert out 
of Allied Kid Co., Newcastle Di- 


vision. 
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SPRING 1938—they’re at the post—and at the drop of 
the barrier Kidskin is off . . . the leather that leads for 
the first quarter and is good for the distance into Summer. 
‘For years Kidskin has been the logical staple opening 
leather. This year the odds are shortened on its fashion 
performance too. More feminine clothes, the growing 
strength of the pump silhouette are the two influences that 
make it outstanding for 1938. 

When we asked the Kidskin tanners for their tips on 
silhouettes, the majority picked the pump for win, step-ins 
for place, and sandals for show. When pumps are in the 
saddle, Kidskin has always been good: And no leather is 
better adapted to the dainty throat lines, the delicate, 
dressmaker details that distinguish these new low-cut pat- 
terns. When the stylists say pumps will be first, they mean 
first in fashion importance. The very low line will not 
be the people’s choice. It is not volume—as yet. But it is 
definitely Futurity favorite. 

All the emphasis of the very new pattern lines is planned 
to carry the eye down, not up. Even in step-ins and san- 


WwW KMEDSKIEIN 


The racing silks, saddle and 

racing gear courtesy of H. 

KAUFFMAN & SONS SAD- 
DLERY Co. 


dals, you see this shift of design interest. And so in this 
selection of Kidskin patterns, we feature the pump in three 
out of four entries. The other pattern emphasizes another 
new and important silhouette—the sandalized ghillie, car- 
rying out the theme of delicate, laced effects derived from 


the Directoire influence in clothes. 


THIS pattern type, which will be seen in many leathers 
is another natural for Kidskin. It has the ultra-feminine 
quality that is characteristic of Kid leathers .. . and which 
style-minded retailers will emphasize for the coming season 
in dressier shoes. 

“Lighter-hearted, lighter-footed” is the phrase one of the 
shoe stylists has used to describe the 1938 feeling in shoes. 
When she says “lighter-hearted” she is speaking of the 
new patterns. When she says “lighter-footed” she is think- 
ing of airier construction . . . more comfort and greater 
freedom for women’s feet. 

Shoes that are soft and easy to wear are fashion news. 
And Kidskin, the soft supple leather, combining, as it does, 
comfort and style, shows leadership in the Fashion Futurity. 





Good for the Distanee Inte Summer 


THE dark horse among Spring colors is, without question, brown. And brown is 
proverbially a good Kidskin color. 

Odds have lengthened for so long on brown that many retailers have forgotten what 
a great horse brown was in its day ... and overlooked how important it may be again. 
High fashion reports are talking brown . . . and highest fashion stores are placing their 
bets for a substantially better brown business in the Spring. India brown, as much 
lighter than Coffee Brown than Coffee was lighter than the old Indies, looks like 
the Kidskin winner with warm, soft shade, Brown Spice, running close behind. 

Leading the fashion field in blues for Kidskin shoes is the new Parisian Blue, the 
vibrant, purplish blue that ties in so perfectly with the delphinium range in costume 


by 
RUTH HARRINGTON 


Photos by 
GEORGE PELZER 


colors. Last Spring, many fashion stores found 
that Marine Blue could not fill all the de- 
mands for blue. Women wanted a lighter-than- 
Marine shoe with a violet cast for an important 
range of costume blues. A few tanners had the 
color then; they will all have it this Spring. 

After the blues and the browns, comes the 
new Chateau Wine, excellent in Kidskin, with 
the other novelty colors trailing the field for 
special promotions, and black. of course, impor- 
tant for staple volume. 

When it comes to pattern treatments for Kid- 
skin, dressmakers details are up. The Paris 
openings featured a Louis XV influence, with 
bow-knots its most characteristic motif. And 
bow-knot ideas are all-important in Kidskin 
pumps and step-ins. Carrying out these bow- 
knots in grosgrain on Kidskin carries on into 
the Spring the trimming detail that registered so 
strongly in suedes this season. 

Mesh inserts are another leading theme, as 
shown in the model illustrated, with stitchings, 
braids and fine perforations running true to the 
racing forms. 


(Above) Grosgrain trimming 
on wine red kid pump out of 
AMALGAMATED LEATHER 
COS., INC. (Below) Blue 
ghillie oxford with Directoire 
feeling out of SURPASS 
LEATHER CO. 
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Left: White sandalized step-in 


out of Seton Patent Leather. 


Above: Black sandalized step-in 
out of A. C. Lawrence patent 
leather. This pattern type can 
well be promoted to complement 
the girdled theme in clothes. 














THE performance of patent in the past two seasons has 
been getting better and better. With black out in front 
as a costume color, the lead of black patent is logical. 
With improvements in tanning, plus the sandalizing of 
Spring types, the old feeling that patent drew the foot has 
been practically forgotten. And with shiny accents so 
important in fashion, patent fits in to perfection, both for 
all-overs and trims. 

Seme retailers will feature patent as a flash to follow 
suede for Mid-Winter promotion. The majority will stress 
it as the early Spring shoe. 

All the clamor about the pump is as favorable to patent 
as it is to kid, because pumps and patent have also always 
been fashion stable-mates. Patent also lends itself, as 
noted above, to simple sandalized treatments, in step-ins 
and novelty straps. Both the patent tanners who provided 


us with pull-overs have chosen to feature this type of 
pattern, 1938 take-offs from the swing strap theme of last 
Spring, this type of model can well be promoted as a shoe 
complement to the much talked of “Corseted” silhouette in 
clothes. Just as the girdled waistline molds the body, so 
do these rhythmic straps girdle the foot. 


IN colors the money, of course, is on black. Bright 
dark blues will also be good. Wine and spice tones will 
be occasionally seen but must be extremely carefully 
styled. White is outstanding for resort promotions, with 
multi-color pastel trims on white the novelty note and black 
and white combinations offering good possibilities. 

The intrduction of a new “frosted’ patent is an inter- 
esting new entry in the Fashion Futurity. 





FFIRST, last and always, genuine reptile is a luxury shoe. 
But this year it’s less of a luxury in comparison with 
other fine leathers. 

No drought, it seems, has penetrated to the lush places 
where the lizards and alligators live and prices have, there- 
fore, remained more or less constant. So the gaps are 
closing up between reptiles and the top grades in other 
skins—a factor of which smart buyers will take advantage 
in 1938. 

Continued improvements in tanning have tamed the horny 
creatures and reptile skins are so soft and pliable now 
that they are running easily for Spring and Summer favor. 

The new theme of ombré colorings is particularly well 
adapted to Calcutta lizard, since the little bumps on the 
skins catch the light and help blend colors in an iridescent 
harmony. While ombré colorings in general are expected 
to be best for middle grade and popular promotion, in the 
reptiles they remain extremely high style. Blendings of 


brown and rust tones, as shown in the shoe illustrated, 
will be best, with some interest in the blue to gray 
blendings. 

Another high note will be Ring Lizards and Baby Py- 
thons, combined with patent or calf, offering an effective 
black and white shoe. 

While reptiles are par exellence, smart tailored leathers, 
these high colored skins and naturally marked skins will 
also be used in open strip sandals for dressy and semi- 
dressy types. 


SANDALIZED treatments make for greater ease on the 
foot—and less strain on the pocket-book too, since the cut- 
ting problem is simplified by using the smaller pieces. 

Alligator continues for all-overs in swanky tailored shoes, 
with ostrich on the heels. No, ostrich is not a reptile, we 
admit, but where else can we put it on our Futurity racing 
forms? 
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Sandalized step-in in brown 
ombré tones out of Marcus Hey- 
man’s Calcutta Lizard. A high 
style treatment of the popular 
theme of shaded colorings. 








eT, 


( 4 errr, Brack “7 


‘cor CAE EFSKEN 














5 


blues will be extremely important for 





Smooth, Grained and Reverse Leathers Draw For Position 


\ 

Rue days when sueded leathers raced only in the Fall 
and Winter are over. Now the whole family—reverse calf, 
suede, kid suede and all their split cousins turn out for 
the Spring and Summer meets, too. 

Women are discovering that no leather is softer on the 
feet than sueded leather—and even though it may look 
hotter it feels cooler, because of its comfort. 

Sueded leathers also have no color limitations. The 
staple shades look rich and the bright colors look soft and 
the difficult shades (like beige and gray) have character 
in a nappy surface. So, it’s no wonder that the suede 
family is never scratched at any time. 


SOME interesting new types of patterns are being bred 
in sueded leathers. 


The soft toe type in street shoes is at the post again 


Aye 


Reversed Calf 


The marine and lighter purplish 


Spring. Green is better in reverse 
calf than in any other leather. Spice 
browns and the darker brown must 
both be covered. Beige, usually 
combined with a brown, has a place, 


for Spring. Introduced as a late Summer fashion, it has 
proved so sensational a success in the stores that pro- 
moted it, that it will without question be carried on for 
Spring. 

In sports types you find the same tendency to lighten 
and soften the shoe. Now it takes two kinds of sports 
shoes to run a race... the really tough shoe for rough 
going and the much lighter, much gayer “casual” for 
paddling around in easy comfort in the country. 

The shoe illustrated on this page belongs to this classi- 
fication of sandalized sports shoes. And the importance 
of the type brings to the front a number of new shoe con- 
structions well adapted to this lighter shoemaking. 

Color, as we said before, has few, if any, limitations in 
reverse calf. Black continues in staple importance for 
street types and a fashion note for sports. 


The sandalized type, a new entry for 
reverse calf, out of Carr’s Carrbuck. 








with gray bringing up the rear. 
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E1’S strictly a thoroughbred—this leather—bred for fine- 
ness all through, designed for quality shoes, the most ex- 
pensive leather in the racing stables. 


Fine stores are buying their buckskin shoes now for 
their first resort showing, and with the Summer, buckskin 


will resume its steady pace as the spectator leather par 


excellence. 


To the women who can afford the best in footwear, 


a buckskin shoe pays for itself many times over, in prac- 


ticability, comfort and style returns. Soft, light and kind 


_to the foot, it goes all the way with active wearers. 


As a leather that cleans perfectly and can take it day 
after day, it stays fresh al) through the summer race. Shoe 
men, perhaps, think it wears just a tiny bit too well, but 
the women who wear it would not agree! 


Another reason for its ranking position among the \ux- 
ury leathers is its suitability to a variety of costume fab- 
rics. It can run with a woolen topcoat and looks equally 
well with crisp, informal cottons. 


While traditionally, most of the buckskins in the race are 
white, some of them will be combined with color to carry 
out the note of contrast expected to be so important for 
the coming season. 


Although buckskin is such a luxury, such a classic, its 


e 
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Punched through oxford 
with “designed area” per- 
forations out of Richard 
Young Buckskin. A _thor- 
oughbred shoe in a thor- 
oughbred leather. 


treatments will not be altogether conventional. It will be 
used in punched-through shoes as shown in the oxford 
illustrated. 


Some designers are also experimenting with buckskin 
in really open, sandalized shoes, in order to keep pace 
with the feeling for “light-hearted, lighter-footed” shoes. 
Just as fine furs are being handled with a lighter, more 
style-wise touch, so is buckskin making concessions to the 
fashion trend. 


The buckskin shoe photograhed here illustrates a point 


about perforations that’s important. 


We have been talking for several seasons now about 
“designed areas” in perforations. Did you ever see a shoe 
that showed a better understanding of how different sizes 
of perforations in rhythmic arrangement can be used to 
good effect? 


NOTABLE too, about this shoe is the way its lines draw 
the eye down, not up. As we have noted several times 
through this Futurity sheet—this is the radical new de- 
parture in shoes for Spring—Going down, not going up 
is the new direction of the silhouette trend. 
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THIS leather is just getting into its stride as a favorite 
for Spring and Summer promotions. Lighter than calf 
suede and a shade less expensive, quality for quality, than 
its calfskin cousin, it offers both style and economy advan- 
tages in a season of rising prices and mounting tempera- 
tures. 

It is in Kid Suede, too, that novelty colors look their 
loveliest and where ombré shadings or multi-color combi- 
nations are at their best. Some of the new multi-color ef- 
fects will combine Kid Suede with smooth kid to create a 
contrast of both color and texture. 

Kid Suede and Lastex leather are also a logical pairing— 
this lighter Suede leather adapting itself better to molded, 
glove-fitting shoes than any other skin. This use of Lastex- 


Oedignss 


Open toe, laced pump out 
of Kid Suede from Standard 
Division of Allied Kid Co. 


And so we come to our 
“Camera Finish.” Which 
means in racing language 
that the race is swift... 
and so close that only a 
camera trigger can tell 
which horse has won in the 
Fashion Futurity! 
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treated leather on a Kid-Suede base will continue to 
pioneer in Spring and Summer styling. 

The shoe illustrated here is the only open toe model 
shown. We are illustrating it in this “afternoon entry” 
because we believe that the open toe for 1938 will revert 
to type as an afternoon shoe and will be less seen at every 
hour of the day in every place. Note too, if you will, that 
no shoe in our racing forms is shown with an open heel, 
the shoe trade as a whole is wary of this silhouette cut out 
just where the foot needs support the most. In the eve- 
ning, yes. For daytime, no. 

And how, since we’re getting down to heel taps (which 
is mixing our metaphors pretty badly, but no matter), a 
word about the high heel and what it means in last making. 

We have passed through a phase of “flats” and now the 
fashion pendulum has inevitably swung back, with high 
heels in the lead. What is that going to do to women’s 
feet? Dreadful things, unless the last makers solve the 
problem. And solving it is their concern. While the tan- 
ners are planning their new colors and finishes, the last 
makers are working to develop a broad-balled last with a 
cupped heel seat that can carry a 20/8 and higher heel 
without unseating its wearer. Trick shapes in lasts will 
not be half as important as new and scientific ways of 
making the high heel as comfortable to wear as it is lovely 
to look at. 
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An Oxford in Town Tan Kid or 


Kangaroo, refined for street wear. 


From Julius Grossman, illustrated 


in Quaker City Kid. 


KANGAROO 


A supple, well-fitting lighter type 
in Bond Tan 
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‘stecéy Futurity 


"ET HE effects of the English bootmaker and the desire of the well dressed 
American man for English custom types have developed a decided trend 
towards English types in models for Spring and Summer wear. For the 
past three years there has been an increased interest in English lasts, 
English custom effects and detailing, unti) today, even the layman has be- 
gun to ask for an English last. But, the shoe he is getting is in no sense a 
British last. It is true that it bears a family resemblance to the mode) seen 
in the Burlington Arcade and in the shop windows of Bond Street. In a 
word, English looks have been built into good American wood and the 
squarer, shorter foreparts look British enough, but there’s a wealth of 
wood and consequent good fitting in them. We have in fact a superior 
fitter to the English shoes, grade for grade and last for last. If one could 
take a set of these Spring models to London, it is a safe bet that he would 
have little difficulty in disposing of them to English factories. Thus, an 
English type as interpreted to [TURN TO PAGE 116, PLEASE) 


Sellignees 


Custom town type, beautifully de- 
tailed in Norfolk Brown boarded 
calf. From Stacy-Adams Co. 


A more rugged brogue in Bond Tan 
grained calf. From Heywood Boot 
and Shoe Co. 


Sl 
CALF LEATHERS 


Smooth, boarded and subtly 
grained in Norfolk Tan 


or Bond Tan 
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It’s down the home stretch 
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to victory for older girls in 
CALF 

ALL PATENT 

KID combined with patent 


Upper Right 
Leathers which lead the field 
in big boy’s shoes— 
BUCK 


BUCK with smooth leather 
saddle. 


Right 
Leathers like this can stand 
the pace in shoes for active 
youngsters. 


ELK. 
Kid with water buffalo tip 


and conuter. 

















Rac 


@FF to a good start in the children’s big Spring racing 
event. The entries are the different leathers—elk, 
buck, calf, kid, and patent. They are running for high 
stakes—the popular choice in the coming Spring mar- 
ket. Which one will finish first? Which ones will 
place? What odds are being offered and taken? 

This race is no child’s play. The leathers that are 
in at the finish must come of good racing blood. They 
do not have to face Winter snow and ice, but they do 
have rough Spring weather and hard play days ahead 
ef them. Elk is an old favorite. We all know what 
it can do. It can carry its owner from his first un- 
certain steps through all the rough and tumble years 
of his childhood. Growing girls may find it too 
heavy, but boys will wear it right through high school 
and into college. Elk looks like the Spring favorite 
if the race is to the strong. 

What chance have kid and calf? They are not as 
sturdy as elk, but they are more adaptable to different 
uses and lighter in weight for warm weather. With a 





The shoes in the accompanying photographs were lent 

through the courtesy of the following: Brown; Curtis, 

Stephens, Embry; Charles A. Eaton; J. Edwards; F. S. 

Elam; Endicott-Johnson; Holland; Dr. A. Posner Shoes; 

Kreider and Vitality Shoes. Further Information on 
Request. 


protective tip and counter of shark or water buffalo, 
they make strong play shoes for small boys and girls. 
In lighter sandalized patterns they are ideal leathers 
for Summer dress shoes for girls. Calf—grained or 
oil-treated for sport or hard outdoor wear—and Nor- 
wegian calf in the higher price brackets for town or 
dress wear, will continue as staples for the bigger 
boy. Kid has a special place from the point of view 
of health. Nothing is cooler or more flexible for tender 
growing feet than this classic leather. It promises to 
be more important than ever in the 1938 Spring 
Racing Calendar. 

Picking a winner is not so easy. In view of the 
season in which these leathers are to be used and the 
kind of wear which they are bound to have, a fourth 
entry in the field has a good chance of placing second 
or third. Reversed leathers—chiefly in white or white 
with brown saddles, but also in brown, gray, navy, and 
sume green—are all the year round favorites for boys 
and girls. Patent, of course, is a sure favorite. 
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LEATHERS AND COLORS FOR SPRING 


Brands and Colors to Be Shown at Waldorf-Astoria 


September 9-10, 1937 


Lists as received from tanners up to time of going to press 


THE ADAMS BUCKSKIN CO., 
INC. 


Genuine White Buck 

Large Chinas, Jacks, Central Amer- 
icans 

Small Chinas 

Snotan 


AGOOS wees 2 COMPANIES, 
INC. 


White Agobuck—A_ high grade 
White Doeskin 

Colored Doeskins in the following 
new Spring shades: 

Bisquette 

Redbark 

Marine Blue 

Tuxedo Green 

Chaudron 

Also New Pastel and high colors 

Vobuk in the following new Spring 
colorings: 

Bisquette, No. 52 

Fawn, No. 40 

Redbark, No. 24 

Chaudron, No. 36 

Cubana, No. 33 

India Brown, No. 35 

Tuxedo Green, No. 99 

Marine Blue, No. 42 

Heath Grey, No. 38 


ALLIED KID COMPANY 
New Castle Division—Browns 


India Brown, No. 3N 
Brownspice, No. 152 
Indies Brown, No. 172 
Cubana, No. 301 


Blues 


Marine Blue, No. 1330 
Parisian Blue, No. 1360 
Petunia Blue, No. 1370 
Horizon Blue, No. 1380 
Ardoise, No. 1390 


Beiges — 

Dark Beige, No. 86 
Mushroom Beige, No. 87 
Bisquette, No. 915 
Longchamps Beige, No. 920 


Wines and similar shades 


Redbark, No. 1420 
Chateau Wine, No. 1425 


Carnelian, No. 1475 
Arbutus Pink, No. 1600 


Greens 


Evergreen, No. 1141 


Fern Green, No. 1143 


Grays 
Morning Mist, No. 177 
Flagstone Gray, No. 75 
Lichen Gray, No. 76 


Men’s Kid 
Norfolk Brown, No. 300 


Standard Division—Blues 


Marine Blue, No. 137 
Cornflower Blue, No. 134 
Delphinium Blue, No. 241 
Horizon Blue, No. 59 


Beiges 


Bisquette, No. 51 
Cornstalk Beige, No. 58 
London Mist, No. 222 
Miami Beige, No. 223 


Grays 
Morning Mist, No. 177 
Lichen Gray, No. 176 
Flagstone Gray, No. 8 
Granite, No. 9 


Browns and Wines 


India Brown, No. 95 
Cubana, No. 121 
Dahlia Red, No. 455 
Geranium Red, No. 45 


Greens 


Evergreen, No. 160 
Shamrock Green, No. 65 


Specialty Division—Blues 


Petunia Blue, No. 984 
Forget-me-not Blue, No. 981 
Larkspur Blue, No. 998 
Cornflower Blue, No. 938 
Purple Aster, No. 969 
Marine Blue, No. 936 


Beiges, Rusts and Browns 


Scone Beige, No. 915 
Bisquette, No. 916 

Toast Beige, No. 921 
London Mist, No. 922 


Zinnia Orange, No. 903 
Pine Rust, No. 911 
Redbark, No. 913 

Philip Morris Tan, No. 914 
Brown Spice, No. 927 


Grays 
Morning Mist, No. 967 
Lichen Gray, No. 973 
Flagstone Gray, No. 976 
Granite, No. 978 


Pinks to Wines 
Arbutus Pink, No. 996 
Peony Pink, No. 964 
Geranium, No. 945 
Carnation Red, No. 954 
Dahlia (Chateau Wine), No. 956 


Yellows and Greens 


Daffodil, No. 987 

Honeysuckle (Chamois), No. 910 

Endive Green, No. 983 

Budgreen, No. 962 

Shamrock Green, No. 965 

Fern Green (Tuxedo Green), No. 
968 


Classic Spring Whites 
White Bukkid, No. 200 
White Doeskin, No. 901 


Black Doeskin 
New Spring Linings 1938 


Parchment, No. 54 
Dahlia Pink, No. 109 
Watercress, No. 111 
Apricot Beige, No. 126 
Antique Rose, No. 127 
Sorrento Beige, No. 128 
Hyacinth Blue, No. 133 
Capri Blue, No. 138 
Wisteria, No. 142 
Talisman, No. 147 
Waterlily, No. 151 
Biscuit, No. 164 

Pearl Grey, No. 180 
Mist Grey, No. 197 


McNeely Division—W omen’s Colors 


Marine Blue, No. 88 
India Brown, No. 25 
Indies Brown, No. 74 
[CONTINUED ON PAGE 106] 
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FOR THE SP G FUTURITY 


Booth 9 


Waldorf-Astoria 
Official Opening of American 
Leathers—New York—Sept. 9 & 10 


Two thoroughbreds that go to the post as favorites. 
Each in White and Colors. Both will come up fast 
to pay well in prestige and turnover. Either is a sure 
winner. Samples on request. 


Gutmann & Company-Tanners*Chicago 
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Tanners Show Spring 






Official Opening of American Leathers 






for Spring and Summer, 1938, at the 






Waldorf-Astoria, New York. Septem- 






ber 9-10, wili feature New Leathers 







and Colers of Sixty-two Exhibitors, 


as Listed Below 







(List complete up to September 23) 


Exhibit Committee 


Tanners Council of America 











James J. Lyons, Chairman 
Joseph T. McCauley 
George H. Mealley 
Robert J. Mellin 

Frank H. Miller 

Louis J. Robertson 

Daniel N. Gutmann 







PARTICIPATING TANNERS 







Armour Leather Co. Brandt Leather Corp. 












Boston, Mass. Norwood, Mass. 
Adams Buckskin Co., Inc. 
Johnstown, New York Peter Baran & Sons, Inc. Burk Brothers 
Harrison, N. J. Philadelphia, Pa. 
Agoos Leather Companies, Inc. 
evsteine, baad. J. S. Barnet & Sons, Inc. Carr Leather Co. 
; Boston, Mass. Peabody, Mass. 
Allied Kid Company 
McNeely & Quaker City Divisions, Barrett & Co., Inc. Colonial Tanning Co. 
Philadelphia, Pa. Newark, N. J. Boston, Mass. 
Standard Division, Boston, Mass. 
New Castle Division, New York, N. Y. Bayer Bros. Leather Co. Diamond Kid Co., Inc. 
Sterling Division, Wilmington, Del. New York, N. Y. Boston, Mass. 








Amalgamated Leather Cos., Inc. Lucius Beebe & Sons, Inc. F. ©. Donovan, Inc. 
Wilmington, Del. Boston, Mass. Boston, Mass. 















William Amer Co. Beggs & Cobb, Inc. Donnell & Mudge, Inc. 
Philadelphia, Pa. Boston, Mass. Salem, Mass. 








American Hide and Leather Co, Benz Kid Co. Dungan, Hood & Co., Inc. 


Boston, Mass. Lynn, Mass. Philadelphia, Pa. 
















American Kid Co. Bissell Leather Co. Eagle-Ottawa Leather Co. 
New York, N. Y, Peabody, Mass. Grand Haven, Mich. 
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and Summer 


Colors 


and Finishes 
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John R. Evans & Co. 
Camden, N. J. 


A. F. Gallun & Sons Corp. 


Milwaukee, Wisc. 


Griess-Pfleger Tanning Co. 
Boston, Mass. 


Gutmann & Co. 


Chicago, Ill. 


L. H. Hamel Leather Co. 
Haverhill, Mass. 


Thomas B. Harvey Leather Co. 


Philadelphia, Pa. 
Hiteman Leather Co., Inc. 
West Winfield, New York 


E. Hubschman & Sons, Inc. 


Philadelphia, Pa. 


Hunt Rankin Leather Co. 
Boston, Mass. 


C. D. Kepner Leather Co. 


Boston, Mass. 


‘ Korn Leather Co. 
Peabody, Mass. 


A. C, Lawrence Leather Co. 
Peabody, Mass. 


G. Levor & Co., Inc. 
New York, N. Y. 


Lewis Leather Co. 


Boston, Mass. 


J. Lichtman & Sons 
Newark, N. J. 


Herman Loewenstein 
New York, N. Y. 


Lord Tanning Co. 
Woburn, Mass. 


Malis Leather Co. 


Philadelphia, Pa. 


Marcus-Forscher & Co. 
New York, N. Y. 


Mitchell & Peirson, Inc. 


Philadelphia, Pa. 


Monarch Leather Co. 
Chicago, Ill. 


R. Neumann & Co. 
Hoboken, N. J. 


Newmarket Leather Co. 
Newark, N. J. 


Northwestern Leather Co. Trust 
Boston, Mass. 


Ohio Leather Co. 
Girard, Ohio 


John J. Riley Co. 


Boston, Mass. 


Fred Rueping Leather Co. 
Fond du Lac, Wisc. 


Scherer Leather Co. 
Cudahy, Wisc. 


Seton Leather Co. 
Newark, N. J. 


Samuel Shapiro 
New York, N. Y. 


Surpass Leather Co. 
Philadelphia, Pa. 


Tha yer- Foss Co. 


Boston, Mass. 


Albert Trostel & Sons Co. 
Milwaukee, Wisc. 


Verza Tanning Co. 
Peabody, Mass. 


Winslow Bros. & Smith Co. 


Norwood, Mass. 


Wood Kid Company, Inc. 
Wilmington, Del. 


Richard Young Company 
New York, N. Y. 
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PUT US FIRST ON YOUR VISITING LIST 
AT THE WALDORF-ASTORIA SEPT. 9-10 


BOOTH-16 


WALDORF-ASTORIA 
SEPT. 9-10TH 


LICHTMAN 


LEATHERS 


NEWARK, N.J 


“SWAGGER BUK” 
A FINE SUEDE—MODERATELY PRICED 
ALL SPRING & FALL SHADES and WHITE 


LINING COWHIDE 
FULL GRAIN and CORRECTED 


NEROSEAL 
DOPE SPLITS 


SUEDE 
SHOE & SLIPPER SPLITS 


HEAVY CHROME SOLE 
and FLEXIBLE SPLITS 


SELLING AGENTS 


C. D. KEPNER LEATHER CO. 
BOSTON, MASS. 


J. LICHTMAN & SONS and LICHTMAN-WIDEN TANNING CORP. 


Cordially Invite You to Inspect Their Leathers at the Above Booths 
“"LEATHERS THAT LEAD FOR SPRING'"' 











BOOTH-17 


BERKSHIRE 
LEATHERS 


LICHTMAN-WIDEN 
vantitaace mace 


SPORT ELK 


FULL GRAIN VEAL SIDES 
FULL GRAIN EXTREMES 
CORRECTED KIPS AND SIDES 


SMOOTH CALF 
FINISH SIDES 


SNOBUK 
KIPS and SIDES 


SELLING AGENTS 
C. D. KEPNER LEATHER CO., BOSTON 
J. LICHTMAN & SONS, NEWARK, N. J. 














}7 
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Lord Crispin at the Spring Leather Opening: 


“What ho! What a pity there aren’t more rollicking calves 
in the world! If there were, all bally footgear could be made 
from their jolly little skins—and there’d be no more scuffs 
whatever, what what!”’ 


The logical choice of smart shoe manufacturers and 
retailers for fine footwear is Rosebay Willow Calf 
and Princess Calf. In these handsome leathers the 
utmost in. style and scuff-proof stamina is combined. 

We invite you to inspect our complete line of 
leathers at the Official Opening of American Leathers 
for Spring, in New York. 
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Ke 


Rosebay Willow Calf 
White Princess Calf 
Black Princess Calf 
Ooze Calf 

Royal Calf 

Cadet Patent 
Willow Calf 
Willow Bag Calf 
Empire Sides 
Amerigrain Elk 
White Buck 


HIDE AND LEATHER COMPANY 


BOSTON 
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1—Adams Buckskin Co., Inc. 
Johnstown, New York 


2—Agoos Leather Companies, Inc. 


Boston, Mass. 


3—Allied Kid Company 


McNeely & Quaker City Divisions, Philadelphia, Pa. 


Standard Division, Boston, Mass. 
New Castle Division, New York, N. Y. 
Sterling Division, Wilmington, Del. 


4—Amalgamated Leather Cos., Inc. 


Wilmington, Del. 


5—William Amer Co. 
Philadelphia, Pa. 


6—American Hide and Leather Co. 


Boston, Mass. 


7—American Kid Co. 
New York, N. Y. 


8—Armour Leather Co. 


Boston, Mass. 


9—Peter Baran & Sons, Inc. 
Harrison, N. J. 


10—VJ. S. Barnet & Sons, Inc. 


Boston, Mass. 


1|—Barrett & Co., Inc. 


Newark, N. J. 


12—Bayer Bros, Leather Co. 
New York, N. Y. 


13—Lucius Beebe & Sons, Inc. 


Boston, Mass. 


14—Beggs & Cobb, Inc. 


Boston, Mass. 


15—Benz Kid Co. 


Lynn, Mass. 


16—Bissell Leather Co. 
Peabody, Mass. 


|7—Brandt Leather Corp. 


Norwood, Mass. 


18—Burk Bros. 
Philadelphia, Pa. 


19—Carr Leather Co. 


Peabody, Mass. 


20—Colonial Tanning Co. 


Boston, Mass. 


21—Dimond Kid Co.., Inc. 
Boston, Mass. 


22-—F. C. Donovan, Inc. 
Boston, Mass. 






When Buying Spring 
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23—Donnell & Mudge, Inc. 


Salem, Mass. 


24—Dungan, Hood & Co., Inc. 


Philadelphia, Pa. 


25—Eagle-Ottawa Leather Co. 


Grand Haven, Mich. 


26—VJohn R. Evans & Co. 
Camden, N. J. 


27—A. F. Gallun & Sons Corp. 


Milwaukee, Wisc. 


28—Griess-Pfleger Tanning Co. 


Boston, Mass. 


29—Gutmann & Co. 


Chicago, Ill. 


30—L. H. Hamel Leather Co. 
Haverhill, Mass. 


31|—Thomas B. Harvey Leather Co. 
Philadelphia, Pa. 


32—Hiteman Leather Co., Inc. 


West Winfield, N. Y. 


33—E. Hubschman & Sons, Inc. 
Philadelphia, Pa. 


34—Hunt-Rankin Leather Co. 


Boston, Mass. 


35—C. D. Kepner Leather Co. 


Boston, Mass. 


36—Korn Leather Co. 


Peabody, Mass. 


37—A. C. Lawrence Leather Co. 
Peabody, Mass. 


38—G. Levor & Co., Inc. 
New York, N. Y. 


39—Lewis Leather Co. 


Boston, Mass. 


40—J. Lichtman & Sons 
Newark, N. J. 


41—Herman Loewenstein 
New York, N. Y. 


42—Lord Tanning Co. 
Woburn, Mass. 


43—Malis Leather Co. 
Philadelphia, Pa. 


44—Marcus-Forscher & Co. 
New York, N. Y. 


45—Mitchell & Peirson, Inc. 
Philadelphia, Pa. 


46—Monarch Leather Co. 


Chicago, Ill. 








Shoes 
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Speeity American Leathers 


47—R. Neumann & Co. 
tieheten, Nd. A Sample Service for 
48—Newmarket Leather Co. Boot and Shoe Recorder Readers 

Newark, N. J. 
49—Northwestern Leather Co. Trust 


Boston, Mass. 





Girard, Ohio 


Boston, Mass. K Now your leathers and you will 
52—Fred Rueping Leather Co. be better equipped to buy the shoes 
HES See, We that you can sell successfully and 
acl en Satter Co. profitably. Read the advertisements 
creme of the tanners in BOOT AND 
54—Seton Leather Co. SHOE RECORDER. See the new 
: ‘ Spring leathers on display at the 
alias ms a te . Waldorf-Astoria, New York, Sept. 
56—Surpass Leather Co. 9-10. hisses oe from the vous and 
Philadelphia, Pa. advertisements in this section the 
57—Thayer-Foss Co. leathers and colors in which you 
Boston, Mass. are interested. Note the numbers 
58—Albert Trostel & Sons Co. opposite the tanners’ names on this 
Milwaukee, Wise. and the foregoing page and check 
59—Verza Tanning Co. on the coupon below the numbers 
Peabody, Mass. 
of tanners from whom you would 


60—Winslow Bros. & Smith Co. like to receive swatches. Please in- 
Norwood, Mass. 


50—Ohio Leather Co. y 


dicate whether you desire swatches 


blige Gls Comp any, Inc. for Men’s or Women’s Shoes. Mail 
. the coupon to BOOT AND SHOE 
16-teioen Coes ba RECORDER and we will do the rest. 








| am interested in the leathers and colors of the following lines. Please send me 
swatches and information on the checked numbers. 


1—2—3—4—5—b6—7—8 —9 — 10 — II — 12 — 13 — 14 — 15 — 16 — 17 — “18 — 19 
20 — 21 — 22 — 23 — 24 — 25 — 26 — 27 — 28 — 29 — 30 — 31 — 32 — 33 — 34 — 35 — 36 
37 — 38 — 39 — 40 — 41 — 42 — 43 — 44 — 45 — 46 — 47 — 48 — 49 — 50 — 51 — 52 — 53 
54 — 55 — 56 — 57 — 58 — 59 — 60 — 61 — 62 


and SHOE 


RECORDER 
New York City 


Leather Service Section 


I should like these leathers for Men’s Shoes |_| for Women’s Shoes {_ 


239 West 39th Street 


Name (Print) 


BOOT 


Address 





(Attach business card or letter-head) 





BOOT AND SHOE RECORDER, August 28, 1937 


mated Leather Companies, 1. jf 


5 ee \ te 


/ 


/ 


ee he 





BOOT AND SHOE RECORDER, August 28, 1937 Page 105 


inc Entries in the Fashion Gulirily 


Suppleness is the keynote of fashion, with a new accent on soft flexible foot- 





wear. The flexibility plus elasticity of kid leathers offer a logical solution 
to shoe materials for spring, and bets on them may be placed safely in the 


Fashion Futurity. 


Amalgamated offers that particular color and tannage 


associated with the season’s demand. 


AMALGAMATED LEATHER COMPANIES, Inc. 


with™mMttitnGgé&TreN eff PD E L A W A R CE 
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LEATHERS AND COLORS FOR SPRING 


Men’s Colors 


Bond Tan, No. 19 
Norfolk Brown, No. 28 


Quaker City Division— Women’s 
Colors 


India Brown, No. 24 
Black Glazed Kid 
Black Silkid 


Men’s Colors 


Bond Tan, No. 10 
Norfolk Brown, No. 20 
Black Glazed Kid 


Sterling Division 


Gold and Silver Kid 
Black Delta Kid 
Black Patent Colt 


AMALGAMATED LEATHER 
COMPANIES, INC. 
Kidskin 
India Brown, No. 123 
Brownspice, No. 222 
Dark Brown, No. 176 
Golden Brown, No. 21 
Marine Blue, No. 159-259-359 
Chateau Wine, No. 265 
Parisian Blue, No. 311N 
Tuxedo Green, No. 540 
Redbark, No. 107 
Ginger, No. 99 
Amber, No. 102 
Gold Kid, No. 205 
Silver Kid, No. 270 
White Kid, No. 81 
Linings 


Charmooz 


India Brown, No. 971 
Brownspice, No. 919 
‘Dark Brown, No. 975 
Marine Blue, No. 959 
Chateau Wine, Nos. 955-965 
Tuxedo Green, No. 937 
Redbark, No. 907 
Rust, No. 921 
Bisquette, No. 916N 
Dark, No. 196 
Bisque, No. 946N 
Raisin, No. 908 
Gunmetal, No. 972 
Cement, No. 926N 
Sapphire, No. 959 
White, No. 98) 
Buckid, No. 982 
A)) Pastels ~ 

All shades of Linings. 

Gold and Silver Kid. 


Amalac and Amalco Luster Kid. 
Complete fine of. Reptiles. 


[CONTINUED FROM PAGE 96] 


WILLIAM AMER COMPANY 


Black Glazed “King Kid” 
Black Satin “King Kid” 
Black Suede “King Kid” 
White Glazed “King Kid” 
White Suede “King Kid” 


AMERICAN HIDE AND LEATHER 


COMPANY 


Willow Calf 

Royal Calf 

Princess Calf 

Mat Calf 

Rosebay Willow Calf 
Ooze Calf 
Pocketbook Willow Calf 
Cadet Patent 
Empire Sides 
Amerigrain Elk 
White Buck 


PETER BARAN & SONS, INC. 


Among the elaborate display of a 

_ ful line of “Baran Tanned” Gen- 
uine Alligator Leathers, a promi- 
net place wil be given to an 
assortment of Spring shades. 


J. S. BARNET & SONS, INC. 


Thorobred Calf 

Gloria 

Brawnie 

Barnet Suede 

Sport—Mens’ and Womens’ Leath- 
ers 


LUCIUS BEEBE & SONS 


Line of Black, White and colored 
side leather, which _ includes 
whites of various kinds, and spe- 
cial new color No. 68. 

Also, line of Corona Patent Sides 
and Kips in both blacks and 


colors. 


BEGGS & COBB, INC. 


Dress Smooth Colors 


Sport Elk—White and Colors 
Patent—All Colors 


White Buck (Sno-Buck) 
Dress White Smooth 


All featured in kips and sides. 


Splits—for all purposes. 


BISSELL LEATHER COMPANY 


Ful) line of Chrometite cotors, 
which comprise of Pastel shades 
as wel) as the usua) Seasona) co)- 
ors. Will also display Seasonal 
colors of Vegetable tannage for 
shoe linings and a line of Bag 


and Belt Suedes. 


BURK BROTHERS 


Black Glazed Kid 

Dull Satin Kid 

Opal Oxide Kid—in various shades. 
Opalox Kid—in various shades. 
Kid Suede—in various shades. 


COLONIAL TANNING 
COMPANY, INC. 


Patent Leather—in the following 
shades: 

Royal Blue, No. 370 

Marine Blue, No. 166 

Mascara Brown, No. 99 

Saddle Tan, No. 259 

Corrida Red, No. 412 

Barbera, No. 368 

Pine, No. 369 

Cinnamon, No. 311 

Rust, No. 357 

Biscuit, No. 268 

Dawn, No. 307 

Navy, No. 364 

Henna, No. 257 

Harness, No. 260 

Longchamps Beige, No. 367 

Marrona, No. 169 

Oriental Oxblood, No. 195 

Lemon, No. 349 

Leghorn Yellow, No. 428 

Emerald, No. 429 

Hunter Green, No. 430 

Bottle Green, No. 431 

Bluejay, No. 432 

Yale Blue, No. 433 

Apricot, No. 434 

Oakwood, No. 435 

Cracker, No. 436 

Beaver, No. 437 

Crane, No. 438 

Pigeon, No. 439 

Pansy, No. 440 

Lime, No. 441 

Vapor, No. 442 

Tea Rose, No. 443 

Cardinal, No. 444 

Iron Grey, No. 445 

Flame, No. 101 

Sno- White 


DIAMOND KID COMPANY, INC. 


White Clazed Kid 

White Suede Kid 

A complete line of Glazed Kid in 
all the slipper colors. 

Spring shades of suede kid. 

Linings. 


EAGLE OTTAWA LEATHER 
COMPANY 


Avenue Calf 


Holland Brown 
Spanish Tan 


{ConTINVED ON PACE 108} 
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LEATHERS AND COLORS FOR SPRING 





Black 
Highland Brown 


Eagle Calf 
Hunting Tan 
Black 
Bourbon 


Custom Brown 


Norfolk Brown 


Bourbon Boulevard 


Black Boulevard 


Alaric Calf 


Alaric, No. C-12 
Alaric, No. C-22 
Black Raven Calf 


Whitehall Calf, No. C-10 
Whitehall Calf, No. C-20 


Ottawa Elk 
Partridge Prints 
Wolverine Prints 
Indian Head Patent 
Parisian Blue 
Redbark 


Marine Blue 


Bisquette 
Brownspice 


India Brown 
Tuxedo Green 


Chateau Wine 


Cubana 


Chaudron 
Black 


White 
Leon Calf 


Spey Royal Scotch, No. C-52 


Small Scotch, No. C-52 
Black Spey Royal Scotch 


Black Small Scotch 


JOHN R. EVANS & COMPANY 
Ruby Black Glazed Kid 


Peerless Colors 
White Kid 
Blue Kid, No. 121 
Brown Kid, No. 101 


Brown Kid, No. 162 
Brown Kid, No. 796 


Linings 
Medium Grey, No. 5 
Medium Grey, No. 6 


Fawn, No. 7 
Light Grey, No. 10 


Dark Grey, No. 14 


Parchment, No. 26 


Fieldmouse, No. 53 
Waterlily 


White 


| CONTINUED FROM PAGE 106] 


Evanette Suede 


Black 
Brown Suede Kid 
White 
Cream 
and prevailing colors. 


Dawn Kid (Dull Finish) 


Brown 
Black 
Blue 


Gold & Silver Kid 


DUNGAN, HOOD & CO., INC. 


Black Glazed Kid 

Black Satin Kid 

Black Dull Kid 

Brown Glazed Kid 

Blue Glazed Kid 

White Glazed Kid 

Black Glazed Brazilian Kid 
Black Satin Brazilian Kid 
Black Dull Brazilian Kid 
Brown Glazed Brazilian Kid 
Blue Glazed Brazilian Kid 
White Glazed Brazilian Kid 


THE GRIESS-PFLEGER TANNING 


. 
Lozant Patent Sides 


Lozant Russia Sides 
Lozant Sport Elk Sides 


Lozant Work Shoe Elk Sides 


Lozant Retan Sides 


Lozant White Buck 


GUTMANN AND COMPANY 
White and Colored Shubuck 


White and new Spring shades in 
Ski Grain 
Waterproof for Gelf Moccasins 


White Elkshu 


White Smooth 


L. H. HAMEL LEATHER CO. 
“Nu Process” Glazed Kid and kid- 


finish Lambskins in the following 


colors: 
Kid 

Water Lily, No. 327 
Grey, No. 300 

Jade, No. 303 

Medium Brown, No. 357 
Medium Grey, No. 356 
French Grey, No. 394 


Dawn Grey, No. 317 


Mocha, No. 323 
Hunter Brown, No. 326 


Pink, No. 311 
Blue, No. 308 


Green, No. 309 





Lambskins 






Water Lily, No. 127 
Grey, No. 100 

Jade, No. 103 

Medium Brown, No. 157 
Medium Grey, No. 156 
French Grey, No. 394 
Dawn Grey, No. 117 
Mocha, No. 123 

Hunter Brown, No. 126 
Pink, No. 111 

Blue, No. 108 

Green, No. 109 

White, No. 150 

Also Glazed Black Kid and Color 


No. 3 Marrona Suede Garment 
leather. 


THOMAS HARVEY LEATHER CO. 


Black Kid Suede 

Brown Kid Suede 

Kid Suede in Authentic Shades 

Kid Suede in Fancy Colors 

White Kid Suede 

Special Heavy White Kid Suede for 
Men’s Shoes 

Kid Linings 


E. HUBSCHMAN & SONS, INC. 


Calf—Black and all new Spring 
shades. 


HUNT-RANKIN LEATHER CO. 


Bucko Calf 

Velvetta Suede Calf 

Glace Russia Calf 

Tailored Calf 

Tuscan Calf 

In White, Black and all the popular 
colors for the coming Spring 
season. 


KORN LEATHER COMPANY 


A complete line of Chrome Suede 
Splits for women’s novelty sport 
and spectator type shoes. 

A complete line of Skuffies for 
Boys’, men’s sport and women’s 
shoes. All weights and colors. 

A complete line of lining, Work, 
Slipper, Glove, and Industrial 
Splits. All weights and colors. 

A complete line of White Buck 
Sides, White Smooth and Elk, 
Gun Metal Sides, also Black and 
colored Sides in Smooth and Elk. 


A. C. LAWRENCE LEATHER 
COMPANY 


Calfskin 


Juniper (Men’s Weights) 
Black, White 
(CoNnTINUED ON PAGE 110 
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LEATHERS AND COLORS FOR SPRING 


Duro Calf (Men’s Weights) 
Smooth and Boarded Colors 

Juniper Calf (Women’s Weights) 
Black, White, Colors 

Weilda Suede Calf (Women’s 
Weights) Black, Brown, Blue, 
Green, Wine 

Nord Grain Calf (Women’s 
Weights) Black, White, Colors 

Boarded Juniper Calf for ladies’ 
handbags, Black, White, Colors 


Shoe Side Upper Leather 

Buccaneer Kips and Veals—Black, 
White and Colors 

Gun Metal Sides and Kips—Black, 
White and Colors 

Nubuck Sides and Kips—White and 
Colors 

Naqua Kips—Black and Colors 


Patent Leather 
Frostells 
Sugar White Patent 
Pastel Patent 
Colors 


Black 


Sheepskin 

White Barilla (Outsides) 

White Chevrita (Outsides & Lin- 
ings) 

Waterlily Linings, No. 15] 

Grey Linings, No. 208 

Fawn Linings, No. 126 

Grey Linings, No. 197 

Parchment Linings, No. 209 

Grey Chrome Linings, No. 386 

Fawn Chrome Linings, No. 126 

Waterlily Chrome Linings, No. 151 

Grey Chrome Linings, No. 180 

Various colors Acloslipper Leather 
(Also few slippers) 


Shearlings 
ATR White Cuff 
ATR Nutan Cuff 
ATR Bark Cuff 
Super Clean Backs 
Red, Blue and Brown Color Backs 
Assorted Electrified Colors 


G. LEVOR & CO., INC. 


White Washable Kid 

White Washable Calf in Men’s and 
Women’s Weights 

White Washable Cabretta 

White Kid Suede 

Genuine White Buck 


LEWIS LEATHER CO., INC. 


Genuine White China Buck 
Genuine White Jack Buck 
Genuine White China Buck Splits 
Genuine White’ Jack’ Buck Splits 


[CONTINUED FROM PACE 108} 


J. LICHTMAN & SONS 


“Swagger-Buk” in all official Spring 
shades and white 

Full Grain and Corrected Lining 
Cowhide 

“Neroseal” Finished Splits 

Suede Slipper Splits 

Heavy Chrome Sole and Flexible 
Splits 

Following made by Lichtman-Widen 

Tanning Corp.—represented by J. 

Lichtman & Sons 

“Berkshire” Full Grain Veal Sides 

“Berkshire” Full Grain Extremes 

“Sportette” (Corrected Elk) Kips 
and Sides 

Smooth Finish Calf Sides 

“Snobuk” Kips and Sides 


HERMANN LOEWENSTEIN 


Calf, 
Gamuza suede calf 
Black 
Colors 


MALIS LEATHER COMPANY 


Gloria Cabretta Suedes and Whites 
consisting of 
White glazed cabs 
White buck cabs 
Suede Kid 

Black 
Brown 
Black Satin Cabs 
Glazed Cabs 
Blue 
Brown 


Black Suede Cabs 
New line of Sueded Splits 


Black 
Colors 


MITCHELL & PEIRSON 


Glazed Kid 


For Shoe Uppers 
Black 
Blue 
Brown 

For Linings 
Fawn 
Parchment 
Waterlily 
Pearl grey 
Dark grey 


Slipper Stock 


Blue 
Red 
Brown 
Green 


Burgundy 


R. NEUMANN & CO. 


Genuine Ostrich 
Genuine Seal 

Genuine Pebble Goat 
Genuine Buffalo 
Woven Punch Leather 
Crushed Calf 

Novelty Leathers 


NORTHWESTERN LEATHER CO. 
TRUST 


Nowesco 


Kips, especially adapted to men’s 
quality shoes in rich new shades 


Snoboot 


Waterproof sides for heavy duty 
and ski boots 


Russide 


Smooth sides in all new colors for 
men’s and women’s shoes 


Elko 
Elk boarded leather in kips and 


extremes, already of high reputa- 
tion for children’s shoes. Now 
includes new shades for men’s 
and women’s shoes 


Splits 
Suede finish 
Lining finish 
Slipper ooze finish 


OHIO LEATHER COMPANY 


Kafforite—the highest quality wom- 
en’s colored calf 
Phrisian Blue, No. 505 
Marine Blue, No. 502 
India Brown, No. 506 
Brownspice, No. 547 
Bisquette, No. 525 
Cubana, No. 567 
Redbark, No. 507 
Chaudron, No. 584 
Chateau Wine, No. 521 
Tuxedo Green, No. 514 


Kozy—an auxiliary line for medium 
priced women’s and children’s shoes 
in a complete range of staple and 
selected Spring colors. 


Luxor—men’s dress colored calf in- 
cluding the new shades 
Bond Tan, No. 66 
Town Tan, No. 77 
Custom Brown, No. 88 
Norfolk Brown, No. 76 
Also a full range of volume Tans and 
Browns 
[CoNnTINUED ON PAGE 112] 
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Tonping the list of 


FASHION 
FUTURITIES 


por 


SPRING 


Suedes again receive the stamp 
of Fashion's approval. And 
Carr Suedes in particular re- 
ceive the industry's acclaim, 
because they incorporate every 
progressive improvement in 
suede manufacture, adding lus- 
tre to their long record of de- 
pendability. For suedes that 
give unfailing satisfaction to 
buyer and wearer alike, specify 


LEATHERCO. * — 
PEABODY MASS. 


R. P. Adams Leather Co. Roscoe G. Caverly 
918 No. 4th St. 79 South St. 
Milwaukee, Wis. Boston, Mass. 

Leather Supply Co. J._E. Tracey Co. 
1012 Broadway Place 46 Duttenhofer Bidg. 
Los Angeles, Cal. Cincinnati, Ohio 
Benton Wilkins C. Roy Fisher 
1602 Lecust St. 45 Andrews St. 
St. Louis, Mo. Rochester N. Y. 
Grumbine Leather Co. 
Hanover, Pennsylvania 





Page 112 


BOOT AND SHOE RECORDER, August 28, 


1937 


LEATHERS AND COLORS FOR SPRING 


Dressysport—the outstanding Spring 
selections 
Surfsand, No. 476 
Pheasant Tan, No. 488 
Hunting Tan, No. 498 
Mallard Brown, No. 444 
Heath Grey, No. 477 
Spur Grey, No. 445 
Slax Blue, No. 495 
With many other demanded shades of 
grey, beige, and tan 


Embossed—all new Spring shades 
will be available in the most pop- 
ular grains including 
Mexican Alligator 
Baby Mexican Alligator 
Ganges Lizard 
Congo Crocodile 
Ostrict 


White Calf—a full line in 
Kafforite 
Kozy 
Dressysport 
White Washette 
Jack Jetta for men and Jill Jetta for 
women 


Bag Leathers 


Boarded calf in white and Spring 
colors 
Mat and Jetta in Blacks 


FRED RUEPING LEATHER 


Anoka Calf 
Seminole Mellow Calf 
Mohawk Veal Sides 
Hiawatha Veal Sides 
Kin Kin 
Kankakee 
Thornproof 
Rue Buck 
Ooze Splits 
Suede Calf 

‘ Norge Grain 
Pig Grain 
Bermuda Grain 


[CONTINUED FROM PAGE 110] 


SCHERER LEATHER COMPANY 


White Buck in Kip, extreme and 
large sides 

Black and colored elk in kip and 
extremes 

Work Elk 
Black 
Brown 

Bonita Calf- smooth and boarded 
White 
Black 

White sides for the belt trade 

Vegetable Shoe Calf 
Black 
Brown 

Bag leathers in chrome and vege- 
table calf 

Belt veals 


SURPASS LEATHER COMPANY 


Colored linings 

Pastels for resort shoes 
Suedes, black and colored 
Black and colored glazed kid 
Black glazed kid 


ALBERT TROSTEL & SONS CO. 


Nubian Calf—Black calf 
weights 

Men’s colored calf 
Fairfax 
Esquire 

Women’s colored calf 
Trostan 
Trosco 

Women’s unlined colored calf 
Mellotan 

Handbag leathers 
Pochette 
Bagotan 


VERZA TANNING CO. 


Velskin—a women’s weight calf- 
skin finished in both smooth grain 
and suede finishes for fashion or 
high style shoes, and comes in 
various grades to meet the de- 
mand of both the high-grade and 


in all 


medium’ grade of women’s and 
children’s shoes. 

Velbuck—a distinctive line of heavy 
suede leather to be used in both 
lined and unlined sport and 
walking type shoes. 

Both these lines are produced in 
Black, White, Brown, and also in 
seasonal colors depending on the 
demand. 


WINSLOW BROTHERS & SMITH 
Cc ; 


Novelty leathers for shoe and slip- 
per uppers 

Shoe linings—chrome and vegetable 
—in all popular colors and white 

Garment leathers—in smooth and 
embossed grains and suedes 

Glove leathers—in all popular 
shades 

Colored suedes—for belt and nov- 
elty work 

Embossed grains—for 
leather novelties 

Shearling—in bark and alum tan- 
nages 
WOOD KID COMPANY 

Linings 

Medium Grey, No. 10 

Pastel Blue, No. 11 

Pastel Green, No. 12 

Pastel Pink, No. 13 

Dark Grey, No. 20 

Battleship Grey, No. 21 

‘Fawn Brown, No. 30 

Dark Beige, No. 31 

Chaff, No. 40 


bags and 


Suedes 


Black 

Brown, No. 60 
Green, No. 70 
Blue, No. 71 
Burgundy, No. 72 
White Glazed 
White Suede 





Call to the Post for 
Sports Shoes 


[CONTINUED FROM PAGE 93] 


white. This Fall, in anticipation, is a 
season of much heavier and sportier 
looking shoes. It is safe to assume 
then, that this trend will continue and 
find stimulus in the rougher and more 
rugged Tyrolean influence, a _ trend 
which is growing steadily in men’s 
clothing. We can recall the tremen- 
dous effect this Tyrolean trend had in 
women’s shoes, and while it met with 
but little success when introduced in 
men’s shoes three years ago, a heavier 
and more rugged type of shoe of a 





Tyrolean or Norwegian pattern looks volume shoes, particularily for Western 


and Middle-Western selling. The new 
heath gray will give added stimulus 

What will the materials to this trend, since it makes an ideal 
versed calf and side leathers, by all combining color with the accepted spur 
means, pig, pig grains, novelty grain &Tay of last year. In whites and com- 
veals and elks of a much lighter and binations, the heavier brogue and 


‘ ] : k d blucher types will increase. Trims 
a ae eee or 0al faget age will reflect a trend to this sturdier de- 
J 


calfskin of a more raddy tone, mostly tailing, which is a natural development 


, ‘ead eal of the trend to reddish tone and trim- 
Cordovan, and a luggage colored calf jing calfskin. In combinations, the 
and side leather. 


‘ materials will, of course. include white 
What will the colors be? Certainly buck, white kid, white washable cal! 
a trend to darker and more ruddy jn both smooth and grain which puli- 
tones of brown in reversed calf and out beautifully over Walled lasts, an: 
in trims on white buck; and an in- in line with the rougher trend, whit« 
creased interest in the use of gray for reversed calf for surface interest. 


like’ an absolute “must” for next 


Spring and Summer. 


be? Re- 
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That's the company that tans 


NOWESCO::: 


the new ie, leather that's 


being used by keen manu - 


facturers to keep costs down 
---guality and good looks up/ 
Everybody is talking about it/ 








BOOT AND SHOE RECORDER, August 28, 1937 








' . YU" = 
Y) 


ll 
» AA: “<—U 
yr: 
» 
Yj 


NORTHWESTERN 
LEATHER 
COMPANY 
TRUST 


BOSTON. 











CALF. 


WEST wingigtod™ 


~~ RUTURITY 


‘whiin & Sige VA 


* ARALIZATION 


whan a Pregl tt Made’ 


HL TIE MIAN 
GADD S IN 


feton tht Lule Prard 


Lee Mat! Goes... 


PROMENADE leading colors for Spring 


EBON - APEX black — bright and dull 


JUNIOR PROM in colors for popular priced shoes 


LEATHER COMPANY, Inc. 


WEST WINFIELD, N. Y. 
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Spring and Summer 


Fashion Trends 


[CONTINUED FROM PAGE 59] 


boarded finishes. Partridge brown, hunting tan and 
pheasant tan represent the ruddy color trend in sports 
shoes that is featured for town wear in the rust shade, 
town tan. 

Surfsand (new color)—New type of sand shade for 
sports shoes in reversed and heavy-grained leathers 
that tones in with popular slack and sweater colors 
that can be worn instead of greys and white. Has the 
advantage of being sufficiently neutral for combination 
with many tones of tan and brown leathers, as weil 
as with black. 

Spur Grey (repeated color) —While of less volume 
importance for sports shoes than the new ruddy and 
tan tones, spur grey has acceptance in all-over sports 
shoes and deck types. It can also be used in combina- 
tion with white, heath grey or black. 

Slax Blue (new color)—Since the introduction of a 
midnight blue for men’s shoes some seasons ago, there 
has been steadily growing fashion acceptance of a true 
sailor blue type with the slight purplish tone found in 
nautical togs, for use in plain bal type and saddle 
slack shoes and deck shoes with white soles. This new 
shade is specifically chosen for casual Summer wear 
and should not be confused with the darker tone found 
in patent for the formal evening shoe. 

Heath Grey (new color)—Selected for its combin- 
ing qualities with lighter spur grey, as well as with 
darker shades, this new tone of grey is also used with 
blue or black for plain-toe bal oxfords of the deck 
type, with the darker leather as a saddle. 


The Town Shoe 


[CONTINUED FROM PACE 9) } 


America is a radically different and manifestly more 


| acceptable shoe than its British inspiration. 


London is the source of the pattern and last and the 


| glamour spot about which promotion of the style maj 
| be built. But these shoes to which the trend for Spring 


is so clearly defined have been rationalized and applied 
lo correct fitting lasts and should be so promoted. 
Brogues customized for town wear are the most im- 


portant individual pattern. Bluchers may develop with 





the stimulus of more tailored clothes and smoother 
woolens, to the point to which they were expected to 
ascend this Summer. Edge trims too are very interest- 
ing in these new patterns. They are either close croppe: 
and finally stitched with shanks pulled over or boldl; 
detailed and heavily stitched with broad, fuller shank: 
and broad, flat heels. Lasts are squarer and fuller in 
the foreparts and bear evidences of the effect «! 
walled wood. 
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BAYER BROTHERS LEATHER COMPANY, Ine. 
TANNERS OF 
Genuine Reptilian Leathers 


im Genuine Seal Skins, Buffalo Calf 


sports 


shade, 


le for 


es » \ 
= mi ‘ 
e 


nite *} ‘@ We will exhibit at the WALDORF. 

—_ \\ ASTORIA, September 9th and 10th, 

+ nd all the various kinds of reptiles 

_ which we are producing in the 
shades prescribed by fashion for 

me next Spring in Alligators, Lizards, 

— etc., as well as a full line of Genuine 

tg | Seal and Buffalo Calf. 

new 

~ Z| BOOTH NO. 38 and at 


ONE PARK AVENUE, N.Y.C. 


abin- 
with 
with 
deck 





J. Einstein, Lnc. 
EXCLUSIVE DISTRIBUTORS IN THE UNITED STATES AND CANADA 


ONE PARK AVENUE NEW YORK CITY 
BOSTON ~ CINCINNATI ST. LOUIS - MONTREAL, CANADA 





Page 118: 


. The American Oak Leather Company . 


Je por? 


“CHOOSEY” 


g 10 


Rock Oak soles satisfy custom- 
ers from the first step, with in- 
creased good looks and longer, 


more comfortable wear. 


This means steady repeat busi- 
ness and quick turnover. Fewer 


returns, too. 


Rock Oak is tanned scientifi- 
cally from the best steer hides. 
For increased business specify 
Rock Oak soles in your next 


order to your manufacturer. 


Cincinnati Chicago 


St. Louis Boston 
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PUT YOUR MONEY 
ON THE 


WIN 


In the business of selling men’s street and 
dress shoes experience shows you can’t go 
wrong if you stock shoes of genuine Kanga- 
roo. Kangaroo is a winner from the start. 
17% stronger, weight for weight, than any 
other leather known, it offers durability, long 
wear, and strength, with a lightness and a 
pliability that bring active feet home again in 
the evening as happy as when they started out 
for the day. 


For those aggressive retailers who not only 
want to pick a winner, but who also want to 
get behind it and push it up to new heights, 
10 bigger sales, to extra profits, the Kangaroo 
Association offers suggestions and helps for 
advertising and merchandising. Write for a 
copy of our “Daily Sales.”” Address your re- 
quest to the Kangaroo Association, 9th & 
Westmoreland Streets, Philadelphia, Pa. 


Genuine Kangaroo is tanned in the United 
States of America by The Surpass Leather 
Company, Philadelphia, by the Richard Young 
Company, New York, and by the Ziegel Eisman 
Company, Boston. A letter to any of these 
companies will direct you to sources that can 
supply genuine Kangaroo in different grades 
of shoes. 


AROO 


TANNED IN 
AMERICA FOR MEN’S 
STREET: & DRESS SHOES 














